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arts.wa.gov KANA TANAKA, Cascade (detail), 2013. Washington State University, Spokane
Photo courtesy of the artist


Presenter
Presentation Notes
Introduce self and agency

ArtsWA is using a mobile app to highlight a 40 year old statewide collection of public art that we administer and manage. 

The collection includes 4,500 artworks that enhance the built environment in Washington’s colleges and university campuses, state agency facilities, and our K-12 schools.

That app is called “story” (stQRy), with QR for “QR code” replacing the OR [QR stands for Quick Response Code. It’s a matrix barcode]

Images you see throughout the presentation are artworks in the State Art Collection.


Background

Art in Public Places Program
Our Goal

Build public awareness and
understanding of the State Art
Collection by enabling online N
exploration of the State Art s e —
Collection through interactive % -
web resources.
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DAVID FRANKLIN, Upper Willapa Valley: River (detail), 2010
Willapa Valley High & Menlo Middle Schools
Photo courtesy of the artist

arts.wa.gov
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Washington is a state with a centrally managed art in public places program. ½ of 1% of state construction funds is set aside for public art. 

Our Art in Public Places program manages the statewide collection and has taken the lead on our mobile app project, which is grounded in ArtsWA’s strategic plan. We are actively seeking ways to connect the public with our dynamic and geographically-spread collection.

We have a couple of different projects in the works with different intended audiences that meet this strategic plan goal.


Product Selection

 App/mobile ready format

« Complimentary to searchable
online collection database

e Users across the cultural sector
e Integrated mapping
 Easy to use and flexible

« Ongoing upgrades supported
by third party vendor

MICHAEL BROPHY, Forest, Mountain, Sound
(detail), 2010

Mount Rainier High School, Des Moines
Photo courtesy of the artist

arts.wa.gov
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To achieve our broad strategic plan goal, we needed to figure out the best tool. We considered:

Products that were mobile-ready apps [those that were designed for presenting content on a smaller mobile device screen]
We sought something that would attract a different audience than our searchable online collection database, which is another project we are working on.
We wanted to find something that had the potential to attract users across the cultural sector and not just those with a pre-existing interest in public art, i.e. we didn’t want to be preaching to the choir.
Anything we used needed to have an integrated mapping function, because the geographic aspect of public art is critical.
The product needed to be easy-to-use and flexible, allowing for expansion should we wish it.
We wanted to engage a third party app developer with a product intended as ongoing, so that upgrades would be supported into the future. Given our limited staff capacity and expertise in this area, we didn’t want to develop something ourselves and need to manage its continual improvements, solicit other users, and market its use to the public.



Our Choice

STOQRY
« 39 party vendor
e Used across the region

 Variety of
cultural/heritage
Institutions

e Critical mass of users

GARY BATES, Rain Scale (detail) 2009,
Green River Community College, Auburn
Photo courtesy of the artist

Recipient of Public Art Network’s
prestigious Year in Review award, 2009

arts.wa.gov
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Ultimately, our reason for choosing STQRY was outside of our immediate control. There was simply energy behind this product from some of our public art peers in the region and we knew that critical mass would be key to the success of a product like this. 

You simply need to attract as many content providers as possible to get potential audience members to download and use the app.

We knew that we could be a flagship content provider, helping to ensure that smaller public art programs and museums across the region could sign on and be helped by others to gain new audiences.


App Use

o 37 public artworks statewide
e Focus on:
o Quality of art & images
 Geographic spread
* Visibility of artwork
« Media variety
e 2013: 3,800 views

e 2014: 6,700 views

STQRY locations in Seattle
Map courtesy of STQRY

arts.wa.gov
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In the intervening two years since we began using this app, more than 70 agencies and organizations in Washington State have contributed content to STQRY. Most of those users are in the greater Puget Sound region, which includes two of our major cities.

In this slide, you can see map pins for stories submitted in Seattle alone.

We use the system to highlight outstanding and geographically representative works.

We think that our investment is working. The users are growing and they aren’t growing because we’ve invested significant resources in marketing this product. Users are growing, because the system is being adopted by public agencies and nonprofit arts and culture organizations in our region. 

Seattle Art Museum, one of the contributors to STQRY, sees visitor-ship that can top ½ a million annually, reaching far more than our state arts agency audience and attracting art-interested members of the public,  but possibly not those who have a specific interest in public art. All users benefit from cross pollination of audiences.
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arts.wa.gov ANN STORRS, Highland Fling (during its dedication), 2011. Shadle Park High School, Spokane.
Photo courtesy of the artist
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If time, I can give you a quick web tour of STQRY. Please note that the web version looks a little different than the mobile optimized version. To see the exact mobile setup, you’ll need to download the app.


Hyperlink if you need it: http://www.stqry.com/ 

If you have to go this route, then scroll down and choose “Start Exploring Here!”

http://www.stqry.com/v/ArtsWA/o_2f0ce805392d9d47a5b6af4051ed98cc
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