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MATTER
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FACTS AND FIGURES

CONNECTION

is the key motivation,
and it is defined as

connection..
..Lto our

family and
friends

Wiie
ourselves



THE OPPORTUNITY

How important are each of the following activities to you personally? (V. Important Shown)

% Doingthl’ngSWlth your children or family 2

a

~ Attending a live performance

-

- o~

Attending an art or music festival




FACTS AND FIGURES

..IS @ more engaging

and powerful frame
than “arts & culture”

for most audiences.

..brings more people

CREATIVE
EXPRESSION

INnto a conversation

about arts & culture.



FACTS AND FIGURES

Most people say
they would be

happier, healthier,
and less stressed
if they were more

active creatively. ‘

BENEFITS

Benefits of arts & culture to children
& youth are valued most highly.




BENEFITS

If we had more opportunity to express or experience art and culture,

what would be different?

Children and youth would build the skills they need in life

We would better appreciate cultural diversity

We would be healthier, happier, and less stressed

We would have a better understanding of ourselves/each other

We would have a stronger sense of community

We would have more fun

Our economy would be stronger
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FACTS AND FIGURES

Younger people,

women, parents ‘k m
f child I

of children a0

under 18, and

people of color

are more likely to say that creative
expression and creativity are important

AUDIENCES

N their lives.



Perceived importance of various activities: BY AGE

(survey respondents identifying each as “important”)

Attending a live performance

Making or sharing photography or videos Under 40 more

likely in most areas

Attending an art or music festival

B Under 40

Visiting a museum or gallery m Over 40

Making or creating art

Listening to, creating or sharing music

80 90



Perceived importance of various activities: BY RACE

(survey respondents identifying each as “important”)

Attending a live performance

Making or sharing photography or videos

Attending an art or music festival

Reading literature

Visiting a museum or gallery

Making or creating art

Listening to, creating or sharing music

People of Color

- more likely in most
L areas
I R R N
e
I I S ® Multi-racial
w Latino
I N Black
w Asian
I N A » White
e
0 10 20 30 40 50 60 70 80 90




Perceived importance of various activities: BY GENDER EXPRESSION

(survey respondents identifying each as “important”)

Attending a live performance

Making or sharing photography or videos
Attending an art or music festival
Reading literature

Visiting a museum or gallery

Making or creating art

Listening to, creating or sharing music

Women more likely
in most areas

® Women
» Men

0 20 40 60 8

0
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Perceived importance of various activities: BY PARENTAL STATUS

(survey respondents identifying each as “important”)

Parents of younger
children more likely
in most areas

Attending a live performance

Making or sharing photography or videos

Attending an art or music festival

| ® Children under 18

_— ® No children under 18
Visiting a museum or gallery

Making or creating art

Listening to, creating or sharing music

O 10 20 30 40 50 60 70 80



SEGMENTATION SUMMARY

Four segments are more likely than
others to exhibit attitudes or
behaviors aligned with creativity

Difference in response rate Under 40 Parents of People of Women
children <18 color

compared to others

nai '
(as indicated) (vs. 47+) (vs. nz 7C£7))//dren (vs. White) (vs. men)
Con5|.der it important to'be creative, 126 24 17 +10
artistic or to express their culture
Say they often have the opportunity to be 126 18 '8 '8
creative
Consider it important to have access to
artistic and cultural opportunities, +18 +15 +16 +10

activities or events in their community







FACTS AND FIGURES

BAR R I E Rs People want to engage with

ARTS A R E arts & culture, but are
VIEWED & 2 still finding mostly
AS A ‘NICETY” opp.ortunities to
OR | LIXLIBY passively observe.

Time & money are the biggest
barriers to both formal and 9

informal engagement.



To the extent you would like to [engage in creative activities more often], what gets in the way?

Ot 00 U o 52
DUl 10 find the lime e 47
Distance or geography g —— 2
Can't find anyone to do it with I 22
Not a priority in my everyday life I 10
Age or health does not allow it I 10
Lack of transportation I 14

Don't know how to begin I 11

Weather  p— 10
Children /family responsibility LK




FACTS AND FIGURES (ALL AT ONCE)

CONNECTION

is the key motivation,
and it is defined as
connection...

..tO our
family and
friends

Y8

-.to others
ourselves

Most people say
they would be
happier, healthier,
and less stressed
if they were more
active creatively.

>Deriving

meaning in life
from creative
expression is

valued by fewer

BENEFITS

Benefits of arts & culture to children
& youth are valued most highly.

people.

64% say doing things with their
children or family is very important

(highest ranked activity).

Many people value

CREATIVE
EXPRESSION

reconnecting with
themselves, but some are

afraid it is self-indulgent.

Authentically
experiencing the creative

expression of other cultures

has recognized value.

Younger people,

women, parents &*
f child I

of children M

under 18, and

people of color

are more likely to say that creative

expression and creativity are important
in their lives.

AUDIENCES

- People under 40 value arts & culture, creativity,
and creative expression more than older
people by about 10 points.

- Arts & culture community—and enthusiasts—
are other important audiences.

.Is a more engaging
and powerful frame

than “arts & culture”

..brings more people

about arts & culture.

“Just part of who | am.”

for most audiences.

into a conversation CREATIVITY

is defined broadly to
include everything
from problem-
solving to
artistic
inspiration
and
expression.

ART is a product of
creativity. like a painting
or piece of music.

CULTURE is art, but also
part of lifestyle connected
to heritage and tradition.

BARRIERS

People want to engage with

ARTS A R E arts & culture, but are
VIEWED B still finding mostly
AS A ‘NICETY” & opp.ortunities to
OR LLIXLIRY passively observe.

Some existing constituencies push
back against defining arts &

culture more broadly as ‘creative
expression.”

Time & money are the biggest
barriers to both formal and

informal engagement.



TODAY'S AGENDA

A NEW MESSAGES
NEED INSIGHTS THAT
MATTER

(aka facts and
figures)



VALUES

Family &
Relationships

Health &
Well-being

CONNECTION

Learning &
Self-Improvement




CORE

VALUES

CONNECTION

THROUGH CREATIVE EXPRESSION
Sharing creative experiences and expressing our own creativity builds

powerful connections with people, with our community and the
world around us, and with ourselves.

Family & Health & Learning &
Relationships Well-being Self-Improvement

CONNECTION




CONNECTION

THROUGH CREATIVE EXPRESSION

L
o Sharing creative experiences and expressing our own creativity builds
8 powerful connections with people, with our community and the
world around us, and with ourselves.

n . . : :

nspires, teaches an Xpresses our unique educes stress and helps reates lasting memories
— I teach d Exp q Red t d hel Creates last
L challenges us creativity and talents us find balance : :
o Promotes interaction
— Helps us understand, Brings new voices and Promotes cognitive with people and builds
L appreciate, and ideas to the table, and development and lifelong | stronger relationships
m empathize with other elevates diverse brain health

people, perspectives, and
cultures

Enlarges our emotional
capacity

Fosters critical thinking,
problem-solving, and
collaboration skills

perspectives

Provides opportunities
for us to experience and
be inspired by the voice
and creative expression
of others

Reflects, contributes to,
and advances diverse
culture and heritage

Energizes and recharges
us

Reconnects us with
ourselves and what's
most important in our
lives

Provides opportunities
for us to experience the
full range of human
emotion, and makes us
more present in everyday
moments

Is fun

Health &
Well-being

Family &
Relationships

Learning &
Self-Improvement

VALUES

CONNECTION
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A NEW MESSAGES KEEPING IT
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National Assembly of P
State Arts Agencies Find us on [

KNOWLEDGE * REPRESENTATION * COMMUNITY l ‘

About ‘ Research ‘ Leamning Services I Advocacy Publications [ Support ‘ My NASAA

Home > Web > 20170108021800 > Https:

Extending the Reach of the Arts

State arts agencies like the Missouri Arts Council use their
grants and services to make certain that every community has
access to the arts. » More

Art parades through town during the Carthage Historic Downtown Art Walk,
developed in conjunction with the arts council and the city's convention and
visitors bureau. Photo by Koral Martin

New & Noteworthy Key Issues Quick Links
New! Governor's Arts Awards State Arts Agency Appropriations State Arts Agency Directory
New! Three Simple Ways to Advocate Why Should Government Support the NASAA Notes Newsletter

for the Arts Arts? Federal Updates
Report to Councils, December 2016 Creative Economic Development Eor Coincl - Mermbers
2016 State Legislative Diversity Policies & Programs Web Seminars
RoundupM

Arts & Military Strategy Sampler Your Gift at Work

New Engines of Growth: Five Roles for = \ncan Board of Directors
Arts, Culture and Design from NGA

Arts Education

Who's Who in Government Arts
Funding

Contact NASAA

M = NASAA member-only content

NASAA's mission is to strengthen state arts agencies.

About NASAA | About State Arts Agencies | Member Benefits | Contact NASAA A v National
MNationzf Assembly of State Arts Agencies Endowment
1200 18th St NW, Suite 1100 | Washington, DC 20036 for the Arfs
202-347-5352 | fax: 202-737-0526 | TDD: 202-296-0567 | nasaa@nasaa-aris.org ART WORKS. onsgov

Terms of Use @ National Assembly of Stats Arts Agencies



National Assembly of State Arts Agencies
KNOWLIDGE » REPRESENTATION «# COMMUNITY

State arts agencies ignite creativity,
connections and growth. They foster vibrant
communities, inspire young imaginations, put
people to work and preserve our heritage for
future generations.

NASAA NEWS

Advocacy Legisiative Update | ¥ Support NASAA

4 Why Shoulkd Government House Proposes Modest NEA ~ You can help strengthen state
= ', Support the Arts? Funding Reduction for FY2018 arts agencics

Who benefits from public arts House bewmakers are sending a

support? message about the value of
matntalning public nvestment
for the arts ..




Let's expand creative
connections in our
community
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Let's WorkforArt

WorkforArt
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H Desert Museum

DESERT

. Hlstory Museum Tourist Attraction - Public

“U*U M Places & Attractions

BEND OREGON

Timeline About Photos Reviews More



HIGH
DESERT

MUSEUM

BEND OREGON

The High Desert
Museum

@highdesertmuseum

Home

About
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e Liked ~

Message

Save

More «

Donate




SHELDON

THEATRE

Season 2016-17 Brochure  Education and Outreach

« < March 2017 > »
W + w : ¢ = COMINGUPNEXT NEWS
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3/31 @ 7:00 pm

Beneath the historic Sheldon Theatre
stage, stacks of pizza boxes drew a

hﬂdrls Theatre crowd in the artists’ green room
Thursday evening. Over a quick slice

and introductory conversations, a
community choir...

Box Office Hours:

Wednesday 1:00 - 6:00 pm
Thursday - Saturday 12:30 - 5:00 pm
Closed Sunday - Tuesday

4/1 @ 6:00 pm

In the case of inclement weather, most

Come Dance Like a Fool! Tha o £
gtotnl;: gﬁlelf;ml‘e a fool shows will go on as scheduled.
QUICK LINKS 4 M @ Sheldon!
EVENT LISTINGS oM
BUY TICKETS
DONATE
FRIENDS LOGIN

4/4 @ 7:00 pm
The Sheldon Theatre on Twin Cities Live!
Sign up for our Email List Flyway Film Festival’s
Minema Series
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: 4 eugene.symphony m
g 4 Cuthbert Amphitheater

eugene.symphony Francesco @leccechong
will debut as Music Director & Conductor at
our ninth annual free outdoor summer
concert, Eugene Symphony in the Park, at the
@thecuthbert amphitheater on Saturday, July
22 at 8 p.m. Free tickets are available through
the @hultcenter ticket office and online
beginning at 11 a.m. on Tuesday, June 20.
#SymphonylnThePark2017

For details, visit eugenesymphony.org.

eugene.symphony #eugene
#EugeneSymphony #francescoleccechong
#freeconcerts #concertinthepark
#cuthbertamphitheater #symphony
#classicalmusic



)m__ eugene.symphony m
%2y CEugene, Oregon

eugene.symphony With the help of many
volunteers, sponsorship by Eugene-irkutsk
Sister City Committee in memory of the
Gorbatenko-Groza Family, and our partners at
Pacific Winds Music, our summer Instrument
Petting Zoos reached over 1,000 people in
Eugene, Cottage Grove, and Roseburg!

Highlights included @leccechong stopping by
to teach violin and the Willamalane mascot,
Springs the squirrel, giving the cello a try at
the Willamalane Children's Celebration.

eugene.symphony #Feugene Fmusic
#musiceducation #instrument
#eugenesymphony #summer #education

69 likes

Log in to like or comment



“The Eugene Symphony incites our
Imaginations and inspires; it is a catalyst
of introspection, a journey into ourselves
and a guide to our emotions; it is a
communal experience that provokes
awe, wonderment, and conversations
about the beauty and the tragedy in
creation; it helps us explore the human

condition in a way that only music can.”

— MARK McKAY,

Imagination International
employee who attends concerts
thanks to the company’s support b P 4




OPERATIONAL SUPPORT GUIDELINES

BEFORE

AFTER

The Michigan Council for Arts and Cultural Affairs (MCACA) is pleased to offer a grant
program for Operational Support. This program provides specific support for the
operation of arts and cultural organizations throughout Michigan that are promoting
public engagement, diverse and excellent art, lifelong learning in the arts, and the
strengthening or livability of communities through the arts.

The Operational Support Program provides support exclusively to arts and cultural
organizations throughout Michigan. These organizations connect with people and
the world around them by exploring, sharing and supporting creative
expression. In doing so, they promote the health and well-being of communities
and citizens throughout our state. We believe that by sharing creative experiences and
expressing our creativity, we build powerful connections with the people we are
closest to, with our community, the world around us and with ourselves. Creativity is
in everyone and all around us, by exploring and experiencing creative expression our
lives are better. Organizations supported by this program provide this service to us all.

AA

michigan
council for
gQrts

cultural
affairs
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BRITISH COLUMBIA |
ARTS COUNCIL

" Anagency of the Proviece of Beish Columbia

>
Fe.
>

Supporting the Arts in communities acro§§ B.C. - -1
» -

HOME | ABOUT  ARTISTS  ORGANIZATIONS  SPECIAL PROGRAM

UPCOMING DEADLINES

Quick Links Sept 15 - Project Assistance for Creative Writers

September 30 - Operating: Visual Aris Organizations, Media

4
e -
]

MEDIA AND PMICATIONS

st Time Visitors Arts Organizations. Professional Arts Festivals. Public
Museums. Aris & Cultural Service Organizations, Community
Fast Facts Arts Organizations
Application Deadlines
Program Guideline
BCAC Fom

NEW Phone numbers for BCAC staff:

The Provincial Government is modernizing its current voice

is expected to achieve cost savings, improved internal
communications and increased public accessibility.

As of Feb. 21, telephone numbers for BC Aris Council staff have

changed as part of this government-wide initiative. To update
contact information, new staff numbers can be found here.

Please note that the main BCAC reception line (250) 356-1718
and fax number (250) 387-4099 remain the same. Email
addresses have not changed. In additicn. you may also search
for any public servants’ phone number in the Govermment
Telephone Direclory their name, program area or ministry or
contact. You may also call Enquiry EC and request a direct
fransfer.

technology and replacing it with Voice over Internet Protocel. This

R o

BRITISH
COLUMBIA

CONTACT US

Search

©0

FAQ Email Print
The BC Arts Council Interactive
Events Calendar is currently
unavailable

For a comprehensive listing of
upcoming B.C. events, please
visit:

-~}
~

(

I
o
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71

Opportunities




Q  English / Francais

We champion excelience in the arts

A‘ MANITOBA ARTS COUNCIL through support for artists and
" CONSEIL DES ARTS DU MANITOBA arts organizations in Manitoba.

About Us Apply for a Grant Arts Featured Media
v Grant v Recipients Education v Programs v

, '\,-.

[T ¥
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DAYS ‘ '\.' # /,”,n i’“".
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STRATEGIC PLAN 2017-2022




NOVA SCOTIA

NOUVELLE-ECOSSE

E FAQ ABOUT GRANTS & PROGRAMS CREATIVENS GALA CONTACTUS

- ARTS NOVA SCOTIA

2016 Art Bank Purchase Exhibition




ONTARIO ARTS COUNCIL
CONSEIL DES ARTS DE L'ONTARIO Grants v Awards v Access & News & Research & About Us v

an Ontario government agency Equity v Resources v Impact v
un organisme du gouvernement de I'Ontario

Q Search By Keywords APPLY NOW >

Grants Advanced Search

| VITAL ARTS, PUBLIC VALUE,
ﬁ;fe_,than 50 years of profliding support to 4 |
) fartigts-éiid'arts organiza_t_ipns across Ontario P - ' |

SIS 'y - - e,



TODAY'S AGENDA

A NEW MESSAGES KEEPING IT EXPLORE
NEED INSIGHTS THAT REAL TOGETHER
MATTER

(aka facts and
figures)



CONNECTION

THROUGH CREATIVE EXPRESSION

L
o Sharing creative experiences and expressing our own creativity builds
8 powerful connections with people, with our community and the
world around us, and with ourselves.

n . . : :

nspires, teaches an Xpresses our unique educes stress and helps reates lasting memories
— I teach d Exp q Red t d hel Creates last
L challenges us creativity and talents us find balance : :
o Promotes interaction
— Helps us understand, Brings new voices and Promotes cognitive with people and builds
L appreciate, and ideas to the table, and development and lifelong | stronger relationships
m empathize with other elevates diverse brain health

people, perspectives, and
cultures

Enlarges our emotional
capacity

Fosters critical thinking,
problem-solving, and
collaboration skills

perspectives

Provides opportunities
for us to experience and
be inspired by the voice
and creative expression
of others

Reflects, contributes to,
and advances diverse
culture and heritage

Energizes and recharges
us

Reconnects us with
ourselves and what's
most important in our
lives

Provides opportunities
for us to experience the
full range of human
emotion, and makes us
more present in everyday
moments

Is fun

Health &
Well-being

Family &
Relationships

Learning &
Self-Improvement

VALUES

CONNECTION













WHAT'S NEXT: TOOLS + RESOURCES

CREATING CREATING
CONNECTION CONNECTION

Entiching lives thiough t
power of cre

CREATING :
CONNECTION gagement Guide

ce 1o support authentic and effctive engagement with a broad and diversa constituency
> creative expression a recognized, valued, and expecied part of their everyday lives.

Story and Photo Tips

Aresourca to help selact images and anecdotes thal reflect Creating Connection principles.

Enriching lives through the
power of creative expression

Background

One of the most powerful ways to communicate is through stories and images—these play a key role in bringing your workl

g Connection seeks to bulld a commurity expectation that opportunities to express and experience creativity are part of
conveying the quallty of experience pecple can look forward to and expect o

We. 1tis focused on motivating the public to take action to bring more creative expression and experiences into their lives by
g 10 ensure that peoplé have access to opportunities 1o be creative—or to expenence the creativity of others—in their
iies and through the peopie and organizations they know and trust

Consider the themes contained Creating Connection’s core message when you are selecting photos and stories in your

Search shows that people of color, millennials. parents of young chidren, and women of all ages are more ikely to value creative
$8ion and experiences as a recognized and expected part of everyday life. But our research also showed that many arts and
borganizations are not as expenienced or effective in reaching or engaging these demograghics. Thus, an of our goals is 1o help
Brganizations use new approaches. messages . and programs to engage these constituencies in their work

Sharing crvative expotionces and oxprossing our croativity build powerful connoctions with the people we're closest fo,
community and the world around us. and with oursalves. Croativity is in overyone and all around us. Exploring and expa
’ oxprossion antiches our lives and communities.

Tips

, It Is critical that we not exclude those who are already engaged In arts and cullue experiences as we seek to expand our
Our challenge. then, is to understand how to engage new poople and groups in authentic and effective ways, while hoiding on to

Emphasize how you help connect people with those closest to them, with their community and the world around:
already know well.

with themselves.

+  Show how a community comes together to share a special moment lions to Ask

* Highlight pre- or post-event interaction:
ighlight pre- or post-event interactions. it step in authentic and effective engagement is to

Tell stories about the unique bonds that are formed theough the course of your work—including likely connections (
family) and uniikely connections (people you never would have met ctherwise)

*  Reflect the diversity of your stakeholders—both current and desired. The foflowing audiences consider creative exp
highly valued and very important to them: millennials, women of all ages, parents of younger children, and peopie of G

8. Who are they? (Describe them as specifically as
possible )

g the people and groups who are the most valuable to

d o whom your organization is most valuabée.

* Putthe audience in the picture, whether they are exploning creative expression around them or haring their own creal b, Why do they care? (What do they value about

10 theso questions, can strengthen your abilty to arts and culture? What do they value about you

nces you have to and what you have to offer?)

byou don't know the answers, think about ways in which

answered. While focus group and survey research

linvaluable, you can also leam a great deal by inviting &
peopie to participate in an informal conversation

§a conferance room table in your local fibrary of by

g ane-on-one with community leaders.

*  Give an inside look or behind-the-scenes view, such as the work that went into getting a production ready. scenes
the studio, etc
©  What are they already doing? (.., attending
your events, supporting you financially, etc.) And
what else might they do? (E.g., serve as
-ambassadors’ to introduce you fo athers)?

Show active participation—not only passive observers or audionces.

« Rather than selecting only images of performers on the stage. or a tranqué audience, choose 2 biend of photography’
the reactions and the powertul range of emotions that are felt by the crowd.

+ Highlight the more interactive eloments of your programming—where the audience is a diroct contributor. Research She
people crave more of this active engagement Include images and videos of audience and community members interag 3 2 T x this guide. you'll ind bps on how 10 engage people and
artists, presenters, and each other. E Baions authentically to foster trust and collaboration.

Tell the story of audience and community experiences with your work,

Message Guide

A resource to support effective communication in making creative

expression a recognized, valued, and expected part of everyday fives

CreatingConnection.org

www.creatingconnection.org
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Join a social movement to
strengthen arts + culture

CREATING Contact:
CONNECTION Anne Romens

anne@artsmidwest.org
Enriching lives through the 612.239.8029

power of creative expression






