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Let’s make arts 

and culture a 

recognized, 

valued, and 

expected part of 

everyday life. 
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FACTS AND FIGURES 



 

THE OPPORTUNITY 
 
How important are each of the following activities to you personally?  (V. Important Shown) 

16 

17 

19 

65 

Attending an art or music festival

Making or creating art

Attending a live performance

Doing things with your children or family
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BENEFITS 
 
If we had more opportunity to express or experience art and culture, 
what would be different? 

43 

43 

30 

29 
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21 

8 

Children and youth would build the skills they need in life

We would better appreciate cultural diversity

We would be healthier, happier, and less stressed

We would have a better understanding of ourselves/each other

We would have a stronger sense of community

We would have more fun

Our economy would be stronger
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Listening to, creating or sharing music

Making or creating art

Visiting a museum or gallery

Reading literature

Attending an art or music festival

Making or sharing photography or videos

Attending a live performance

Under 40

Over 40

(survey respondents identifying each as “important”) 

Under 40 more 
likely in most areas 

Perceived importance of various activities: BY AGE  
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Listening to, creating or sharing music

Making or creating art

Visiting a museum or gallery

Reading literature

Attending an art or music festival

Making or sharing photography or videos

Attending a live performance

Multi-racial

Latino

Black

Asian

White

People of Color 
more likely in most 

areas  

(survey respondents identifying each as “important”) 

Perceived importance of various activities: BY RACE 
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Listening to, creating or sharing music

Making or creating art

Visiting a museum or gallery

Reading literature
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Women

Men

Women more likely 
in most areas 

(survey respondents identifying each as “important”) 

Perceived importance of various activities: BY GENDER EXPRESSION 
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Listening to, creating or sharing music

Making or creating art

Visiting a museum or gallery

Reading literature

Attending an art or music festival

Making or sharing photography or videos

Attending a live performance

Children under 18

No children under 18

Parents of younger 
children more likely 

in most areas 

(survey respondents identifying each as “important”) 

Perceived importance of various activities: BY PARENTAL STATUS 



Difference in response rate 
compared to others  
(as indicated) 

Under 40 
Parents of 

children <18 
People of 

color 
Women 

(vs. 41+) 
(vs. no children 

<18) 
(vs. White) (vs. men) 

Consider it important to be creative, 
artistic or to express their culture 

+26 +24 +17 +10 

Say they often have the opportunity to be 
creative 

+26 +18 +8 +8 

Consider it important to have access to 
artistic and cultural opportunities, 
activities or events in their community 

+18 +15 +16 +10 

Four segments are more likely than 
others to exhibit attitudes or 
behaviors aligned with creativity 

SEGMENTATION SUMMARY 
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To the extent you would like to [engage in creative activities more often], what gets in the way? 

52 

47 

23 

22 

19 

19 

14 

11 

10 

1 

Costs too much

Difficult to find the time

Distance or geography

Can't find anyone to do it with

Not a priority in my everyday life

Age or health does not allow it

Lack of transportation

Don't know how to begin

Weather

Children /family responsibility



FACTS AND FIGURES (ALL AT ONCE) 
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CONNECTION 
THROUGH CREATIVE EXPRESSION 

Sharing creative experiences and expressing our own creativity builds 
powerful connections with people, with our community and the 

world around us, and with ourselves.  
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GROWTH 

CONNECTION 
THROUGH CREATIVE EXPRESSION 

VOICE HAPPINESS 
WELL-
BEING 

Sharing creative experiences and expressing our own creativity builds 
powerful connections with people, with our community and the 

world around us, and with ourselves.  

Inspires, teaches and 
challenges us 

Helps us understand, 
appreciate, and 
empathize with other 
people, perspectives, and 
cultures 

Enlarges our emotional 
capacity 

Fosters critical thinking, 
problem-solving, and 
collaboration skills 

Expresses our unique 
creativity and talents 

Brings new voices and 
ideas to the table, and 
elevates diverse 
perspectives 

Provides opportunities 
for us to experience and 
be inspired by the voice 
and creative expression 
of others 

Reflects, contributes to, 
and advances diverse 
culture and heritage 

Reduces stress and helps 
us find balance 

Promotes cognitive 
development and lifelong 
brain health 

Energizes and recharges 
us 

Reconnects us with 
ourselves and what’s 
most important in our 
lives 

Creates lasting memories 

Promotes interaction 
with people and builds 
stronger relationships 

Provides opportunities 
for us to experience the 
full range of human 
emotion, and makes us 
more present in everyday 
moments 

Is fun 
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SO WHAT MIGHT THIS ACTUALLY LOOK LIKE? 



 



 





 



 



 



 





 



 



OPERATIONAL SUPPORT GUIDELINES 

The Michigan Council for Arts and Cultural Affairs (MCACA) is pleased to offer a grant 
program for Operational Support.  This program provides specific support for the 
operation of arts and cultural organizations throughout Michigan that are promoting 
public engagement, diverse and excellent art, lifelong learning in the arts, and the 
strengthening or livability of communities through the arts.  

 

 The Operational Support Program provides support exclusively to arts and cultural 
organizations throughout Michigan. These organizations connect with people and 
the world around them by exploring, sharing and supporting creative 
expression.  In doing so, they promote the health and well-being of communities 
and citizens throughout our state. We believe that by sharing creative experiences and 
expressing our creativity, we build powerful connections with the people we are 
closest to, with our community, the world around us and with ourselves.  Creativity is 
in everyone and all around us, by exploring and experiencing creative expression our 
lives are better. Organizations supported by this program provide this service to us all.  
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TRYING IT ON (?) 

 

What changes would you suggest to 

better convey Creating Connection? 

 

 

LET’S PUT ON OUR  
COACHING HATS + PRACTICE 
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AMPLIFYING AND  
EVOLVING OUR WORK 



 

REPORT OUT 



 



WHAT’S NEXT: TOOLS + RESOURCES 

www.creatingconnection.org 



QUESTIONS? 

Bailey’s Taproom 
213 SW Broadway, 
Portland, OR 97205 

 
5:00 p.m. 



Contact:  
Anne Romens 
anne@artsmidwest.org 
612.239.8029 




