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Rural Prosperity through the Arts and Creative Sector:
A Rural Action Guide for Governors and States

50-State Field Scan

Introduction

The National Assembly of State Arts Agencies (NASAA) is
providing research and consulting services to the National State Index
Governors Association Center for Best Practices (NGA) in support
of an initiative funded by the National Endowment forthe Arts
(NEA) to betterunderstand how the arts and creative industries Alabama Montana
can facilitate sustainableeconomicdevelopmentinrural Alaska Nebraska
communities. NASAA's expertise and research—whichincludes a Arizona Nevada
literature review, the identification of publicly available Arkansas New Hampshire
guantitative data offering a national perspective of rural California New Jerse
economies and a50-state field scan of rural creative economic - nEewIersey
development projects and practices—will informthe NGA's Colorado New Mexico
development of an expertroundtable discussion, other Connecticut New York
convenings and a publication designed to help governorsand Delaware North Carolina
theirstaff supportand benefitfrom theirstate's creative sector. Florida North Dakota
The results of NASAA's 50-state field scan are summarizedin this Mg.i_.a Ohio
document, which serves as an atlas of the many rural creative Hawaii Oklahoma
economicdevelopment programs, projects and initiatives around Idaho Oregon
the country. It addresses efforts of state arts agencies aswell as Illinois Pennsylvania
otherstate and IocangoveIrnmentagencies,nonpr:fit?orts f Indiana Rhode Island
groups, community development organizations, chambers o .
commerce, foundations and otherstakeholders. This field scan lowa South Carolina
reportdoes not comprehensively list of every instance of rural Kansas South Dakota
creative economicdevelopmentin the country. Rather, it Kentucky Tennessee
highlights examples from all 50 states of arts based development Louisiana Texas
effortsthat NASAA assesses to be inspiringand instructive. Italso Maine Utah
features state-focused creative economy studies that articulate Marvland Enont
and enumerate the value of such work. The most pertinent of ~anfans -
these studies are denoted with ablue star ( v ). Massachusetts Virginia
Michigan Washington
To compile the field scan, NASAAsurveyed state arts agency Minnesota West Virginia
programs and policies, researched the projectsaddressedin the Mississippi Wisconsin
case studies coveredin NASAA's literature review, mined its Missouri Wvomin
database of creative economy research and reviewed the grant- - Hyoming
makingrecords of state arts agencies, the NEA and foundations

supporting rural communities, creative placemaking and/or
creative economicdevelopment. NASAA also consulted with
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state arts agencies about exemplary arts based economicdevelopment projects being undertaken by othergroupsin
theirstate, as personal perspectives offer adepth of understandingthat grant records, reports and other secondary
sources cannot.

NASAA welcomes additions to and feedback on the 50-state field scan. Please feelto contribute your knowledge by
contacting NASAA Research Manager Paul Pietsch at paul.pietsch@nasaa-arts.org or 202-552-0844.

Field Scan

Alabama s e

Alabama State Council on the Arts

Black Belt Arts Initiative: This grant program is a partnership between the Alabama State Councilonthe Arts
(ASCA), the Black Belt Community Foundation (BBCF) and the Black Belt Action Commission's Culture and Youth
Committee. Its goals are toincrease opportunities to engage with the arts, strengthen arts education and
celebrate the culture of the rural Black Belt region of Alabama. The program is supported by grants ASCA awards
to BBCF. Inaddition, ASCA directly offers grant funding and technical assistance to schoolsin the region.
DesignAlabama: DesignAlabama (DA) is a nonprofit organization—founded in 1987 underthe wing of the
Alabama State Council onthe Arts (ASCA)—dedicated to educating the publicabout the importance of the
design arts and showcasing how design thinking benefits local economies and makes communities livable,
prosperous and desirable. It receives operating support from ASCA. In addition, ASCA has worked with DA on
producing the annual Mayors Design Summit, which, since 2006, has convened designers and mayors from large
and small communities to address design challenges, ranging from improving walkability to recovering from a
natural disaster, and strategies forovercomingthem. In 2015, DA received a National Endowment forthe Arts
Our Town grant for its Connect-LIVE-ity Project, which was an effort realized through aseries of design charettes
to identify and elevate local assets to encourage rural tourism.

Site-Specific Examples BacktoIndex

Delta Creative Placemaking Initiative: Thisis a pilot project of the Delta Regional Authority (DRA) designed to
help local communities and theireconomicdevelopment groups to connect more deeply with the artsand
culture sector of the MississippiRiver Deltaand Alabama Black Belt regionsin orderto generate creative
economicdevelopment. Through the effort, DRA is awarding grants to help small communities integrate arts
and culture activities into theireconomicand community development strategies. Participating communities
also are undertaking efforts to promote theirarts and culture assets to encourage cultural tourism. In October
2017, tworural communitiesin Alabamareceived agrant from the initiative. Atmore is using the funding to
develop andimplementaplanto revitalizea performance venue and to encourage related community
engagement. Eufaulais constructing an open-air, multipurpose venueto host arts and cultural events.

Black BeltTreasures Cultural Arts Center: The mission of this nonprofit organization located in Camden,
Alabama, "isto foster, develop, and promote economicdevelopmentinitiatives aimed at creating jobs and
increasing the income of local residents through the marketing of arts, crafts, literature, food products, and
otheritemsunique to Alabama's Black Belt and to cultivate and provide arts educationin the region." It
represents more than 450 artists. It is developing a Black Belt Quilt Trail that will cross all 19 countiesthe
organization servesin effortto spark cultural tourismin the region.

Rural Studio: Thisis a program of Auburn University's School of Architecture, Planningand Landscape
Architecture that was established in 1993 to give architecture students hands-on educational experience while
also assistingan underserved populationin Alabama's Black Belt region. Since then, the program has become
more focused on community oriented projects. Today, students work with rural communities to design and
build structures that address local needs, such as lack of sufficient housing, community spaces and economic
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opportunity. Participating students also help fundraise to realize these projects, which build infrastructure
conducive torural economicdevelopment. To date, the Rural Studio has completed more than 170 projects and
educated more than 800 "Citizen Architects."

Pop Start: This isa partnership between the Coleman Centerforthe Arts and the University of West Alabama's
James Suttles Entrepreneurship Institute that aims to encourage creative economicdevelopmentin rural
Alabama. The effort—which received an ArtPlace grantin 2014 as well as funding from the National Endowment
for the Arts and the Alabama State Council onthe Arts—is basedin York, Alabama, acommunity with about
2,500 residents. Itisahybrid of a start-up incubatorand a pop-up retail shop designed to supportthe
development of artists and other creative entrepreneurs. Reclaiming an abandoned property, the space offers
rotating businessincubation, acooperative market for sellinghome-sourced goods, acommunity social space,
and an opportunity forartists and community members to experiment with different solutions to the economic
and civicchallengesfacingthe community.

Alabama Creative Economy Studies BacktoIndex

Alabama Creative Industries Profile (Full Report) (South Arts, 2011)
Alabama Creative Industries Profile (Executive Summary) (South Arts, 2011)

AlaskaQ o

Alaska State Council on the Arts

Alaska Native Arts Program: This program, which beganin 1980, supportsthe entrepreneurship of Alaska Native
artists livingin rural parts of the state. It includes the Alaska Native Artist Resource Workbook, aguide for
developing sustainable arts businesses. The workbook—which the Alaska State Council onthe Arts (ASCA)
developed with the CIRI Foundation, the nonprofitarm of the Cook Inlet Region tribal corporation—addresses
effectivebusiness development and marketing practices. It also reviews state and federal laws regulating artists'
use of wildlifeand addressesissues of art fraud affecting Alaska Natives. The Silver Hand seal, meanwhile, helps
develop markets for Alaska Native artists by authenticating theirwork with a special seal enabling consumersto
identifyit. The Silver Hand seal is protected under state trademark statute and regulation. ASCAmanages the
branding programin partnership with the Alaska Department of Economic Development.

Site-Specific Examples BacktoIndex

Sitka Arts Campus: Alaska Arts Southeast, alongtime grantee of the Alaska State Council on the Arts,
transformed the property of a defunct collegeinto an "arts campus."” The arts campus—which includes the Sitka
Fine Arts Camp, Hames Centerfor Fitness and Dance, Sheldon Jackson Museum, and Sitka Sound Science
Center—has become a cultural tourism destination and an economicengine. The campus also hosts the Sitka
Arts and Science Festival. Learn more about the projectin the announcements of the ArtPlace grantand
National Endowment forthe Arts Our Town grant that have supported it.

Sealaska Heritage Institute: The mission of this nonprofit group based inJuneau, Alaska, is to promote and
enhance the Tlingit, Haida and Tsimshian cultures of Southeast Alaska through arts based and other strategies.
Several of its programs support the entrepreneurship of artists and artisans living in isolated coastal
communities. Every June, it sponsors the Northwest Coast Art Marketin conjunction with afour-day festival
celebrating Southeast Alaska Native culture. It also facilitates opportunities for arts entrepreneurship through its
monthly First Friday eventand its Sealaska Heritage Store. The state funds this work through the Alaska State
Council onthe Arts. In 2016, the group received an Our Town grant from the National Endowment forthe Arts
"to conduct Native Alaskan woodworking and small business classes designed to provide creative
entrepreneurship opportunities for tribal and non-tribal residents" who are transitioning from a period of
incarceration. More than 40 people are participatingin the project.

Kivalina, Alaska: In 2015, this coastal village of 400 Alaska Native people began an effortto develop aplanfor
relocatingresidentsin orderto meettheirbasicneedsforclean water, sanitation and sufficient space for
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housing. The projectisaresponse to the effects of climate change, which are threatening the destruction of this
community located on a barrierisland. Community leaders have worked with ethnographicartists and
transdisciplinary partnersto engage community membersinthe planning process. ArtPlace has supported the
effort; read its summary of the projectto learn more.

Art on Main Streetin Haines, Alaska: The nonprofit Alaska Arts Confluence, which has received grant support
fromthe Alaska State Council onthe Arts, led a project to revitalize the main street of Haines, Alaska, arural
community of about 1,400 people. The project commissioned artists who helped transform vacant storefronts
into art installations and develop asculpture garden and walking tour that would attract tourists from the
nearby cruise-ship port of Fort Seward. Learn more aboutthe projectinthe announcementof a2014 ArtPlace
grant that supported it.

Alaska Creative Economy Studies 2ack to Index

*

*
*

Alaska: North to Opportunity (Alaska Department of Commerce, Community and Economic Development's
Division of Economic Development, 2016)

The Arts Economy of Southeast Alaska (Southeast Conference, 2014)

Creative Alaska: Creative Capital and Economic Development Opportunitiesin Alaska (Andrey N. Petrov and
Philip A. Cavin ArcticSocial and Environmental Systems Laboratory, Department of Geography, University of
Northernlowa, 2012)

Arizona Back to Index

Arizona Commission on the Arts

AZ ArtWorker: This program—which the Arizona Commission on the Arts offers in four communities, including
one rural town—facilitates artist-to-artist professional development, creating opportunities for Arizona artists to
learn from national and international artists. Participating artists receive entrepreneurship training through
workshops facilitated by the PAVE Program in Arts Entrepreneurship at the Arizona State University Herberger
Institute for Design and the Arts. They also have access to a set of digital tools for supporting their creative
business. AZ ArtWorker receives additional financial support from the Emily Hall Tremaine Foundation.

Arizona Art Tank: Thiswas an initiativethe Arizona Commission on the Arts (ACA) undertookin 2014 and 2015
that harnessed the spirit of crowdsourcing to make strategicinvestments in arts based entrepreneurial ventures.
Through the program—which was funded by a portion of a one-time additional budget allocation of $1 million
ACAreceived fromthe state legislature—applicants were invited to pitch (at publicand participatory Art Tank
events) new ways of providing meaningful arts experiences to theircommunities. At each of the four regional
Art Tank eventsin 2014 and 2015, the panel evaluating pitches consisted of governor-appointed commissioners
and elected officials as well as local artists, arts professionals and business leaders. Panelists looked for
innovative and risk-taking proposals and awarded those that stretched beyond conventional, day-to-day
practices. The five pitches receiving the highest panelscores won seed fundinginthe form of a grant of up to
$10,000. Because Art Tanks were designed to be fun, engaging, inspiring and supportive, Art Tank audiences also
voted on the proposals, awarding theirfavorite with $500. One of the Art Tank eventsin 2015 was heldina
small, rural community. In addition to funding some rural projects, Arizona Art Tank is relevant to rural arts
development because it reframesthe mechanismthrough which some state funds are distributed, offeringa
nontraditional pathway into state supportand reducing barriers to entry often experienced by small grass-roots
initiatives.

AZ Creative Communities Institute: This program—a partnership between the Arizona Commission on the Arts
and the Arizona State University Herberger Institute for Design and the Arts—offers communities an opportunity
to explore the many ways creativity can be leveraged to address local challenges and goals, such as economic
development. Overthe course of 12 months, participating communities work with aresidentartist, send a
delegation to fourtwo-day workshops, and receive technical assistance through site visits, mentorship calls and
interactive on-linetraining. Each team receives $2,500-55,000 to supportits participationinthe learning
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sessionsand up to $7,500 to supportthe coordination, promotion, and overall implementation of program
components. Several of the communities that sofar have participatedin the programare rural.

Site-SpecificExamples in Arizona 8ackto Index

Enterprise and Entrepreneurship Programs of Arizona State University's Herberger Institute for Design and the
Arts: The Herberger Institute aims to support arts based enterprise and entrepreneurship in design and the arts.
To that end, in 2015 it launched curricular programs in creative enterprise, arts entrepreneurship and cultural
leadership, includingamaster's degree and an undergraduate certificate. Italsoran for 10 years (2007-2017) the
Pave Arts Venture Incubator, which provided seed funding, mentorship and technical assistance to students
launching an arts based entrepreneurialventures. Replacingitis a new pilot, Design/Arts Entrepreneurship In,
With, and For Communities, which provides up to $2,500 in seed fundingand mentorship to students
developinga'creative enterprise to make positive change" in "aspecificethniccommunity or community of
colorand whose goal isto make positive change in that community." The school also publishes the Arizona Arts
EntrepreneurToolkit,acomprehensive guide addressing business planning, budgeting, financing, public
relations, marketing, legalissues and more.

Ajo, Arizona: This small community in the middle of the Sonoran Desert—which fellinto economicdecline when
its mainemployer, acoppermine, closed—is rebounding through a creative economicdevelopment effortled
by the International Sonoran Desert Alliance, which is agrantee of the Arizona Commission onthe Arts. In 2011,
the nonprofitreceived an Our Town creative placemaking grant from the National Endowment for the Artsto
build affordablelive/work spaces for artists and to develop an artist retreat center. It has subsequently received
two more Our Town grants, as well as an ArtPlace grant, which have funded its vision of growing the community
into an artist centerand cultural tourism destination of international reputation and draw.

Arka NSAS Bk toindex

Arkansas Arts Council

Collaborative Project Support: Through this program, the Arkansas Arts Council awards grants of $1,000-$10,000
to supportarts activities that serve rural communities and otherunderserved populations. In orderto leverage
cross-sectorefforts, applications mustinclude a collaboration between two or more community focused
organizations. Eligible partners include nonprofits, government agencies, churches, hospitals, publicschools and
publicinstitutions of higherlearning.

ArtistINCat the Arts Center of the Ozarks: The Arts Center of the Ozarks, which serves anumber of rural
communities surrounding Springdale, Arkansas, offered an eight-week arts-business seminarin 2017. The
seminar, Artist INC, isa program of the Mid-America Arts Alliancefunded in part by the Arkansas Arts Council.
Artists participatinginitbenefited from multimedialectures, large-group discussions, small-group activities and
mentoring.

Site-Specific Examples in Arkansas Backto Index

CIRD Workshop in Eureka Springs, Arkansas: The Citizens'Institute on Rural Design (CIRD) is a partnership
betweenthe National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces,
Inc., and the Orton Family Foundation that helps rural communities leverage design thinking "to build upon
existing assets and improve the way acommunity looks, its quality of life, and its economic viability." In 2006,
CIRD held a workshop in rural Eureka Springs, Arkansas, that was focused on designingan arts and culture
districtforthe community. Throughit, community members developed conceptual designsforan arts and
cultural districtand a process for revitalizingaformerice house as an anchor space for its creative placemaking
effort.

Delta Creative Placemaking Initiative: Thisis a pilot project of the Delta Regional Authority, afederal entity
focused onimprovingthe regional economies of the 252 counties and parishes of the eight-state Mississippi
Deltaregion. Itaimsto help local governments, economicdevelopment groups and other stakeholders leverage
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the arts to spark economicdevelopment. Tothatend, itisawarding grants to help small communities
strategically integrate the artsinto theireconomicand community development strategies. In October 2017, the
initiativeawarded grants to two rural communitiesin Arkansas. Cherokee Village received $20,000 to construct
a businessincubatorand community space to supportthe arts, entrepreneurialism and community
development. Meanwhile, Marvell received $20,000 to restore the childhood home of Levon Helm, the
drummerand a vocalistfor The Band, as a site celebratingthe region's musical legacy.

Ozark Folk Center State Park: This state park, which has received funding from the Arkansas Arts Council, is
dedicated to promoting the heritage and way of life of the Ozark Mountains. With a number of workshops—in
pioneer crafts, herb gardening and traditional folk music—and a concert program, the state parkis a tourist
destination. Itislocated in Mountain View, Arkansas, acommunity of about 2,800 people.

Arkansas Creative Economy Studies Backto Index

*

Unveilingthe Creative Economyin Arkansas (Regional Technology Strategies, Inc., 2009)

Deep Roots, High Hopes: Foundations of Arkansas' Creative Economy (Regional Technology Strategies, Inc.,
2008)

Ducks, Documentaries and Design: Tales from Arkansas' Creative Economy (Regional Technology Strategies, Inc.,
2008)

Creativity inthe Natural State: Growing Arkansas' Creative Economy (Regional Technology Strategies, Inc., 2007)

California =«cre

California Arts Council

Creative California Communities Grant: This program awards funding to collaborative creative placemaking
projectsthat leverage cultural assets—including artists, cultural organizations and arts related businesses—to
address community priorities. Creative economicdevelopmentis one of the grant's goals.

California Cultural Districts: Through this program, the California Arts Council (CAC) certifies local cultural
districts, which can leverage the designation to spark creative placemaking and related economicdevelopment.
CACsupportsdistricts after their certification by providing technical assistance and promotional supportand by
collaborating with other publicagencies and private entities to locate financial and opportunities for them. It
also providesastipend of $10,000 overtwo years to districts participatingin a process to refine the design of
the program. Several of California's 14 certified districts are in rural communities. Forinstance, the Eureka
Cultural Arts Districtis locatedina town of about 27,000 on the edge of California's redwood forests. The Grass
Valley-Nevada City Cultural District, located in the heart of gold country, is spread overtwo small towns, Grass
Valley and Nevada City, which have populations of 13,000 and 3,000, respectively. Finally, the Truckee Cultural
Districtislocated inthe High Sierraina town of about 16,000 people.

Site-Specific Examples in California 3ackto ndex

Art & Ag Project: Thisis a creative placemaking project that fosters connections between artists, farmers and the
local community to raise awareness about the importance of preservingfarmland and the visual artsina rural,
agricultural part of northern California. The initiative, whichis led by a community arts centerknown as
YoloArts—alongtime California Arts Council grantee —enables painters, photographers and otherartists to be
inspired by and directly create theirwork on local farms. Each fall, YoloArts organizes an exhibition of the
artwork made on the participating farms. In addition, its Artful Plate program commissions original works of art
to be printed ondinner platesto be sold at restaurants and community events serving locally sourced meals.
Learn more aboutthe Art & AgProjectinthe announcementofa2011 ArtPlace grantthat supported it.

Mad RiverIndustrial Art Park: Dell'Arte International, atheatre school and company, reactivated the Mad River
Industrial Art Park through arts programmingin order to "connectart, industry and artisanal cultural work to
promote economicdevelopmentin the rural Californiacommunity of Blue Lake." Forexample, Dell'Arte has
located its annual Mad River Festival —which features five weeks of "performance, musicand pageantry" from
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local and international artists—to the Art Park. As part of the effort, the arts organization, whichisa California
Arts Council grantee, has partnered with the Blue Lake Chamber of Commerce and the local business
community. A 2013 ArtPlace granthelped supportthe project.

Cultural District Planning for the Yurok Indian Reservation: In 2014, the Yurok Tribe began developinga cultural
district within the rural Yurok Indian Reservation. The planning process focused on identifying cultural assets
and buildingan outdooramphitheaterto host arts programming. The National Endowment for the Arts awarded
an Our Town grant in support of the project.

CIRD Workshopinlone, California: The Citizens' Institute on Rural Design (CIRD) is a partnership between the
National Endowmentforthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2010, CIRD held a
workshopinlone, California—atown of about 7,000 in the Sierra Nevada Mountains—thatfocused on how to
revitalize the community and its surrounding county. The areais home to historictowns and cultural sites as
well asranches, farms and mines.

Lake County Arts Council Rural Arts Initiative: Thisis an effort of the Lake County Arts Council, agrantee of the
California Arts Council with amission to be a catalyst forarts and culture as a driving force forlocal
communities. The initiativeaims to revitalize the rural county's economy by leveraging the arts toincrease
cultural tourism. Italsois workingto develop economicclusters linking arts and culture facilities with local
businesses to create unique celebrations, festivals and installations.

California Creative Economy Studies Backtondex

Otis Reporton the Creative Economy of California (Otis College of Art and Design, 2017)

* Our Creative Roots, Challenges of Analyzing Rural Regions (Creative Vitality Suite, 2017)

Colorado swue

Colorado Creative Industries

Space to Create, Colorado: The goal of the program is to stimulate community and economicdevelopmentin
rural and small towns by attracting creative talent with affordable housingand work space. This program—
realized through a partnership between Colorado Creative Industries, the Colorado Department of Local Affairs,
History Colorado, the Boettcher Foundation, the Gates Foundation and the consulting firm Artspace —develops
mixed-use buildings that merge affordable live/work space for artists and theirfamilies with space for creative
enterprises and organizations serving community. Over eight years, the effort will complete nine projects
throughout Colorado. In 2016, the vacancy rate of downtown commercial spaces of the first project site,
Trinidad, Colorado—which was certified as a Colorado Creative Districtin 2014—fell from 63% to 28%. In
addition, there were 42 commercial real estate transactions totaling $7.6 millioninlocal investment.

Creative Districts: Through this program, Colorado Creative Industries (CCl) certifies local creative districts to
help them leverage creative placemaking and economicdevelopmentinvestments. The program's goals are to
(1) create hubs and clusters of economicactivity; (2) promote acommunity's unique identity; and (3) enhance
rural communities as appealing places to live, conduct business and attract visitors. Since the program began,
CCl has helped develop 21 creative districtsin both rural and urban communities around the state. CCl supports
districts aftertheir certification through its Project and Technical Assistance Fund for Certified Creative Districts,
which awards grants of up to $10,000 to enable individual districts to develop their unique assets.

Colorado MusicStrategy: This isa $200,000 public-private partnership between Colorado Creative Industries
(CCl) and the Bohemian Foundation that aims to generate opportunities for live music, thereby increasing
revenue for musicians and presenting organizations, enriching the state's culture, and raisingits profileas a
destination forthe arts. The program includes an annual musicindustry conference; seven regional advisory
groups addressinglocal needs; research conducted by the University of Colorado Denverand Colorado State
University; and the Detour pilot program, which since 2015 has facilitated live music performancesin small and
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rural communities. The Colorado musicambassador, anew honorary postappointed by CCland the governor, is
the face of the program and will advocate forfilm, television and other licensing opportunities for local
musicians. The Bohemian Foundation is managing the day-to-day aspects of the Colorado Music Strategy,
including the program's $50,000 Colorado MusicEvent Fund and the grants to be awarded fromit. The strategy
aligns with Colorado GovernorJohn Hickenlooper's (D) focus on leveraging creative industries to strengthen
local economies and enhance residents' quality of life.

Site-Specific Examples in Colorado 2ack tondex

Gran's University: Thiswas a 2012 project of the M12 collective, a collaborative studio of artists and architects
basedin Colorado, that supported "site-specific cultural practices" in rural Washington County, which has a
population of about 5,000 spread over 2,523 square miles. Members of the collective, whichisa Colorado
Creative Industries grantee, drove around the county to interview more than 150 residents from five towns
aboutwhat they wanted in theircommunity. Through this engagement, residents were able to share their
cultural knowledge and highlight their creative practices. In response, the M12 Collective worked with a Swedish
art collective known as Kultivator to create an art installation. The exchanges and the resulting installation
helped preserve the rural knowledge and tradition in the county. An Our Town creative placemaking grantfrom
the National Endowmentforthe Arts helped fund the effort.

CIRD Workshopin Limon, Colorado: The Citizens' Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2017, CIRD held a
workshopin Limon, Colorado—atown of fewerthan 2,000 people—to design atrail and wayfaring systemto
promote the town's unique cultural heritage, attract cultural tourists and supportlocal economicdevelopment.
Local residents participated inthe workshop as did the Colorado Department of Transportation, the Colorado
Department of Local Affairs, the Colorado Office of Economic Development and International Trade, and the U.S.
Department of Agriculture Rural Development Colorado.

Crested Butte Cultural District: In 2014, Crested Butte, Colorado—a mountain town of about 1,500 people—
generated 39% of its sales tax revenue from creative businesses operating in the community. Recognizing the
economicvalue of fostering the arts, the town council created alocal cultural districtin 2015 and subsequently
sought, and receivedin 2016, official certification of it from Colorado Creative Industries. Since its designation,
the district has partnered with the local tourism association to encourage cultural tourism, developed anew
wayfinding system, established a brand identity, undertook community engagement activities and developed
resources for promoting artists. A major goal of the districtis to develop "cultural patronage so that creatives
and creative businesses thrive."

Con necticut Back to Index

Connecticut Office of the Arts

Assets for Artists: The Connecticut Office of the Arts (COA) has partnered with MASS MoCA, a contemporary art
museum inrural western Massachusetts, to bringits Assets for Artists to Connecticut. The program provides
financial and business trainingand other professional development to artist-entrepreneurs wholivein
Connecticut'srural counties. It also offers them financial supportinthe form of a matching-savings program.
Three regional arts service organizations—Northwest Connecticut Arts Council, Southeastern Connecticut
Cultural Coalition, and Windham Arts—are helping to facilitate the program. The U.S. Department of Agriculture
issupportingthe effort through a Rural Business Development Grantit awarded to COA.

Arts Workforce Initiative: This program supports career development for emerging professionals by expanding
professional opportunitiesinthe creative industries forapplicants from diverse and traditionally
underrepresented backgrounds. Through the program, the Connecticut Office of the Arts (COA) pairs arts
organizations with interns specializingin arts administration, curation, mediaarts, performing arts, visual arts,
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arts education and literary arts. (COA selects both the interns and the program's partner organizations based on
theiralignmentwithits READI framework, which promotes relevance, equity, access, diversityandinclusionin
all of COA's programs.) Interns have been placed at museums, community arts organizations and performing
arts centers where they worked alongside seasoned arts professionals to gain hands-on experience.
Organizations hosting anintern receive $3,750 to coverthe intern's wages ($15/hour) for 10 weeks. In 2018,
COAis seeking partnerorganizations from both rural and urban areas of the state.

Site-Specific Examples in Connecticut acktoIndex

Northwest Connecticut Arts Council: This local arts agency, which receives financial supportfromthe
Connecticut Office of the Arts, serves 25townsin a rural part of the state. The organization works to support
arts and cultural activitiesinthe region that have social, educational and economicbenefits. Toinformits work,
the organization has conducted two cultural assessments through which itinventoried cultural assets, assessed
barriers to cultural participation and examined the marketing strategies, business conditions and needs of
artists. The group's signature eventisthe annual Open Your Eyes Arts Studio Tour. The 30-40 artists who
participate in the tour benefitfrom the marketingand entrepreneurship opportunity.

Connecticut Creative Economy Study Back to Index

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Connecticut (Americans forthe Arts, 2017)

Delaware s cne

Delaware Division of the Arts

Grant Programs: The Delaware Division of the Arts fosters rural economicdevelopment through two of its grant
programs. Arts Access Grants award up to $1,000 in support of the presentation of performing, visual, literary,
mediaor folk arts. Project Support Grants, meanwhile, award $2,000-$10,000 to "assist the growth of a vibrant
cultural environment by encouraging the continued development of arts activities in communities throughout
the state.”

Delaware Scene: Thisisanon-line events calendar and market development tool that promotes the arts and
cultural offerings of the First State. Sponsored by the Delaware Division of the Arts with start-up supportfrom
the Delaware Government Information Center, the service promotes cultural tourism and raises the visibility of
local artisans, cultural organizations and arts venues. A special tool lets users filter the results to see the cultural
resources and assets available inrural southern Delaware. This part of the state is home to agricultural and
maritime history, African-American heritage sites, small niche museums, independent galleries and art leagues,
and festivals and markets that capitalize on visitor trafficto the area's beaches.

Site-Specific Examples in Delaware Back to Index

Downtown Milford Inc.: This nonprofit organizationis a catalyst for the arts based vibrancy of Milford, Delaware,
a community with about 11,000 residents. Through its Art on the Riverwalk Tour project, the group has installed
18 permanent publicart pieceslocated around town that are based on the nautical design of a local shipyard.
The group also facilitated the creation of amural celebrating the "different cultures and backgrounds that make
Milford sucha unique and wonderful place tolive." Currently, itis working on a project to recruitlocal artists to
design aset of bike racks the municipal governmentisinstallingin the downtown shoppingdistrictand alonga
riverwalk.

Rehoboth Art League: This organizationis acultural anchor of Rehoboth, Delaware, abeach community of about
1,500 year-round residents that swells with tourists in the summer months. Inaddition to offering art classes
and hosting exhibitions, the group offers entrepreneurial opportunities to local artists and artisans. Member
artists may sell theirworkinthe league's gallery space, duringits summer Outdoor Show and atits Annual
Holiday Fair. The group receives funding from the Delaware Division of the Arts.
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Eat. Drink. Buy Art. on Delmarva: This a marketing effort of Tourism, Arts, Downtown Development, anetwork
of 18 communities in Maryland and Delaware on the DelmarvaPeninsula. Itincludes awebsite, amonthly e-mail
newsletter, aphone app, and Twitter and Facebook newsfeeds designed to help cultural tourists experience the
artists, arts venues, restaurants and related events in participating communities. The project receives financial
supportfromthe Maryland Heritage Areas Authority.

Project Pop-Up: Thisis a partnership of the Delaware Economic Development Office and Downtown Delaware —
whichisan agency of the Delaware Division of Small Business, Development and Tourism—that provides local
entrepreneurs with three months of rent-free commercial space during the holiday season so they canopena
pop-up shop. The program, which has received financial support from the U.S. Department of Agriculture Rural
Community Development Initiative, also provides business consulting services in effort to help participating
entrepreneurslaunch and grow theirbusiness. Creative businesses in rural communities, including Milton and
Milford, Delaware, have benefited fromiit.

Delaware Creative Economy Study 8acktoIndex

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesin the State of Delaware (Americans forthe Arts, 2017)

Florida scne

Florida Division of Cultural Affairs

Cultural Tourism Toolkit: The Florida Division of Cultural Affairs designed this toolkit to help arts and cultural
organizationsin both rural and urban communities foster cultural tourism. It also facilitates connections
betweenthe artsand the broadertourismindustries.

Grants Workshopsin Rural Counties: The Florida Division of Cultural Affairs works to ensure it funds rural
counties by holding grant workshops in communities designated by the state's Rural Economic Development
Initiative (REDI), which was legislatively established to coordinate and focus state services in support of rural
populations.

Rural EconomicDevelopment Initiative (REDI): The goal of this legislatively established initiative is to better
serve rural communitiesinthe state by coordinating and focusing state and regional agency efforts. The
initiative, amongotherthings, works with rural communities toimprove theireconomies; undertakes advocacy,
outreach and capacity building efforts; evaluates state statutes and rules and works to mitigate their potential
adverse impacts on rural communities; and recommends waivers of provisions of economicdevelopment
programson a project-by-project basis. The Florida Division of Cultural Affairs supports REDI efforts as its parent
agency, the Florida Department of State, is one of the enumerated REDI agencies.

Florida Main Street Program: This is a technical assistance program administered by the Florida Bureau of
Historic Preservationin support of historiccommercial corridors around the state. The Florida Division of
Cultural Affairs helps the program leverage local arts and cultural resources in support of rural communities'
economicdevelopment by coordinating constituent outreach and education efforts.

Site-Specific Examples in Florica Backto Index

CIRD Workshopin Live Oak, Florida: The Citizens' Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2013, CIRD held a
workshopin Live Oak, a small townin rural northern Florida, to envision how to rebuild its downtown district
and publicspaces, which were devastated by Hurricane Debby in 2010. Local government officials, realtors,
entrepreneurs, artists and otherresidents participated init. Since then, according to a 2016 report of the
redevelopment effort, the community effort has led to the Rails to Trails Project, West Side Retail Area Project,
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Live Oak Heritage Trail and Festival Park (whichis home to a number of cultural events such as the annual Jazz
and Arts Blues Festival), afarmers' market, and more.

Arts in Healthcare for Rural Communities Toolkit: This toolkitis aresource of the Artsin Healthcare for Rural
Communities program atthe University of Florida Centerfor Artsin Medicine, which beganin 2008 with support
fromthe Florida Division of Cultural Affairs and the National Endowment for the Arts. The toolkitis designed to
help rural communities develop and implement arts-in-healthcare initiatives, connecting underserved residents
with better healthcare and wellness strategies. Itincludes guidance on conducting needs assessments and
community-resource mapping. Italso highlights model programs from around Florida.

Florida Creative Economy Study Backto Index

Arts and Economic Prosperity 5: The EconomicImpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesin the State of Florida (Americans forthe Arts, 2017)

Georgia swous

GeorgiaCouncil for the Arts

Vibrant Communities Grant: This program aims to award grants to applicants serving counties that have not
received funding from the Georgia Council forthe Arts (GCA) in a given fiscal year. Most of these counties are
rural. Grants of $1,000-55,000 are available to nonprofits, local government entities, publiclibraries, and
schools, colleges and universities to fund capacity building efforts as well as performances, exhibits, workshops,
readings, demonstrations, murals, artist residencies and otherart programs. The program's application process
isstreamlinedin orderto help applicants with varying degrees of grant-writing experience. The grant, whichis
underwritten by aline-item appropriation fromthe state legislature, becomes available once GCAissues awards
inits othergrant programs.

Tourism Resource Team: The Georgia Council forthe Arts (GCA) works with the Tourism Product Development
team of the Georgia Department of Economic Development's Tourism Division. The Tourism Product
Developmentteam, whichincludes one GCA staff member, visits local communities to offerresources and
concrete suggestions for leveraging arts assets to foster cultural tourism and creative economicdevelopment.
The team has worked mostlyin rural counties. It visits communities for three to five days to tourlocal facilities,
interview stakeholders and facilitate community meetings. About three months later, the team returns with
recommendations fortourism development, which are also articulated inadetailed report.

Site-Specific Examples in Georgia Backto ndex

Pasaquan: Pasaquan, whichis one of the most important visionary-art environmentsin the United States, has
beenaneconomicdevelopment catalystin both Buena Vista, Georgia, atown of about 2,200, and the rest of
rural Marion County. It was created by a self-taught artist named Eddie Owens Martin. In 2014, the Pasaquan
Preservation Society—which had been managing the property and its artworks following the artist's death—
partnered with the Kohler Foundation Inc. and Columbus State University to restore the site and openitto the
public. Now a program of the university, Pasaquan has become a major cultural tourism attraction that features
tours, performances, workshops and retreats.

Paradise Garden Foundation: This group manages Paradise Garden, the formerhome and studio of world-
famous American folk artist Howard Finster, which has since become a major cultural tourism attractionin rural
northwest Georgia. Chattooga County bought the property in 2012 from Finster's family with the help of agrant
fromthe Appalachian Regional Commission. It subsequentlyleased ittothe Chattooga County Development
Authority, whichinturnleasedittothe Paradise Garden Foundation, agrantee of the Georgia Council forthe
Arts. The foundationrestored the property, includingits studio facilities and outdoorart environment, in effort
to create an anchor for "cultural tourism and entrepreneurial economic development." Learn more in the
announcement of a2013 ArtPlace grantthat helped fundthe effort.

National Assembly of State Arts Agencies
Engaging the Arts to Strengthen Economic Development in Rural Communities
page 1l


http://legacy.arts.ufl.edu/cam/ruralLinks.aspx
http://dos.myflorida.com/media/698818/artseconomicprosperityfl.pdf
http://dos.myflorida.com/media/698818/artseconomicprosperityfl.pdf
http://gaarts.org/grant-funding/apply-for-a-grant/available-funding
http://www.marketgeorgia.org/resources?tag=resource-team-reports&target=4|resource-team-reports
https://pasaquan.columbusstate.edu/
http://www.paradisegardenfoundation.org/
https://www.artplaceamerica.org/funded-projects/paradise-garden-revival

Clarkston Art at the Centerlncubator: In 2014, the Clarkston Community Center Foundation received an Our
Town grant from the National Endowmentforthe Arts to fund artist spaces and a creative entrepreneurship
program. The Clarkston Art at the CenterIncubator provides freestudio space to artists so they can develop
theirpractice. It also works with the Clarkston Business Accelerator to offer business training, low-interest loans
and stipendsto supportartist-entrepreneurs. The nonprofit group Alternate ROOTS provides networking and
mentorship supportto participating artists. The Georgia Council forthe Arts (GCA) has funded Alternate ROOTS
and numerous other cultural and civicorganizationsin Clarkston, which is atown with about 7,500 residents,
including many foreign-born refugees. GCA's support has fostered a creative habitat that has been conducive to
creative projects like the incubator.

ART Station: This nonprofit arts group revitalized downtown Stone Mountain, Georgia—a community of about
12,000 residents—by transforming emptystorefrontsinto art galleries and artists' work spaces. The project had
tangible economiceffects. Three new restaurants cited the community's revitalization as the motivation for
theiropening. In addition, two art galleries and aframe shop have movedin. The National Endowmentforthe
Arts supported the effort through an Our Town grant. ART Station has received support fromthe Georgia
Council forthe Arts.

Statesboro, Georgia: Located in rural Bulloch County, this community has experienced economicgrowth afterits
municipal government worked with the Averitt Centerforthe Arts and Georgia Southern University to leverage
the arts to revitalize its downtown corridor. The Averitt Center for the Arts, a Georgia Council forthe Arts
grantee, now operates out of five buildings and partners with the local school system to run an after-school
program.

Swamp Gravy: Swamp Gravy is the "Official Folk Life Play of Georgia," which is performed annually from July to
Octoberin Colquitt, atown of about 1,900 in rural Miller County. Since the eventbeganin 1992, it has become
major cultural tourism attraction and a local economicdriver. The performance is a project of the Colquitt/Miller
Arts Council, aGeorgia Council forthe Arts grantee, which fuels the region's cultural vibrancy through anumber
of otherarts events.

CIRD Workshopin Thomasville, Georgia: The Citizens' Institute on Rural Design (CIRD) is a partnership between
the National Endowmentforthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2016, CIRD held a
workshop in Thomasville, arural community nearthe Florida Panhandle, to consider how creative placemaking
could rejuvenate ahistorically and culturally important park. The workshop developed adesign vision as well as
the capacity of civicleaders to facilitate future efforts to engage citizens toimprove and leverage the value of
community and cultural assets.

GeorgiaCreative Economy Studies 2ackto Index

Georgia's Creative Economy (Georgia Council for the Arts, 2017)
Leveraging PublicInvestmentin the Arts: The Role of Arts-based Economic Development Strategiesin Georgia
Communities (Georgia Council forthe Arts and Georgia Municipal Association, 2015)

Hawai'i o ne

Hawai'i State Foundation on Culture and the Arts

Apprentice Mentoring Grants: This apprenticeship programis designed to support the transmission of skills from
master artists and craftsman to future generations of practitioners. Through it, the Hawai'i State Foundation on
Culture and the Arts awards funding to teams consisting of an individual with mastery of atraditional cultural
practice and one to three practitionerapprentices. Grantee teams must complete 80hours of learning activities
inthe form of one-on-one classes, group classes, cultural excursions, or activities such as presentations,
performances, demonstrations and lectures that build skill, knowledge and confidence.
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Site-Specific Examples 2acktoIndex

Creative Lab Hawai'i: Thisis a program of the Creative Industries Division of the Hawai'i State Department of
Business, Economic Development, and Tourism that supports the state's economy by working toincrease
exports, attractinvestmentand build capacity for creative entrepreneurship. The program—whichis an example
of how a state can take an innovative approach toinvestinginits citizens as cultural entrepreneurs—has three
components. Immersive Programs are year-long practicums designed to help advance careersin six creative
industries: broadband/new media; television and film production; screenwriting; mobile game application
design; animation; music; and design/fashion. The curriculum of each trackis different, but mostinclude
coaching, mentorships, afive-day intensive workshop and industry exposure, such as attending atrade show.
Ideation Workshops are two-day events designed to help creative entrepreneurs in early-stage project
developmentto prepare to participate in the Immersive Program. PublicKeynotes are free paneldiscussions and
workshops featuring professionals workingin the six creative industries of the Immersive Programs. Industry
partnersinclude the Writers Guild of America, Producers Guild of America, Hawaii Academy of Recording Arts,
The Hawai'i International Film Festival and Screen Actors Guild/AFTRA. Creative Lab Hawai'i receives funding
fromthe U.S. Economic Development Administration and U.S. Department of Commerce.

Heart of Kohala: This is a creative placemaking project sponsored by One Island Sustainable Living—a program of
a nonprofit organization that promotes rural education and economicdevelopment—"that aims to identify
existingand potential arts assetsin a remote, rural district on the Island of Hawai'i." Through the two-year
project, whichin 2017 received an Our Town grant from the National Endowment for the Arts, local artists and
writers are helpingto convene aseries of small discussion groups, publicforums and design sessions to guide
community members "through an artsidentification, future arts infrastructure mapping, and place making
design processto enhance the livabilityof North Kohala." The projectistoyield the community's firstarts plan,
an art-infrastructure map and a design model fora "multi-cultural public'Art Park'' as well as "'Arts Walkways"™
where permanentand temporary visual and performance arts touch the heart of Kohala."

Lana'i Culture & Heritage Center: Thisinstitution collects, preserves and displays "artifacts of traditional,
cultural, historical and artisticvalue to the people and island of Lana'i—representative of Lana'i's Hawai'ian
culture, ranchingera, diverse populations who built the pineapple plantation and community onthe island, and
natural history." Itis a cultural tourism draw for Lana'i, a rural community of about 3,100. The center has
received financial support from the Hawai'i State Foundation on Culture and the Arts.

Seeds of Hope:In 2012, the Hawai'i Rural Development Council—a nonprofit organization committed to
promoting and supporting rural based economicwelfare in Hawai'i—supported an effort that leveraged the
storytelling potential of film to raise awareness aboutissues relating to agriculture, food and rural land use in
the state. The group organized 31 film forums to catalyze community conversations and policy dialogues related
to Seeds of Hope, a documentary about Hawai'i's struggle to resolve conflictingdemands oniits limited
agricultural resources. The film featured the voices of innovative farmers, food distributors, ranchers, educators
and everyday citizens.

Hawai'i Creative Economy Studies Back to Index

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Hawai'i (Americans forthe Arts, 2017)
Hawaii's Creative Economy Report (Hawai'i Department of Business, Economic Development and Tourism, 2016)

ldah o s e

Idaho Commission on the Arts

My Artrepreneur™ Program: Through this program—which the Idaho Commission the Arts (ICA) adapted from
the Montana Artrepreneur Program—working artists teach business-development skills to otherartists. Over
seven months, participating artists attend fourtwo-day workshops where they receive more than 40 hours of
college level instruction and 35 practical business tools. Through a dollar-to-dollar matching commitment, ICA
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cuts the program's tuition in half, from $1,000 to $500, for participatingartists. Artists are, however, responsible
for theirownlodgingand transportation.

Idaho Rural Partnership: The Idaho Commission onthe Arts occasionally advises the Idaho Rural Partnership— a
group created by the state legislature thatleverages publicand private resources to improve the economic
conditions of and quality of life in rural Idaho—on how the arts can help strengthen rural communities.

Site-Specific Examples in Idaho 8acktolndex

Driggs, Idaho: This town of about 1,600 residentsin the rural Teton Valley transformed more than 13,000 square
feet of publicspace inits downtown corridorinto a vibrant arts, visitor, recreation and transit center. The city,
which has received funding from the Idaho Commission on the Arts, also created a complementary publicart
planto beintegratedintoits larger developmentagendaandimplemented alocal tax district to fund its creative
placemaking activities, which aim to generate tourism revenue. Each year, about 500,000 people headingto
Grand Teton National Park, Yellowstone National Park orJackson Hole, Wyoming, pass through the town on the
Teton Scenic Byway. The genesis of this endeavor was a 2004 Citizens' Institute on Rural Design (CIRD)
workshop. It received funding from an Our Town grant from the National Endowmentforthe arts as well asthe
Federal Highway Administration, Federal Transportation Authorityand Driggs Urban Renewal Agency.
Universities and Regional Creative Clustersin the Intermountain West: Two Boise State University professors are
conductingresearch on how universitiesinrural regions can support the careers of working artists and foster
arts based economicdevelopment. The project, which in 2015 received an Art Works: Research grant from the
National Endowment forthe Arts, is considering how universities in the western United States can become
creative economicdevelopmentanchors. The research includes interviews with university administratorsin
Colorado, Nevadaand Idaho.

Illinois Arts Council Agency

SummerYouth Employmentinthe Arts Program: Through this program, the lllinois Arts Council Agency (IACA)
symbiotically realizes its goalstoincrease and enrich arts education opportunities, to support cultural
organizations, and to demonstrate how the arts benefit communities and local economies. IACAawards grants
of upto $6,000 to eligible nonprofit arts organizations to underwrite paid internships for high school students
and recent graduates who have notyetbegun college. IACA supports up to fourinternships pergrantee
organization and up to 20 hours a week perstudentintern, awarding amaximum of $3,000 perintern. Interns'
jobs may be administrative orartisticin nature, as long as they offer the chance for positive cultural experiences
and provide on-the-job trainingin the arts. The program aimsto help students grow personally and
professionally through engagement with the arts and arts administration while it supports the work of
nonprofits, grows IACA's community connections and fosters agreater understanding of the value of the artsin
publiclife.

Community Arts Access: This programis one of the main ways the lllinois Arts Council Agency (IACA) fosters arts
programmingand creative economicdevelopmentinlocal communities. Through the grant, IACA provides
fundingtolocal arts agencies that support theirservicesforand funding of local constituents.

Site-Specific Examples in lllinois 8ackto lndex

Rural Partners: Thisisa member-driven nonprofit organization that supports rural lllinois by connecting
individuals, businesses, organizations and communities with publicand private resources. It focuses on
improving quality of life by fostering community and economicdevelopment through facilitating technical
assistance, networking and convenings. The group—which is one of 39 State Rural Development Councils
associated with the National Rural Development Partnership of the U.S. Department of Agriculture—conducts its
workthrough relationshipsit has with the U.S. Department of Agriculture Rural Development lllinois, the
Governor's Rural Affairs Council, the Illinois Department of Commerce and Economic Opportunity, the lllinois

National Assembly of State Arts Agencies
Engaging the Arts to Strengthen Economic Development in Rural Communities

page 14


http://irp.005.neoreef.com/
https://www.arts.gov/exploring-our-town/city-center-plaza
https://news.boisestate.edu/update/2015/05/07/nea-funds-study-of-synergy-between-universities-arts/
http://www.arts.illinois.gov/SYEA
http://www.arts.illinois.gov/grants-programs/funding-programs/community-arts-access
http://www.ruralpartners.org/

Institute for Rural Affairs, and other nonprofits and private-sector businesses. Rural Partners supports the
realization of arts and culture goals through its Community Development Resource Program. It helped the
Illinois Institute for Rural Affairs update the Rural Development Resource Guide, which highlights the resources
available from the Illinois Arts Council Agency. The organization also served on the Governor's Taskforce on the
Creative Economy.

Illinois Made: Thisis aninitiative of the Illinois Office of Tourism that celebrates the "makers, creators, and
artisans who help craft lllinois by hand, inspiring visitors and fellow lllinoisans to discover more about the state
by experiencing firsthand the passion that makesitthrive." The state's criteria for the lllinois Made designation
includes artisans working in studios and storefronts versus large-scale operations and those who work with a
specificlllinois resource. The project features avisitoritinerary builtaround unique artisanal products produced
inlllinois. Many of the itinerary's sites are located in smaller communities beyond the Chicago region. Related to
Illinois Made is the on-line, interactive database of arts and cultural venues and events maintained by the lllinois
Office of Tourism. This resource enables usersto explorethe lesser-known areas of the state.

Millikin University: This small, private university in Decatur, llinois—the seat of rural Macon County—offersan
Arts and Entrepreneurship Program. The six-credit course sequence for undergraduate students leverages
learning based business opportunities. The curriculum incorporates experiential activities and student-run
businessventures. Participating students practice theirarts entrepreneurship through the Blue Connection
Gallery, the school's student-run, retail art gallery located in downtown Decatur. Millikin University is alongtime
grantee of the lllinois Arts Council Agency.

Museum on Main Street: This programis a partnership between lllinois Humanities and the Smithsonian
Institution that brings traveling exhibitions to small communities throughout lllinois. Its goals are to enable rural
residents to experience world-class exhibitions in theirown community and to help the local cultural
organizations hosting them develop theiraudience base as well as theirinstitutional capacity. In 2018 and 2019,
the program will send Crossroads: Change in Rural America—ashow exploring the relationship of land use to
local economies as well as how various cultural communities regard land management—to six communities with
fewerthan 10,000 residents each.

Delta Creative Placemaking Initiative: Thisis a pilot project of the Delta Regional Authority, afederal entity
focused onimproving the regional economies of the 252 counties and parishes of the eight-state Mississippi
Deltaregion. Itaimsto helplocal governments, economicdevelopment groups and other stakeholders leverage
the arts to spark economicdevelopment. Tothatend, itis awarding grants to help small communities
strategically integrate the artsinto theireconomicand community development strategies. In October 2017, the
initiativeawarded grants to two small lllinois communities. Metropolis, lllinois, received $22,000 to revitalize the
Massac Theatre as a multiuse facility that preservesits historical and cultural significance to the community.
Equality, Illinois, received $20,000 to rehabilitate a vacant building to establish aregional cultural arts center
that promotestourism and business development opportunities forentrepreneurs, smallbusiness owners and
local artists.

lllinois Creative Economy Stuly Back to Index

The Creative Economy inlllinois (Arts Alliance Illinois, 2014)

Indiana Back to Index

Indiana Arts Commission

The State Arts Agency's Rural Situation Assessment: While conductingits latest strategicplan, the Indiana Arts
Commission (IAC) assessed demographictrends affecting the state. It took note of projectionsindicating that
there will be adramatic migration within Indiana's work force. For example, 69 of the state's 92 countiesare to
experience ashrinking population of people between ages 25 and 64. The work force of Indianapolisis to grow
by 17% while the state's rural work force is to decrease by the same amount. This trend is driven by young
people who are leaving rural communities for college ortrade school and then moving to metropolitan
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Indianapolis oran urban area in anotherstate. In response, IACis joining many otherstate agenciesin focusing
its efforts to make "rural areas attractive to residents, businesses and decision makers" in effortto "sustain and
increase employment, businesses and services in small-town Indiana with arts and culture as a backdrop and
vital ingredient." The programs profiled below are examples of how that emphasisis manifestingin agency
policiesand programs.

Stellar Communities Program: This is an interagency program supporting smalland/or rural communities
realizing comprehensive community and economicdevelopment projects. Forthe pastthree years, the Indiana
Arts Commission has served as a consultant to the Indiana Office of Community and Rural Affairs on the effort.
This partnership enables IACto work directly with communities and provideinput on the value and importance
of incorporating artsinto theireconomicdevelopment planning. Every community that has participatedin the
Stellar Communities program hasincreased its arts focus. IACis considering whetherto expanditsrole in this
program by offering consulting or technical assistance services to community participants.

Creative Placemaking Technical Assistance: InJune 2017, the Indiana Arts Commission (IAC) hosted From the
Ground Up, a creative placemaking workshop for small and/or rural communities. Participating communities are
eligible toapply forlAC's Open Scene Consultancy, which provides 50 hours of consultingin support of
developing acommunity-specific creative placemaking strategy. Eight rural communities have received this
consulting support (Batesville, Greenfield, Logansport, Nashville, Plymouth, Rising Sun, Rockvilleand Rushville).
Complementing both the workshop and the consulting supportis IAC's Creative Placemaking Toolkit. This on-line
resource features practical information and projectinspiration forartists, community leaders and other
stakeholders. Itincludes anumber of resources organized around partnership building, effective communication
and fundraising. The section on fundingidentifies federal, state and foundation grant programs and describes
otherfinancing options such ascommunity development financial institutions. The toolkitalsoincludes a primer
on creative placemakingideas, goals and approaches as well as case studies of artist-and community-led
projects and links to white papers and training opportunities available elsewhere.

Statewide Cultural District Program: Through this program, the Indiana Arts Commission certifies cultural
districts, adesignation communities can leverage to develop their creativeeconomy. Several of the seven
certified districtsin Indiana—the Columbus Arts District, Madison Arts and Cultural District and Nashville Arts
and Entertainment District—are located in arural community. The Commission allows certified districts to apply
for a projectgrant of up to $5,000 to support theircreative placemaking and/oreconomicdevelopment goals.

Site-Specific Examples in Indiana 3cktoIndex

Wayne County Cultural Atlas: The City of Richmond, Indiana, is undertaking a cultural-asset mappinginitiative.
Initially, the municipality and its project partners—including the Richmond Art Museum, Indiana University East,
Earlham College, Wayne County Convention and Tourism Bureau, and Big Car, a creative placemaking group—
aimed "toidentify, map, and develop a wayfinding plan fora cultural trail in Wayne County." Now they are
developing multiple maps and trailsto be combinedin a cultural atlas. When the atlasis complete and available
on-line and through an app, it will be a tool for cultural tourism and creative economicdevelopmentin this rural
part of Indiana. In 2014, the National Endowmentforthe Arts awarded an Our Town grant in support of the
effort.

Tippecanoe Arts Federation: Based in Lafayette, Indiana, this local arts agency—which receives partnership
supportfromthe Indiana Arts Commission—provides technical assistance, grant-making and otherservicesto
many rural communities from 14 countiesin northern Indiana. Italso has arts programming that fosters the
vibrancy and economy of its local community, such as exhibitions, gallery walks, a mural initiative, aninstrument
lendinglibrary and an after-school arts program.

Rural Routesto Maine Street Cultural Trail: This self-directed driving tour of more than 40 artisan destinationsin
three rural counties just west of Indianapolisis agenerator of cultural tourismin the region. It was developed
through a partnership between Visit Hendricks County, Visit Morgan County and the Putnam County Visitor
Bureau.
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* Indiana Arts Commission Creative Economy Report (Indiana Arts Commission and Arts United of Greater Fort

Wayne, Inc., 2016)

lowa et e

lowa Arts Council

Celebration of lowa: Agriculture Art Award: Thisis a juried competition of artwork that promotes the natural
beauty of lowaand its role as a global leaderinagriculture. Itis acollaborative effort between the lowa
Department of Cultural Affairs, the lowa Farm Bureau Federation, and the lowa Department of Agriculture and
Land Stewardship. The competition's awards, sponsored by the lowa Farm Bureau Federation, include cash
prizesforyoung people and adults. The lowa Arts Council coordinates the adjudication process. Contest winners
are honored atthe lowa State Fair, an annual eventthat attracts more thana million people fromall overthe
globe and salutes the state's bestin agriculture, industry, entertainment and achievement.

Arts Build Communities: This program helps communities respond toasocial need orcivicissue through an arts
based solution. Itawards $10,000 grants to municipal governments, nonprofit organizations and schools to
realize and document acommunity art project. Participating communities design these projects with technical
assistance supportthey receivefrom one of three partnering state universities—lowa State University, the
University of lowa orthe University of Northern lowa. The program has previously supported projects that
addressed rural topics such as food insecurity and the loss of family farms.

lowa Great Places: Thisisa placemakinginitiativethe lowa Arts Council administers on behalfof its parent
agency, the lowa Department of Cultural Affairs. The program aims "to cultivate the unique and authentic
qualities of lowaneighborhoods, districts, communities and regionsin orderto make them great places to live
and work." It provides professional development training and othertechnical assistance opportunities to these
ends. The program also recognizes—through a special designation—communities that have conducted alocal
planning process and "demonstrated avision that values theirassets while challenging themselves to set
realisticgoalsforadvancingtheir quality of life." Some rural communities have earned the Great Places
designation. Designated communities are expected to become active members of the lowa Great Places
Network, whichisaforum for peersupportand the sharing of best practices. They also are eligible to apply for
grant funding (average award of $185,000) to support an infrastructure project.

lowa Rural Networking Working Group of the Next Generation Initiative: The Next Generation Initiative—a
collaboration between the Art of the Rural and the Rural Policy Research Institute focused on supporting the
arts and creative placemakingin rural America—has an lowaRural Networking Working Group. The working
group facilitates rural-urban dialogues, coordinates anetwork of rural practitioners and fosters "appreciation for
the value of rural arts and culture in urban lowa." The networkis cochaired by the lowa Arts Council and the U.S.
Department of Agriculture Rural Development lowa.

Site-Specific Examples in lowa Back to Index

Next Generation Initiative: Thisis a collaboration between the Art of the Rural and the Rural Policy Research
Institute —with support from the National Endowment forthe Arts and University of lowa—focused on
supportingthe arts and creative placemakingin rural America. Based in lowa City, the initiative operates
through three interlinked activities. It has Regional Networks in lowa, Kentucky and Minnesotathat endeavorto
strengthen connections between the arts, public policy, and community and economicdevelopment. Each
network has a Regional Network Working Group, organizes regional convenings and undertakes a projectin
collaboration with Next Generation leadership. It also has a Digital Learning Commons featuring Digital Exchange
webinars, the Field Blog, the Network Library, atime line of the evolution of rural creative placemaking, and
Framing Sources such as essays and articles pertinentto the initiative. In 2016 the initiative held the inaugural
National Rural Creative Placemaking Summitin lowa City. The eventfocused on enhancing cross-sector
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collaboration, elevating intercultural perspectives within the field and encouraging policy consideration of rural
creative placemaking.

Des Moines Social Club: Thisis a nonprofitarts and entertainmentvenue located in arenovated, historicArt
Deco firehousein downtown Des Moines. Itis a gathering spotforlocal artists and arts enthusiasts that offers
programming across all arts disciplines. It has a black box theatre, other performance spaces, agallery, a
recording studio, atest kitchenand more. Since opening, the club, which has received funding from the lowa
Arts Council, has beenacatalyst for both community engagementand economicdevelopment.

Lincoln Highway Heritage Byway: Thisis a project of Prairie Rivers of lowa, agroup basedin Belle Plaine, to
restore and repurpose historicgas stations "through artistinterpretation and oral histories" along the Lincoln
Highway Heritage Byway, whichisthe state'slongest and most historicbyway. [t was a finalistfora 2017 Art
Place grant.

ImaginArtin the Alleys: The City of Marion, lowa—an lowa Arts Council grantee —received a creative
placemaking grantfrom ArtPlace in 2014 to help businesses stay open during the disruptive construction of a
major streetscape project. The project transformed alleyways leading to businesses' backdoorsinto "welcoming
walkways" by installing publicartand staging arts programming.

LeClaire, lowa: This rural community of fewer than 4,000 residents revitalized its downtown through a master
planning process thatincorporated principles of placemaking, such as a focus on streetscapingand the
community's cultural heritage.

Kansas s

Kansas Creative Arts Industries Commission

Tallgrass Artist Residency: A partnership between the Kansas Creative Arts Industries Commission (KCAIC), the
CenterforLiving Education at Matfield Green and the Marianna Kistler Beach Museum of Art at Kansas State
University, this residency enables artists to live and work fortwo weeks between April and Septemberinthe
Flint Hills region of Kansas, where they are surrounded by one of the last remainingtallgrass prairies in North
America. The program seeks artists who spark "connection and conversation across the Great Plains," and itis
opento those fromvarious backgrounds and career stages without limitation to theircreative mediaand
practice. Artists are selected by KCAIC and its local hosting partners—Marianna Kistler Beach Museum of Art,
The Bank Art Space, The Volland Store, and Prairieside Cottage & Outpost (which also furnishes the residency's
living quarters). Residents participate in a symposium at Kansas State University and have the opportunity to
show theirwork at the program's headquarters and in otherspaces. The program has been a source of cultural
revitalizationinthe region.

Strategiclnvestment Program: This program awards grants of $5,000 to projectsin both rural and urban
communities thatleverage the arts to enhance community vitality, revitalize neighborhoods, generatelocal
business, create job opportunities and encourage cultural tourism. The grant's Organizational Development
category supports work-force development, efforts that strengthen business and administrative skills, and the
creation of marketing materials and strategies that expand audiences to include underserved populations.
Arts Integration Program: This program supports the roles the arts play in education, community service and
work-force development. Its Innovative Partnerships category awards grants of $15,000 to projectsinrural or
urban communities that address economicdevelopmentand/or community development, among otherthings.
In-Kind Grant Matching for Rural Communities: To encourage more rural communities to apply for funding, the
Kansas Creative Arts Industries Commission (KCAIC) allows communities of 15,000 people orfewerreceivinga
KCAICgrant to meetall of their matchingrequirement through in-kind services.

Creative Placemaking: In November 2017, the Kansas Creative Arts Industries Commission (KCAIC) held a
creative placemaking roundtable. About 30 stakeholders from across Kansas, including representatives from
rural economicdevelopment organizations, participated in discussions facilitated by Jonathan Katz, former
executivedirector of the National Assembly of State Arts Agencies, andinroundtables led by leaders from
KohlerArts Center, Springboard for the Arts, the Wormfarm Institute, Colorado Creative Industries and the
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National Association of Latino Arts and Cultures (many rural communities in southwest Kansas have alarge
Latino population). Sincethe convening, KCAIC has been developingits programmingtoincrease creative
placemaking projectsinrural areas.

Former Creative EconomicDevelopment Programs: The Kansas Creative Arts Industries Commission previously
offered two grant programs that encouraged creativity asanindustry and an economicdevelopmenttool. The
Kansas Creative Arts Industries Incentives program offered financial support to creative professionals,
businesses and organizations. Incentives—which included wage assistance grants, capital support, and training
and education funds—were designed to fosteracreative work force as well as facilities and technology
expansion. The goal of the program was to encourage creative industries to locate and grow in the state. Funds
were available to for-profits as well as nonprofits. The Creative Economy Project Support program, meanwhile,
provided funding to communities and organizations working to leverage creative endeavors to facilitate
economicdevelopment, to strengthen quality of life, to revitalize communities and to attract cultural tourists.
Grants were available only to projects built on partnerships between the public, private and cultural sectors.

Site-Specific Examples in Kansas Backto Index

Astra Arts Festival: Thisisa biennial summer musicfestival that takes place in Independence, Kansas, arural
town of 9,200 residents. The William Inge Centerforthe Arts at Independence Community College, a Kansas
Creative Arts Industries Commission grantee, created the eventin 2014 in partnership with the City of
Independence. Since then, the festival —which features music, literature, theatre and visual arts—has become
an economicdriver of the local community. Learn more in this description of the project by the National
Endowmentforthe Arts, which supporteditthrough an Our Town creative placemaking grant.

CIRD Workshop in Ottawa, Kansas: The Citizens'Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2004, CIRD held a
workshop inthe small town of Ottawa, Kansas, to focus on revitalizing its downtown through heritage tourism.
Walnut Valley Festival: This acoustic musicfestival, which is mostly but not exclusively focused on bluegrass,
takes place everyyearin Winfield, Kansas, atown of about 12,000. Itbeganin 1977. Now ittakes place overfive
days every September, drawing roughly 15,000 and benefiting the local economy.

Arts AMaize: Thisis a creative placemaking project designed to animate community spaces through the arts. Its
goal is to activate the downtown corridor of Maize, Kansas, whichisa rural town with about 3,400 residents.
The effortis sponsored by the Kansas Creative Arts Industries Commission and the National Endowment for the
Arts in partnership with the City of Maize, Chamber Musicat The Barn, and a number of local businesses and
community institutions. The National Endowment forthe Arts supported it with an Our Town grant in 2014.

Kentucky s

Kentucky Arts Council

Kentucky Crafted: Kentucky Crafted provides marketing assistance, business training and promotional
opportunities tovisual and craft artists who have been adjudicated into the program. Participating artists, many
of whom live and work in rural communities, are allowed to exhibit theirwork at events associated with the
program, including the Kentucky Crafted Market, an annual three-day event where each year more than 200
artists, musicians and artisanal food producers promote theirwork to wholesale buyers and the general public.
Kentucky Crafted alsois a brand that participating artists can leverage to markettheirwork. Forexample, there
are a number of certified Kentucky Crafted retailers throughout the state where participating artists can sell
theirwork.

Homegrown Homemade: Through thisinitiative, the Kentucky Arts Council (KAC) leverages the social and
physical infrastructure of farmers markets to help develop rural arts entrepreneurship. Underwritten by a
$51,000 grant fromthe U.S. Department of Agriculture's (USDA) Rural Development Agency, the program
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connects participating artists with established producevendors at two farmers markets located in rural counties.
The vendors advise the artists on signage, product presentation, brand development and small business
logistics. The USDA Rural Development funding also enables KACto offertechnical assistance, such as trainings
on artwork pricingand marketing, to spurlocal creative economies. In addition, KACis assessing the cultural
assetsavailable inthe target countiesto better understand their creative potential. KAC's findings will inform its
continued support of rural artists and theirentrepreneurial goals.

Kentucky Creative Districts: Through this program, the Kentucky Arts Council (KAC) certifies creative districtsin
order promote the arts as a catalystfordevelopingand sustaining vibrant communities and creative economies.
The goals of the program include fostering arts based community development; supporting artists, arts
entrepreneurs and creative enterprises; strengthening creative-sector entrepreneurship and job development;
and supporting the connections among the arts, historic preservation, agriculture, tourism and education.
Certified districts leverage their designation to encourage local creative placemaking efforts and related
economicgrowth. Five of KAC's six certified districts are located in rural communities, including Bardstown,
Bereaand Paducah.

Kentucky Quilt Trails: The Kentucky Arts Council's website links to a number of quilt trailsin rural communities
around the state. These trails, developed by communities viatheirlocal arts agency or county extension office,
feature large painted wooden quilt squares that are hungon the sides of barns, craft shops, restaurants and
otherbusinesses. Communities paintand hangthese quilt squares to encourage cultural tourism.

Site-Specific Examples in Kentucky 2ackto Index

Kentucky Artisan Center: The Kentucky Artisan Center, which openedin 2003 and has received Kentucky Arts
Council fundingsince then, is astate facility with 26,000 square feet of gallery, retail and cafe space dedicated to
showcasing Kentucky's arts and crafts. It is located in Berea, Kentucky, atown of 13,000 residents that has
become known as the state's "folk arts & crafts capital." Building off the center's success, the City of Berea used
an Our Town grant from the National Endowment forthe Arts to encourage creative economicdevelopment by
designing and implementing a wayfinding system to direct residents and cultural tourists to the community's
many cultural assets. Another related effortis the Kentucky Artisan Heritage Trails, which is a cultural tourism
project of Eastern Kentucky University's Center for Economic Development, Entrepreneurship and Technology. It
was established with funding made available from the Appalachian Regional Commission.

Kentucky School of Craft: The Kentucky School of Craftis part of the Hazard Community and Technical College,
which has received funding from the Kentucky Arts Council. The school was created with seed funding the
Kentucky General Assembly appropriatedin 1998 in an effortto link economicdevelopment and traditional
Appalachianartistry. The school's curriculum focuses not only on craft technique butalso on helping students
become arts entrepreneurs.

Appalachian Artisan Center: The mission of the Appalachian Artisan Center, whichislocated in Hindman,
Kentucky, "isto develop the economy of eastern Kentucky through our arts, culture, and heritage." Itaims to
help artists "create and grow successful businesses" by providing various forms of assistance, such as "business
plandevelopment, training and continuing education opportunities, studio space, and avenue to sell and exhibit
theirwork." The centerisa Kentucky Arts Council grantee. Learn more aboutits workinan announcement of a
2017 ArtPlace grantthat supportsit.

Paducah Artist Relocation Program: The municipal government of Paducah, Kentucky—a city of about 25,000 in
arural area of the state—revitalized its downtown by selling abandoned properties to artists for nextto nothing
and provided asubsidy of $2,500 per artist to help coverrenovation costs (e.g., professionalfees and
architectural services). The program, which began in 2000, has become a national model forarts based
economicdevelopment. By 2010, the city had achieved a 10-to-1 on itsinvestmentin the program. (See p. 4 of
PDF: Creative Placemaking: How to Do It Well.)

Appalshop: Since 1969, this group has supported cultural organizations as well as arts, education and place-
based media projectsto "celebrate the culture" and "voice the concerns" of peoplelivingin Appalachiaand
other parts of rural America. With supportfromthe Kentucky Arts Council, the National Endowment for the
Arts, the National Endowment forthe Humanities and a number of foundations, Appalshop—whichislocatedin
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Whitesburg, Kentucky, atown of about 2,000 people —has a number of programs and projects that collectively
contribute, through staff salaries and otherinvestments, more than $1.5 million into the local economyeach
year. Examplesinclude the Kentucky Rural-Urban Exchange, which is astatewide network of artists, farmers,
politicians and business owners working togetherto build mutually beneficial cross-sector partnerships. A joint
effort of Appalshop and Art of the Rural, the exchange leverages collaborations between the arts, agriculture,
community health and small businessin an effort to build collective capacity and support community leaders. It
has assembled 130membersfrom 24 counties, and each yearit hosts three weekend-long exchanges "to create
afocused network and integrate partnershipin key sectors that will address our shared social and economic
future." Anotherexample is Miningthe Meaning, which is revitalizing the local economy of Letcher County,
Kentucky—afederally designated Promise Zone —through the arts. A 2015 ArtPlace grant supported the
project's effort to make the county a cultural hub attractive to both cultural tourists and artist-entrepreneurs.
June Appal Recordingsis Appalshop's record label through which it produces and distributes recordings of the
musicand voices of Appalachia. Ithasreleased more than 80 albums. Performing Our Future was a two-year
program (2015-2017) to help rural communities learn how their cultural assets can enable them "toimagine,
construct, and own theircivicand economicfuture." Its curriculum was led by the program's partners, including
Appalshop, Roadside Theatre, Lafayette College's Economic Empowerment and Global Learning Projectand a
national consortium of 100 higher educationinstitutions.

Sprocket: This nonprofit maker space in rural Paducah, Kentucky, aims to be "a place to create and develop
innovative programs foreducation, entrepreneurship, and community learning." Through memberships,
agreements with partnering agencies and educational partnerships, itis open to K-12 students, lifelong learners,
entrepreneurs, artists, tinkerers and people exploring a career change. The facility offers workshops and
features cutting-edge fabrication and digital tools. Currently, Sprocket is operating out of aformerfactory, but
eventually willbe located within alocal school. Itis buildingits future home inthe school with the financial
supportof a grant from the state's Kentucky Work Ready Skills Initiative. Learn more about the effort here.
Kentucky Regional Network Working Group of the Next Generation Initiative: The Next Generation Initiative—a
collaboration between the Art of the Rural and the Rural Policy Research Institute focused on supporting the
arts and creative placemakingin rural America—has a Kentucky Rural Networking Working Group. The Kentucky
Arts Council cochairs the group, which supports the work of the Kentucky Rural-Urban Exchange and creates
opportunities for cross-sectorand intergenerational collaboration.

CenterforRural Strategies: This nonprofit group, based both in Whitesburg, Kentucky, and Knoxville, Tennessee,
works to improve the economicand social conditions of rural communities "through the creative and innovative
use of mediaand communications." Its activitiesinclude "building coalitions, developing partnerships, leading
publicinformation campaigns, and advancing strategies that strengthen connections between rural and urban
places." It publishes The Daily Yonder, adigital news platform that often highlights examples of rural creative
economicdevelopment projects. It also manages the National Rural Assembly, a coalition of more than 400
organizations andindividuals from 47 states working to support opportunities and improve policies forrural
communitiesin America. The coalition hasaRural Arts & Culture Working Group that has, through convenings
and on-line interactions, addressed creative economicdevelopment among other topics pertinentto rural
communities.

CIRD Workshop in Eastern Kentucky: The Citizens' Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2013, CIRD held a
workshop in Appalachian Eastern Kentucky to address the integration of arts and culture into community plans
and the potential of artists and artisans to contribute to local economies. In 2014, the Kentucky Arts Council,
with funding from the National Endowmentforthe Arts, hosted two follow-up workshops to provide arts related
tools, resources and ideas that help spark economicgrowth. In particular, one workshop focused on artist-
entrepreneursinterestedin developing their creative business.

Delta Creative Placemaking Initiative: Thisis a pilot project of the Delta Regional Authority, afederal entity
focused onimprovingthe regional economies of the 252 counties and parishes of the eight-state Mississippi
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Deltaregion. Itaimsto help local governments, economicdevelopment groups and otherstakeholders leverage
the arts to spark economicdevelopment. Tothatend, itis awarding grants to help small communities
strategically integrate the artsinto theireconomicand community development strategies. In October 2017, the
initiative awarded grants to two Kentucky communities. Paducah, Kentucky, received $20,000 to renovate the
unoccupied Arcade Theatre buildinginits historicdowntown soit could become the scene shop forthe
community's Market House Theatre. Henderson, Kentucky, received $15,000 to engage four countiesinan
effortto map cultural entrepreneurship assets and identify opportunities to stimulate community development
and generate population growth.

Kentucky Creative Economy Study Back to index
7:‘( Kentucky Creative Industry Report (Kentucky Arts Council, 2014)

Louisiana sone

Louisiana Division of the Arts

Louisiana Cultural Districts: Through this program, the Louisiana Division of the Arts certifies cultural districts
and providesincentives to themto help foster markets for cultural products, artist production and community
identity. Original artwork sold within certified districts is exempt from state and local sales tax. Furthermore,
thereisa state tax credit (25% for commercial and 18.5% forresidential buildings) for the rehabilitation of
historicbuildings within the districts. Currently, there are 89 certified districts, some of which are in rural
communities, including the Madisonville Cultural District, Old Mandeville Cultural District, the

Fontainebleau Cultural District and the Brandon Cultural District.

Sound Places: The goal of this creative placemaking pilot program, which beganin 2017, is to harness the power
of musicto enhance the vibrancy of Louisiana's cultural districts. Funded by agrant from the National
Endowmentforthe Arts, the program is partnership between the Louisiana Division of the Arts, Chamber Music
Americaand Projectfor PublicSpaces. It supports the residencies of small musicensemblesin participating
communities, which work with cultural district leaders and other community stakeholders to design and realize
music-infused placemaking projects addressing local goals. Project for PublicSpacesis facilitating the
placemaking workshops and also offers technical assistance. Grant funding helps coverassociated costs. One of
the two pilotsites, the Opelousas Cultural District, isin arural community.

Louisiana Culture Awards: This program recognizes efforts that contribute to preserving orenhancing the state's
culture. One award category is the Main Street Award, which honors communities that exemplify the strategic
use of creativity, historic preservation and/or culture to build a climate for cultural expression, improve quality
of life, enhance existing assets and strengthen economic opportunity.

Creative Communities Initiative: Thisis aformer pilot program of the Louisiana Office of Cultural Development,
whichisthe parent agency of the Louisiana Division of the Arts. By enabling leaders from 10 communities to
work with coaches trained by The National Consortium for Creative Placemaking, the program helped
communities realize placemaking goals related to supporting artists, arts entrepreneurs and the creative
economy. The participating leaders—including elected officials and arts professionals—hailed from communities
large and small, including parishes, cultural districts and Main Street programs. Coaches met with the local
leaders every few weeks. Ultimately, each community team produced a cost-effective and sustainable strategic
planand received a$3,000 seed grantto implementit.

Site-Specific Examples in Louisiana BacktoIndex

NUNU Collective: This nonprofit group based in Arnaudville, Louisiana—atown with about 1,000 residents—
"works to encourage the development of artistictalents, skills, knowledge and business savvy by connecting
artists with otherartists, businesses, organizations and programs." The organization is the outgrowth of alocal
artist'svision of creating an arts marketthat would double as a personal studio and a residence for artists
displaced by Hurricane Katrina. The creative space soon became acommunity nexus organized around weekly
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potluck dinners, and it now "serves as a stage/platform/gallery for creative living by facilitating community,
economic, and artistic/cultural development." The organization is volunteer run and facilitates about 250 events
each year, which collectively generate about $150,000 in economicactivity in the community. It also partners
with businessesto sell the work of local artists, facilitates the creation of pop-up art galleriesin vacant store
fronts and provides creative placemaking consultations to alocal construction company. In addition, the NUNU
Collective manages an international volunteer program—through which it offers free room and board to artists
fromaround the world in exchange for 25 hours per week of community service—and a Creole French
immersion initiativein partnership with Louisiana State University and with support fromthe Council for the
Development of Frenchin Louisiana.

e CIRD Workshopin Bogalusa, Louisiana: The Citizens' Institute on Rural Design (CIRD) is a partnership between
the National Endowmentforthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2006, CIRD held a
workshopinrural Bogalusa, Louisiana, to address how to spur economicdevelopment to help the community
recoverfrom a hurricane. The Louisiana Department of Culture, Recreation and Tourism participated inthe
eventand spoke about cultural development opportunities around the state.

e DeltaCreative Placemaking Initiative (Delta Regional Authority): Thisis a pilot project of the Delta Regional
Authority, afederal entity focused onimproving the regionaleconomies of the 252 counties and parishes of the
eight-state Mississippi Deltaregion. Itaimsto help local governments, economicdevelopment groups and other
stakeholders leverage the arts to spark economicdevelopment. Tothatend, itisawarding grants to help small
communities strategically integrate the artsinto theireconomicand community development strategies. In
October2017, theinitiative awarded grants to three Louisiana communities. Acadia Parish received $15,000 to
conduct an assessment of the economicand cultural activity inits community and to develop an economic
development planin response. Winnsboro received $20,000 to build acommunity greenhouse and garden that
would engage local youthinthe art of food production and preparation and, as a result, help develop job skills.
West Monroe received $20,000 to develop apublicart project while also implementing programs to encourage
long-term sustainability and community engagement.

e Homer, Louisiana: This town of about 3,000 people in northern Louisiana has leveraged the arts to revitalizeits
community infrastructure and economy. The collaboration of Main Street Homer, parish leaders, business
leaders, individual artists, arts organizations and others resulted in avariety of successful cultural events, such as
the Great Louisiana Harmonica Festival, Musicon Main, the Reunion & Rhythm Festival, the Taste of Homer,
Tablescapes forStreetscapesand the Claiborne Jubilee. These partners also have organized arts related
workshops, contests, lectures and other events that foster creativity and cultural activities in the community. In
addition, Main Street Homer—which has received funding from the Louisiana Division of the Arts—is working
with the owners of vacant buildings to encourage renovations that provide more space forhousing, studios and
performance venues. The Louisiana Trust for Historic Preservation has purchased and is renovating two historic
buildings on the town square. The town has developed a"Shop Local Artists" initiative. In 2017, Homer Main
Street participatedinatraining with Louisiana Main Streetand Project for PublicSpaces and received aseed
grant for converting an abandoned lotinto afestival park for musicand art events.

Louisiana Creative Economy Studies Zack to Index
e LouisianaCultural District Annual Report 2016 (Louisiana Division of the Arts, 2017)
The Economic Importance of Louisiana's Cultural Economy: An Update (Louisiana Department of Culture,
Recreation & Tourism, 2010)
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Maine esxone

Maine Arts Commission

Maine-New Brunswick Cultural Initiative: In 2010, the state of Maine enteredinto aninternational agreement
withits neighboring Canadian province of New Brunswick to form the Maine-New Brunswick Cultural Initiative.
The initiative encourages cultural business and tourism opportunities, fosters exchange of cultural information,
streamlinesthe border-crossing process for artists and facilitates cross-border collaboration on cultural projects.
The Maine Arts Commission (MAC) participates in the initiative's Cultural Exchange Task Force, which consists of
arts professionals from both sides of the U.S.-Canada border and has undertaken artist residences, exhibitions,
performance tours and convenings. Additionally, MAC's website features related efforts and resources that
facilitate relationships between artists, arts organizations, arts audiences and other cultural stakeholders based
in Maine and Canada. Examplesincludethe Maine International Conference onthe Arts, which focuses onthe
"intersections of creativity, industry, artand innovation," and Two Nation Vacation, a cross-border tourism
initiativefeaturing travel itineraries linking sites in Maine and New Brunswick. It also offers details on traveling
across the borderand addresses U.S. visarequirements for foreign artists workingin the country, the stepsin
contracting performing artists from abroad and the process of withholding federal taxes applicable to theirartist
fees.

Creative Communities =Economic Development Grant: This program encourages cultural, economicand
governmental sectors towork together to effect culturally based community and economicdevelopment. It has
two phases. Phase |: Cultural Plan grants of up to $10,000 help communities develop acultural plan. Phase II:
Implementation grants of up to $75,000 overthree years supportimplementation of community cultural plans
and partnerships between municipalities and the cultural sectorthatfoster creative economicdevelopment of
theircommunities. Maine's many rural communities are eligible to apply to participate in the program.

Maine Arts Iditarod: Thisis the Maine Arts Commission's annual initiativeto convene fourregional meetingsin
rural parts of the state to connect with constituents and provide them with information, technical assistance
and otherresources. In 2018, each conveningincludes workshops on cultural tourism, strategic/business
planningand board development.

Site-Specific Examples in Maine acktoIndex

Tides Institute & Museum of Art: This museum s a cultural tourism engine for Eastport, Maine, which is the
easternmostcity inthe United States, and otherrural communitiesin the region. In particular, its Artsipelego
program connects visitors to the arts and culture resources located throughout the internationalborderregion
of Maine and New Brunswick, Canada. These include artist studios, historicgardens, lighthouses, galleries, arts
centers, downtown commercial districts, farmers' markets, festivals and more. The museum, which is a Maine
Arts Commission grantee, received two ArtPlace grants that enabled ittointernationally expandits artist
residency program and to develop its StudioWorks facility containing private studios, common work areas, and a
ground-floor printmaking and letterpress studio.

Belfast Creative Coalition: Created in 2012, this organization provides leadership and development support to
artists, cultural organizations and related businesses in arural Waldo County. Its goal is to foster the creative
economy. The group, which has received funding from the Maine Arts Commission, coordinates and markets
cultural activities and promotes local artists and arts entrepreneurs. Forexample, its annual Cultivate Farm & Art
Fall Tour connects residents and visitors with traditional artists, entrepreneurial crafters and "creative
agriculturalists."

Waterfall Arts: This arts centeris a cultural and creative economy anchorinrural, coastal Belfast, Maine, which
benefitsfromthe summertourismindustry. In addition to offering classes, workshops and astudio residency
program, the organization supports the creative placemaking work of other groups. Forexample, it hosts the
weekly farmers marketandisinvolved with anumber of other cultural efforts, such as the Art Market, Belfast
Poetry Festival and Free Range MusicSeries. Waterfall Arts is a grantee of the Maine Arts Commission.
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A Place for Makers: L/A Arts—the local arts agency of Lewiston and Auburn, Maine, and a grantee of the Maine
Arts Commission—is working with Maine College of Art, the Lewiston Auburn Economic Growth Council and the
Pratt Institute to help chartthe "future of artisan manufacturing" in rural communities. Through a series of
discussion and networking events, the program aims to enable arts entrepreneurs and artisan based
manufacturers identify their physical space, technical and business needs. It alsois helpingthem develop their
brand identity. The National Endowment forthe Arts has supported the effort through an Our Town grant. Learn
more in its funding announcement.

Maine Creative Economy Studies Back to Index

*

Maine-New Brunswick Cultural Initiative Task Force Phase 4 Report (Maine-New Brunswick Cultural Task Force,
2016)

Maine Museums: An Economic Impact Study (2010, Maine Arts Commission)

Maine's Creative Economy: Connecting Creativity, Commerce & Community (2006, Maine's Creative Economy
Council)

Maryland e one

Maryland State Arts Council

Arts & Entertainment Districts: Through this program, the Maryland State Arts Council certifies arts and
entertainmentdistrictsin both rural and urban communities, which are then eligible forthree tax incentives that
spur creative economicdevelopment. A property tax incentive encourages developers and landowners to
redevelop propertiesforartists and arts groups. The second incentive exempts artists selling their work in any of
the state's 25 certified districts from payingincome tax associated with theirart sales. Finally, there is an
abatement of the "admissions and amusement" tax generated by arts and entertainment events. Analysis of the
program showsthatit has spurred economicdevelopment. In 2016, 24 certified districts supported 8,594 jobs,
whichyielded $267 millionin wages, $63.2 millioninlocal and state tax revenue, and $855.8 million in state
GDP. In particular, some rural certified districts—such as those located in Berlin, Cambridge, Cumberland,
Frederick and Leonardtown—have experienced significant economic development and downtown revitalization
as aresult of participatinginthe program.

Community Arts Development: This decentralized grant program is the Maryland State Arts Council's (MSAC)
primary tool for supporting rural communities throughout the state. Throughit, MSAC distributes operating
fundsto local arts councils locatedin 23 counties and Baltimore City. One example of local arts councils
supporting rural creative economicdevelopmentis the Talbot County Arts Council, which funds about 40 arts
organizationsin Eastern Shore communities, including Easton and St. Michaels, which are major cultural tourist
destinations. Anotheris the Garrett County Arts Council, serving the western part of the state, which showcases
and sells the work of more than 150 regional artists and was instrumentalin the formation of two of Maryland's
certified Arts & Entertainment Districts. Infiscal year 2018, it is hiring a staff person responsible for coordinating
the economicdevelopment of the two certified districts.

Site-Specific Examples in Maryland Back to Index

Eat. Drink. Buy Art. on Delmarva: This a marketing effort of Tourism, Arts, Downtown Development, anetwork
of 18 communitiesin Maryland and Delaware on the Delmarva Peninsula. Itincludes a website, amonthly e-mail
newsletter, aphone app, and Twitterand Facebook newsfeeds designed to help cultural tourists experience the
artists, arts venues, restaurants and related events in participating communities. The project receives financial
supportfromthe Maryland Heritage Areas Authority.

Evergreen Heritage Center: Located on a historic 130-acre farm, this museumin rural western Maryland
celebratesthe region's culture and heritage of agriculture. The center offers awide array of programming,
includinga healthy livinginitiative, STEMfield trips for students and science camps. It supports the arts through
its Arts/Agriculture Studio. The museum works with the Allegany Arts Council to run the local Artsin Schools
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Program, which receives funding from the Maryland State Arts Council. The centeralso has received funding
fromthe Appalachian Regional Commission.

Allegany County Creative Placemaking Initiative: This Allegany Arts Council initiative began withasummitin
2014. Since then, ithas focused onrenovating adowntown pedestrian mall in Cumberland, Maryland—a
community of about 20,000 in rural western Maryland—and supporting arts programmingin the city's cultural
districtas well asinthe cultural district of nearby Frostburg. The council, which receives financial support from
the Maryland State Council onthe Arts, has created a Placemaking Grant program through which itawards up to
$5,000 to support "projects such as open air performances, murals and other publicart, arts walks, pop-up
events and galleries, artist relocation and residency programs, outdoor workshops, mobile children's
programming, and festivals." The council has contracted a placemaking consultant to guide its efforts.

Denton Artsway: This Arts & Entertainment District, certified by the Maryland State Arts Council, is located in
Denton, a rural community of about 4,500 residents on Maryland's Eastern Shore. The district—which is
managed by Caroline County in collaboration with alocal committeethat helps facilitate marketing,
programming and business services—helps draw cultural tourists to the community andis an economic
stimulus. Italso has helped revitalizetwo blighted properties into arts assets: acommunity arts galleryand a
fiberarts center.

Maryland Creative Economy Studies 8ackto Index

*

Maryland Arts and Entertainment Districts Impact Analysis FY 2016 (Maryland State Arts Council, 2017)

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Maryland (Americans forthe Arts, 2017)
Economiclmpact of the Artsin Maryland: FY 2015 (Maryland State Arts Council, 2015)

MassaCh usetts Back to Index

Mass Cultural Council

Cultural Districts: Through this program, the Mass Cultural Council certifies cultural districts, whichinturn
leverage the distinction to encourage arts entrepreneurism, cultural tourism and creative economic
developmentintheircommunities. Several of the certified districts are in rural communities, including the
Turners Falls Cultural District, North Adams Cultural District, Crossroads Cultural District and Cottage Street
Cultural District. Three other rural communities are in the process of applying for certification.

Adams Arts Program: This program awards grants to both rural and urban communities for efforts that leverage
cultural assetsto spark economicgrowth. Its goals are to revitalizecommunities, stimulateincome, create jobs
and attract tourism. The program, which beganin 2014, endedin 2017. The Mass Cultural Council is developing
areplacement programthat will betterreflect the state's current creative economy.

Cultural Tourism 101: This on-line resource features an extensive array of cultural tourism technical-assistance
resources. Itincludesaprimeron what cultural tourismisand how it benefits local economies. It also provides
recommendations forimplementinginitiatives, alist of on-line resources and guidance on how to connect witha
state-sponsored Regional Tourism Council, among other tips.

Site-Specific Examples in Massachusetts Backto Index

UMass Amherst Arts Extension Service: Since its foundingin 1973, the Arts Extension Service located atthe
University of Massachusetts, Amherst, has been fostering the intersections of the arts and community. It
supports artists, arts entrepreneurs, arts managers and other arts stakeholders through research, publications,
workshops, university courses, and degree and certificate programs. It also manages, on behalf of the National
Endowmentforthe Arts, the National Arts Policy Archive and Library. Its Arts Entrepreneurship Initiative
provides training, consulting services and internships to local artists and arts entrepreneurs, many of whom live
ina rural community, in effortto support the growth of the creative economy.
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Double Edge Theatre: This artist-owned ensemble theatre, which is agrantee of the Mass Cultural Council, isan
engine of economicand community developmentin rural Ashfield, Massachusetts, atown of about 1,800
residents. In 2017, the theatre—whichislocated on 100 acres of a formerdairy farm—began a projectto
transform vacant and underutilized farm buildings into an arts campus and cultural anchor that will demonstrate
how integrating artisticactions and rural identity can yield economicgrowth. ArtPlace supported the effort;
learnmore inits funding description. The theatre is also well-known for working with municipal officials, farmers
and otherlocal leaders to coordinate and present the Ashfield Town Spectacle & Culture Fair, amultidisciplinary
arts eventthat takes place at various venues throughout the community. Since the event began in 2002, it has
become a cultural tourism draw and a cohesive force forthe community. The event's production depends on the
supportand participation of many residents, artists and non-artists alike, whose partnershipis apublic
expression of artand democracy.

Berkshire Film and Media Commission: This commission, which has received funding from the Mass Cultural
Council, was established to help attract film productions to western Massachusetts. Its goalsisto fostera
vibrant film community in this rural part of the state. It highlights locations and professional talentin the region
for the benefitof location and talentscoutsinthe filmandtelevisionindustries. The group also promotes state
tax incentives availableto film productions.

Old Stone Mill Center of Arts and Creative Engineering: This organization—based in rural Adams,
Massachusetts—isrestoring a historic mill as a maker space that will process community waste and serve as a
centerfor economicinnovation. The projectaims tointegrate the arts, science and technology to address
"environmental challenges and economicdisinvestment" in arural context. Project organizers anticipateit will
fosterthe region's growingidentity as a creative and cultural haven attractive to new residents and businesses.
Learn more ina summary by ArtPlace, which has supported the project.

Turners Falls RiverCulture: This partnership of leaders from the arts and business communities of Turners Falls,
Massachusetts, is committed to enhancingand promoting cultural programmingto fosterlocal economic
development. Amongotherthings, the group organizes cooperative marketing efforts for cultural events and
contributesto the town's othereconomicdevelopmentinitiatives. In 2011, RiverCulture received a
Massachusetts Commonwealth Award for Creative Community from the Mass Cultural Council forits efforts to
leverage the arts to improve education, economicvitality and quality of life. Italso has received grantfunding
from the Mass Cultural Council.

Three Rivers Artists Community Knowledge: This initiative—which is a partnership of the Palmer Historical and
Cultural Center, Palmer Redevelopment Authority, Three Rivers Chamber of Commerce and Quaboag Valley
Community Development Corporation—leveraged Mass Cultural Council funding to help develop the central
business district of rural Three Rivers. It supports local artists, business owners and landlords through
workshops, technical assistance and cross-promotional strategies. It provides marketing assistance to business
and property owners looking to rent vacant space. The projectalso organizes community events, such as artist
fairs, to increase downtown foot traffic.

MASS MoCA: This contemporary art museum inrural western Massachusetts, whichis agrantee of the Mass
Cultural Council, has become a mainstay of the Berkshire County economy, according to two reports: Culture
and Revitalization: The Economic Effects of MASS MoCA on Its Community (2006) and The Economic Impact of
MASS MoCA in 2017 (2017).

Massachusetts Creative Economy Studies Zackto Index
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It Works. Work It... (Mass Cultural Council, 2017)

The Economic Impact of Nonprofit Arts and Cultural Organizations and Their Audiencesin the State of
Massachusetts (Fiscal Year2015) (Americans forthe Arts, 2017)

Berkshire Creative Economy Report (Mt. Auburn Associates, 2007)
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Michigan Council for Arts & Cultural Affairs

Regional Regranting Program: This is the main vehicle through which the Michigan Council for Arts & Cultural
Affairs (MCACA) supportsthe arts and arts based economicdevelopmentin rural communities. Through the
program, MCACA awards grant fundsto 15 regional regranting agencies around the state. There are two
components of the funding. Arts Projects grants award up to $4,000 for locally developed, high-quality arts and
cultural projects. Professional Development grants provide up to $1,500 to help arts organizations and arts
professionals "acquire services orskills to strengthen the administrative infrastructure of the organization."

Site-Specific Examples in Michigan 8ackto Index

Crosshatch Centerfor Art & Ecology: This nonprofit organization, located in arural Bellaire, Michigan, works to
build "strong communities through the intersections of art, farming, ecology and economy." It supports a broad
array of efforts, including an artist residency, amicroloan initiativeand aguild program.

Northwest Michigan Arts & Culture Summit: This conveningis a program of the Northwest Michigan Arts
Network, agroup of artists, arts organizations, businesses and community buildings with astake inrural
Michigan's creative sector. The 2017 summit featured conversations about rural economicdevelopment.
Creative Placemaking Summit: This annual event, which beganin 2015, is facilitated by the Arts Council of
Greater Lansing, a grantee of the Michigan Council for Arts & Cultural Affairs. It convenes artists, arts
professionals, public officials, urban planners, developers and others to share ideas, encourage collaboration
and spark action.

Michigan State University Extension: Michigan State University Extension has several resources supporting
creative placemaking and creative economicdevelopmentin both rural and urban communities. It published a
guidebook—Placemaking as an Economic Development Tool: A Placemaking Guidebook—and conducted atwo-
part webinarabout cultural tourism.

Central Upper Peninsula Planning and Development Regional Commission (CUPPAD): Thisis one of 14 regional
planning commissionsin Michigan. It was founded in 1968 to provide planningand economicdevelopment
servicesthroughoutsix rural counties (and their 8 communities) in Michigan's rural Upper Peninsula. The
organization supports the arts and creative placemakinginanumberof ways. As a Regional Regranting partner
of the Michigan Council for Arts and Cultural Affairs (MCACA), it redistributes MCACA funding through small
grants supportingarts and cultural activities. Through its Regional Prosperity Initiative, CUPPAD awards grants of
$500-$5,000 to local governments and nonprofit organizations to help them "initiate orimprove placemaking
principlesintheirlocal communities." It also has received funding from ArtPlace to support Arts Midwest's
Upper Peninsula Arts and Culture Alliance—which consists of artists, artisans, arts groups, tourism professionals,
economicdevelopers, and representatives from local and regional governments—and arelated exploration of
"the role of the arts and culture sectorin creating community vibrancy as well as supporting the growing
tourismindustry."

Michigan Creative Economy Study Backto Index

Creative State: 2016 Creative Industries Report (Creative Many, 2016)

M i n n esota Back to Index

Minnesota State Arts Board

Regional Arts Councils: This decentralized grant programis the Minnesota State Arts Board's (MSAB) primary
mechanism forsupporting rural communities around the state. Through it, MSAB awards fundingto 11 regional
arts councils, which, in turn, regrant the money to supportarts and culture efforts at the local level. Many of the
regional arts councils serve rural areas. The Regional Arts Councils programis underwrittenin part by
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Minnesota's Arts and Cultural Heritage Fund, which every yearreceives 19.75% of the principal of the Clean
Water & Legacy Amendment Trust Fund. Pera 2008 amendment to the state's constitution, the trust fund grows
through an annual allocation from the state amounting to 0.375% of the state's sales tax revenue.

Site-Specific Examples in Minnesota Backto Index

Springboard forthe Arts: Thiseconomicand community development organization is run by artists for artists. It
works to build stronger communities, neighborhoods and economies via the arts. It has an office in St. Paul and
onein Fergus Falls, a rural community of about 13,500 residents that has become an exemplar of creative
placemakingand creative economicdevelopment. Springboard for the Arts, whichis a grantee of the Minnesota
State Arts Board, has a number of programs that support creative economicdevelopmentand/or rural arts
activities. The Rural Arts & Culture Summitis abiennial event conveningrural artists, arts organizationsand
community and economicdevelopmentleaders. Its goal is to build capacity forlong-term partnerships between
artists and rural communities through professional development workshops and cross-sector dialogue.
Springboard partners with Kiva, a nonprofit organization offering microloans to artist-entrepreneurs. Work of
Art: Business Skills for Artists is the organization's professional development curriculum for arts
entrepreneurship. The curriculumis realized through a series of workshops and is distilled in afree on-line
workbook, The Work of Art Toolkit, and the companion Work of Art Toolkit Guide. Springboard maintains a
roster of Artist Career Consultants who are available forafee to work one-on-onewith artists developing their
creative career. Springboard's office in rural Fergus Falls has a Resources Center where individual artists and
small organizations can access a full array of equipment, tools and servicesinaninformal, self-directed
environment. In addition, Springboard publishes afree Guide for Business Districts to Work with Local Artists, a
toolkit with afocus on creative placemaking. Finally, the 20/20 Artist Fellowship is anew program that supports
artists of color, Native American artists, smallartist-run businesses and small artist collectives that are "creating
community-centered and asset-based solutions to the systemicand structural disadvantages that are facing
artists of colorand Native artists in Minnesota." In 2018, the program will award two fellowships, each of which
comeswith an unrestricted award of $20,000 and a $5,000 professional developmentstipend.

Lanesboro Arts Campus:In 2014, the Lanesboro City Council passed aresolution recognizing the entiretown of
Lanesboro, Minnesota—atown of about 1,000 residents—as an "arts campus." The effortyokesart, designand
history to leverage existing natural and cultural assets to stimulate the local economy and improve quality of
life. The project has addressed anumberofissues pertinent to downtown revitalization, such as vacant
storefronts, historic preservation, pedestrian safety and parking. ArtPlace has awarded a grant to support the
effort. Learn moreinits fundingannouncement. Lanseboro Arts, the local cultural council that serves as the
anchor organization forthe campusinitiative, receives state funding through the Minnesota State Arts Board
and the Minnesota Land and Legacy Fund.

Sprout Growers & Makers Marketplace: Thisis a year-round, 20,000-square footindoor marketinrural Little
Falls, Minnesota, that featureslocal food and original artwork and contributes to the local economy. In addition
to the retail area, the space includes afood processing facility and ademonstration kitchen. Italso offers
businesstraining for growers and artists. Itis a program of the Region Five Development Commission, which
receivedinan ArtPlace grantin 2016. Learn more in ArtPlace's description of this regional project that
celebratesart, culture, and local food.

Minnesota Regional Network Working Group of the Next Generation Initiative: The Next Generation Initiative—
a collaboration between the Art of the Rural and the Rural Policy Research Institute (RUPRI) focused on
supportingthe arts and creative placemakingin rural America—has a Minnesota Rural Networking Working
Group. The networkis cochaired by Springboard for the Arts and U.S. Department of Agriculture Rural
Development Minnesota.

4 Directions Development: This community development group—which provides technical assistance, education
and financing—is helping turn aformertribal college onthe Red Lake reservationinto acommunity hub with a
performingarts center and creative businessincubator. The goal of the effortis to create new economic
opportunities fortribal members livingin rural northern Minnesota. It has received support from ArtPlace,
which has a summary of the projectonits website.
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New London Riverspace Project: In 2014, the municipal government of rural New London, Minnesota, began an
effortto unite three community assets: avibrant downtown corridor, abeautiful riverthatruns

through town and a significant artist population. The goal of the projectis to install publicart made by local
artistsalongthe riverso as to enliven an underused green space, create community gathering placesand
connectthe waterfronttothe commercial district. ArtPlaceawarded agrantin support of the endeavorin 2014.
Readits fundingannouncementformore information about the project.

Iron Range Makerspace: Thisisa makerspace/incubator/co-working facility located in Hibbing, Minnesota, a
rural community in northern Minnesota with a population of about 16,000. It aims to serve as the "innovation
centerfor the entire Iron Range." The facility "houses everything a creative mind needsto succeed," suchasa
metal working bay, wood shop, textile area, recording studio and commercial kitchen. Its [ron Range
Entrepreneurship Center provides training and mentorships to entrepreneurs, artists, tinkerers and other
creative individuals. The program supports entrepreneurs trying to expand their existing business as well as
creative people tryingtolaunch a commercial endeavor.

Minnesota Creative Economy Stucly 8ack toIndex

Creative MN: The Impact of Minnesota's Artists, Creative Workers, and Nonprofit Arts and Culture Organizations
(Creative Minnesota, 2017)

Mississippi s

Mississippi Arts Commission

Mississippi's Creative Economy Website: A collaboration between the Mississippi Arts Commission and the
Mississippi Development Authority, this website is designed to educate business leaders, policymakers and the
publicaboutthe importance of creativity to the state's economy. It contains resources about the role of the arts
and culture in creating jobs and broadening economicopportunities, including recommendations for how
communities can grow theirown creative economy. It also features avideo of Governor Haley Barbour (R)
promotingthe state's creative industries as well asanumber of video vignettes highlighting creative economy
success storiesinthe state.

Mississippi Blues Trail: A project of the Mississippi Blues Commission, the trail facilitates cultural tourism
through many rural communities. It features anumber of museums dedicated to musical legends, such as B.B.
King, Elvis Presley, Howlin' Wolf, Jimmie Rodgers, RobertJohnson and Mississippi John Hurt.

Arts and Culture Festivalsin Rural Communities: The Mississippi Arts Commission supports several festivalsin
rural communities thatyield local economicbenefits. The Muscadine Jubilee (Pelahatchie, Mississippi) has been
happeningannually for37 yearsin a town of about 1,400. MississippiDelta Blues & Heritage Festival (Greenville,
Mississippi) callsitself "the OLDEST continuously operating blues festivalin the WORLD." And the Great Delta
Bear Affair(Rolling Folk, Mississippi) isamusicfestival created to encourage repatriation of the Louisiana Black
Bear inthe state.

Site-Specific Examples in Mississippi &cktondex

Mississippi Centerfor Cultural Production: Located in rural Utica, Mississippi, atown of about 800 people, this
organization facilitates "the research, development, marketing,and commerce of agricultural products—
through film, photography, audio stories, smalland large scale agriculture, and culinary arts—that speak to the
history and future" of the community. It provides technical assistance, education and mentoringin agribusiness
insupportof low-and moderate-income people. ArtPlace awarded agrantin support of the effortin 2016. See
its description of the projectto learn more.

Crossroads Cultural Arts Center: The Crossroads Cultural Arts Centerin Clarksdale, Mississippi, arural town of
about 16,000 residentsinthe Mississippi Delta, includes an art gallery, creative spaces forlearning, performance
space and retail space. Itis a cultural anchor forthe community and contributes to the local economy. In 2014,
ArtPlace supporteditthrough agrant; learn morein its fundingannouncement.
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Cultural Blueprint for Health: The City of Natchez, Mississippi, and its local partners—including the Natchez Art
Association, Natchez Association for the Preservation of Afro-American Culture & Museum, Alcorn State
University, and IDEAS xLab, a group that leverages the arts to create healthier communities and inclusive
economies—are working on a project that aims to demonstrate the economicand cultural benefits of arts-
integrated health care. The project features artist residencies, community-guided artistinterventions designed
to inspire healthierliving practices and research on how the arts impact community health. Aspecialfocus of it
will be the issues of health equity inacommunity where low-income communities of coloraccount for half the
population. Learn more about the initiative inanannouncement of a2016 Our Town grant from the National
Endowmentforthe Artsthat is supportingit. The City of Natchez and Alcorn State University both have received
funding from the MississippiArts Commission.

CIRD Workshopin Picayune, Biloxi and Laurel, Mississippi: The Citizens' Institute on Rural Design (CIRD) is a
partnership between the National Endowmentforthe Arts, the U.S. Department of Agriculture, Project for
PublicSpaces, Inc., and the Orton Family Foundation that helps rural communities leverage design thinking "to
build upon existing assets and improve the way acommunity looks, its quality of life, and its economicviability."
In 2006, CIRD held three workshopsin Mississippiin responseto Hurricane Katrinato address how small
communities could "use available land to accommodate the post-Katrina population surge and to create a
tighterurban fabric." The workshops addressed the protection of natural and cultural assets. The executive
director of the MississippiArts Commission was one of the featured speakers.

Delta Creative Placemaking Initiative (Delta Regional Authority): Thisis a pilot project of the Delta Regional
Authority (DRA) designed to help local communities and their economic development groups to connect more
deeply with the arts and culture sector of the Mississippi River Deltaand AlabamaBlack Belt regionsinorderto
generate creative economicdevelopment. Through the effort, DRA is awarding grants to help small communities
integrate artsand culture activities into their economicand community development strategies. Participating
communities also are undertaking efforts to promote theirarts and culture assets to encourage cultural tourism.
In October 2017, the initiative awarded grants to two small Mississippi communities. Greenwood received
$20,000 to leverage local resources to combat blight by redefining concepts of waste and empowering
underserved residents through job training, apprenticeships and entrepreneurial development. Duck Hill
received $25,000 to establish cultural opportunities for community growth and to preserve downtown historic
properties.

Mississippi Creative Economy Study Zack to Index
¥ Realizingthe EconomicPotential of Creativity in Mississippi (Mississippi Development Authority, Mississippi Arts

Commission, Regional Technology Strategies, Inc., and Alliance for Creative Advantage, 2011)

M issou ri Back to Index

Missouri Arts Council

Ghost Light: Through this former project, the Missouri Arts Council (MAC) ensured thatsmall, rural and other
underserved communities—especially those lacking a mature arts infrastructure—could realize the civicand
economicbenefits of the arts. Specifically, MAC funded and facilitated accessible and affordable arts
performancesin communities that had not benefited recently fromits services. MAC worked with state
representatives to locate nontraditional performance venues, such as publicschools and libraries, in
participating communities without arts organizations and spaces. Italso collaborated with local partners to
manage marketing, booking and otherlogistics forthe performances, helping to build community capacity to
presentfuture arts events.

Express Grants: This programis the Missouri Arts Council's (MAC) main mechanism for supporting rural
communities. Throughit, MACawards grants to local arts councils as well as small and emerging arts
organizations working beyond Missouri's population centers. Fundingis available forart projects, arts education,
touring performances and more.
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Alchemy Award: This honorary award recognizes the state's economicdevelopers—includingindividuals,
businesses and organizations—that leverage the arts to create jobs, develop the work force orgenerally
enhance the economy. It celebrates the transformative power of the arts, which can turn the ordinaryinto the
extraordinaryin business justasinlanguage, paint or stone. Through the program, the Missouri Arts Council
(MAC) highlights successful examples of creativity and innovation at work transmuting businessinto an
economicforce. MACselects honorees based on how they leverage arts and culture to spur economic
development, the community impact of that development and the potentialtoreplicate it.

Site-Specific Examples in Missouri Bckto Index

Oregon County Food Producers and Artisan Co-op Culture Hub: In 2016, the Coalition for Ozarks Living Traditions
began an effortto create the architectural design and planforexpandingthe Oregon County Food Producers
and Artisan Co-op Culture Hub. The co-op—whichislocated in Alton, Missouri,amountain community of fewer
than 1,000 residents—is not just a retail outlet but also a community space that supports local culture. It hosts
musicevents, workshops and art exhibitions. The origin of the expansion effortis a Citizens'Institute on Rural
Design (CIRD) workshop held in Oregon County, Missouri, in 2014. (CIRD is a partnership between the National
Endowmentforthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the Orton
Family Foundation that helps rural communities leverage design thinking "to build upon existing assets and
improve the way a community looks, its quality of life, and its economicviability.") The National Endowment for
the Arts supported the effort through an Our Town grant; learn more inits fundingannouncement.

Delta Creative Placemaking Initiative (Delta Regional Authority): Thisis a pilot project of the Delta Regional
Authority, afederal entity focused onimproving the regionaleconomies of the 252 counties and parishes of the
eight-state Mississippi Deltaregion. Itaimsto help local governments, economic development groups and other
stakeholders leverage the arts to spark economicdevelopment. Tothatend, itis awarding grants to help small
communities strategically integrate the arts into theireconomicand community development strategies. In
October2017, theinitiativeawarded a $25,000 grant to Caruthersville, Missouri, atown of about 6,000
residents, to create an arts centerand businessincubatorin the community's downtown corridor.

MU Extension Community Arts Program: This program—which is a partnership between the University of
Missouri and University of Missouri Extension—fosters community and economicdevelopment through the arts.
To that end, it offers trainings and workshops on cultural tourism and arts based economicdevelopmentto
participating communities. Educational offerings are led by faculty from the university's arts department and the
extension service. One rural community that has benefited from participating the programis Lexington,
Missouri.

Services for Rural Missouri: Through this on-line resource, the Missouri Department of Economic Development
spotlights best practicesin and strategic plans forcommunity and economicdevelopmentin rural communities.
One of the initiatives featured is Naturally Meramec, which unites "agribusiness and agritourism."

Missouri Creative Economy Study Backto Index

Arts and Economic Prosperity 5: The EconomicImpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesin the State of Missouri (Americans forthe Arts, 2017)

Montana s«ene

Montana Arts Council

Montana Artrepreneur Program: This art-centered business development program aims to expand
entrepreneurial opportunities forrural visual artists. Participating artists receive personal coaching from
successful working artists and othertraining through a 10-month certification process designed to sharpen their
business skillsand marketing practices. Participants develop an "Artrepreneur's Toolbox" with anumbera
resources designed to help them furthertheirarts business. In 2015, MAC reported thatthe program enabled
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participatingartiststoincrease theirnetartsales by 391%. In 2017, MAC staff shared anecdotal stories of how
the program has benefited Montana's arts entrepreneurs:
0 Onecertified MAP artist that began working full-time as an artistand gallery ownerreportedin 2015
that she netted $92,800 from selling her own work and $23,200 from selling other people's work.
0 Anothercertified MAP artist has a thriving fiberarts business and has published a guidebook on weaving
and recordedthree associated instructional videos.
Building Arts Participation: Thisisaformerprogram of the Montana Arts Council (MAC) that facilitated rural
community engagementthrough the arts. The initiative, which was supported in part by a grant from The
Wallace Foundation, provided fundingto 12 arts organizationsin rural Montanato develop an arts participation
plan. MAC subsequently awarded additional funding to seven of these groups to enablethem toimplement
theirplan. Participating groups reported increasing theiraudience and revenue as aresult of the program. While
no longeroperational, the program was successful—as MAC describes here and here—and subsequently
influenced the development of MAC's Montana Artrepreneur Program.

Site-Specific Examples ZacktoIndex

CIRD Workshopin Red Lodge, Montana: The Citizens' Institute on Rural Design (CIRD) is a partnership between
the National Endowment forthe Arts, the U.S. Department of Agriculture, Projectfor PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2016, CIRD held a
workshopinRed Lodge, Montana, a town of 2,200, about rehabilitatingand repurposinganolderschool
building as a multiuse culturalarts space. The discussion addressed the economic potential of the arts space and
alsofocused on how to connectit to the town's history and cultural heritage.

Red Ants Pants Music Festival: This festival attracts nearly 9,000 people to White Sulphur Springs, Montana,
which has a population of 950. It is hosted by the Red Ants Pants Foundation, the philanthropicarmof a
women's work-wear company based in the town. The state estimates that the festival generates between $2.5
million and $3.5 millionin revenue forthe community. Additionally, since the festival began, jobsin the
surrounding county have grown at a rate of 19.5%, nearly twice the 11% rate for the nation and nearly three
timesthe 7% rate for Montana.

East Helena Food & Culture Hub: Thisis a culinary arts training program of the Myrna Loy Center, a cultural
organizationinHelena, Montana, that has received funding from the Montana Arts Council. The programis
rootedinthe Eastern European tradition of storytellingandis designed to be part of a strategy of cultural
tourism and economicdevelopment. ArtPlaceawarded agrantin support of the effortin 2017; learn more in its
funding description.

WaterWorks: The Mountain Time Arts Collaborative produces WaterWorks, aseries of site-specific
performances throughout the Gallatin Watershed in southwest Montana—which is the source of the Missouri
River—"tofocus on drought and threats to water security in the face of the rapid population growth and
environmental shifts predicted forthe coming decades." The arts events are the product of an interdisciplinary
teams of artists, agriculturalists, naturalists, historians and scientists. The effort has received support froman

ArtPlace grant.

Montana Creative Economy Studies 8acktoIndex

Program Evaluation Detailed Report: Montana Artrepreneur Program Artists' Sales and Impact on Household
Income 2009-2014 (Montana Arts Council, 2016)

¥ EconomicBenefits of the Artsin Montana (Montana Department of Labor, 2012)
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Nebraska e«once

Nebraska Arts Council

Office on Wheels: Through this program, every summerthe Nebraska Arts Council (NAC)takes anumber of
multiday trips throughout the state to visit grantees and other constituents to provide various types of technical
assistance, including strategicplanning, board development, project planning and resource sharing. NAC staff
also make an effortto visit rural communities that have received little or no previous supportfrom NACin effort
to initiate arelationship that could lead to future NACsupport. While the program does not have a specific
economicdevelopment goal, NAC staff members anecdotally report that their outreach efforts have helped
rural communities strengthen theireconomies through the arts.

Masteringthe Arts: The Nebraska Arts Council is contributing to this four-year structural investmentina
strongerrural work force. The initiativeis providing arts focused professional developmenttoteachersfrom
seven low-achieving rural elementary schools serving Native American and Latino students. Underwritten by a
grant fromthe U.S. Department of Education, itis helping K-12 classroom and specialist teachers work toward a
master's degree at Wayne State College focused onintegratingtechnology and standards based arts instruction
across curricula. In addition to completing the coursework—including math, musicand movement; science and
visual images; history and mixed media; and language and performing arts—participating teachers learn from
teachingartists and cultural organizations through weekend workshops, afive-day summerinstituteandfield
based travel experiences. The Nebraska Arts Council is providing the interface between Mastering the Arts
teacher-students and the participating teaching artists and cultural groupsitis helpingtorecruit.

Site-Specific Examples in Nebraska Back to Index

Library Innovation Studios: Thisinitiative is developing creative maker spacesinrural libraries to expand their
role as "community anchororganizations that facilitate economicand community development." Through the
initiative, 30rural libraries are hosting on a rotating basis (for 20 weeks each) one of four maker spaces. Each
participatinglibrary is supported by a Community Action Team that encourages residents' use of the maker
space, facilitates equipment trainingand more. By strengthening the maker culture in rural areas, the initiative
aimsto increase community buoyancy and facilitate local economicdevelopment and entrepreneurship.
Nebraska Governor Pete Ricketts (R) announced the project's first 18 library partnersin October2017. The
projectisa jointeffort of the Nebraska Library Commission, University of Nebraska—Lincoln, Nebraska
Innovation Studio, Nebraska Extension and Nebraska Regional Library Systems. Itis supportedin part by a grant
from the national Institute of Museum and Library Services.

Byway of Art: This "socially-engaged art project about community process and participation" was an effort of the
Centerof Rural Affairs, which has received funding from the Nebraska Arts Council. Through it, this nonprofit
that fosters rural development worked with artists, tradespersons and otherresidentsin fourrural towns to
create and install publicart that reflects the uniqueness of each community. The project also created a festival
to encourage cultural tourism. ArtPlace has supported the effort. Learn more inits fundingannouncement.
StrivInc.: Thiscompany, whichis based in Henderson, Nebraska, atown with fewerthan 1,000 residents,
provideson-line video streaming and other on-line mediaservices to 70 high schools throughout Nebraska. It
live-streams athletic events, concerts, class presentations, graduations and more so that parents, grandparents
and community members canvirtuallyattend an eventif they can'tbe presentin person due to geographic
distance or weather conditions. The company also has an educational component, called Striv U, through which
it teaches students how to use the tools of the digital media profession. Specifically, students learn—through a
class course or an extracurricular club—how to live-stream an event, play-call agame, use Photoshop, use social
mediaformarketingand more.

Art at Cedar Point: Thisis an experimental project aimed at connecting creative people with rural communities
and natural ecosystems tolearn how each can benefitthe other. Itis an initiative of the University of Nebraska
Kearney Centerfor Entrepreneurship and Rural Development, which provides entrepreneurship coaching and
technical assistance. The center's other programsinclude the Central Nebraska Business Ideas Contest, the Rural
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Futures Competitive Awards Program and a variety of research projects focusing on sustainable rural economic
advancement.

CIRD Workshop in Hallam and Bennet, Nebraska: The Citizens' Institute on Rural Design (CIRD) is a partnership
betweenthe National Endowmentforthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces,
Inc., and the Orton Family Foundation that helps rural communities leverage design thinking "to build upon
existingassets and improvethe way acommunity looks, its quality of life, and its economicviability." In 2015,
CIRD and the Lincoln/Lancaster County Planning Department held aworkshop that focused on "Lighter, Quicker,
Cheaper" placemaking projects for Hallam and Bennet, Nebraska, which have acombined population of about
1,000. Followingthe event, each town realized low-cost, temporary projects thatlet their residents "experiment
with different possibilities foraspace without havingtoincurthe high cost of a major development project."
Hallam added creative traffic-calminginfrastructureand publicgathering spaces. Bennet created atemporary
splash parkand hosted an outdoor movie.

Nevada exene

Nevada Arts Council

Nevada Circuit Rider Program: This program provides affordable technical assistance to nonprofit arts and
cultural organizationsin rural areas around the state. One component of it is the Nevada Circuit Rider Roster,
which features experienced consultants preselected by a panel of community arts specialists whose services are
available to participating arts organizations at an affordable price. The Nevada Arts Council also awards Nevada
Circuit Rider Grants of up $4,000 to help offsetthe costs of hiring a roster consultant. The programis designed
to strengthen the capacity of arts groups, and consultants can specifically address topics such as business
planning, program design, fiscal management, governance, fundraising, marketing, cultural diversity and
technology utilization.

Artrepreneur Workshops: In 2017, the Nevada Arts Council (NAC) facilitated aseries of workshops to support
artistsin cultivating their business and marketing skills. During these workshops—which NAC offered as a pilot
program—artists learned how to create an on-line presence, use social mediafor marketing, apply forartist
residencies, work with gallerists, develop competitive grant applications and more. Many participants hailed
from rural communities.

Rural-Urban Exchange Research: The Nevada Arts Council's (NAC) 2016 annual conference addressed rural
creative placemaking and economicdevelopmentissues, and its 2017 conference featured a session about rural-
urban exchanges and how they could benefit communitiesin Nevada. Since then, NAC has been exploring the
possibility of creating such arural-urban exchange program. Its research has included talking with constituents
abouttheirneedsandlookingat similar programsin operation.

Nevada Main Street: The Nevada Arts Council is actively involved with Nevada Main Street, which is developing
as a state agency as itjust was authorized and funded legislatively at the beginning of 2017. NAC wants to
ensure thatthe arts and culture remain part of Nevada Main Street's rural economicdevelopment activities.

Site-Specific Examples in Nevada gacktoIndex

Western Folklife Center: This cultural center, which is a Nevada Arts Council grantee, includes an exhibition
gallery, a300-seat theatre, a smallerblack box theatre and a historicsaloon. Located in rural Elko, Nevada, itisa
cultural tourism destination that annually hosts the National Cowboy Poetry Gathering, afestival of poets,
musicians, artisans and storytellers who share tales of working the land. The event attracts thousands of
attendeesand performers every year. In 2015, the Western Folklife Centerreceived an ArtPlace grant to
revitalize asix-block-long parkinglot as "pedestrian-friendly green space with commercial storefronts and public
amenities." The organization will activate the revitalized space and increase foot trafficin downtown Elko
through new cultural programming.

Eureka Restoration Enterprise: This nonprofit organizationinrural Eureka, Nevada—atown of fewerthan 1,000
residents—is helping revitalize the community's downtown corridor through the arts. Since the organization
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beganin 2015, it hasrenovated a derelict grocery store in a historicbuilding to create its headquarters;
organizedthe Art, Wine, and Music Fest; and leveraged funding from the Nevada Arts Council to commission
two murals on downtown buildings. The organization also has opened agallery space where it sells only Nevada-
produced artwork, craftwork and artisanal products.

Ely Renaissance Society: This group—which describes itself as being "devoted to the restoration and celebration
of the people, the art and the culture of a true western town"—fosters cultural tourism and related economic
developmentinrural Ely, Nevada. This community of about 4,300 residents has a history of weathering "boom
or bust" cycles related to mining, the Pony Express, the railroad and the Lincoln Highway. As aresult of the Ely
Renaissance Society's work, the town today has 22 murals and an associated walking tour. It alsois the home to
the Ely Renaissance Village, aliving-history museum spread across a number of historic buildings. The Ely Art
Bank is a gallery that promotes local artists and helps them become arts entrepreneurs.

Nevada Creative Economy Study BacktoIndex

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Nevada (Americans forthe Arts, 2017)

New HampShire Back to Index

New Hampshire State Council on the Arts

Commission to Study the Economiclmpact of Arts and Culture: The New Hampshire State Council on the Arts
(NHSCA) contributed to the New Hampshire Commission to Study the Economiclmpact of Arts and Culture by
collecting stories (500 words or fewer) from state residents about the economic, educationaland social benefits
of the arts and culture intheir communities. The commission was legislatively created in 2015 and has 17
members, including NHSCA, other state agencies, state lawmakers and representatives from the state's arts and
culture sector. Its mission isto help legislators and other policymakers take action to enhance and expand the
creative economy in New Hampshire. The commission's work culminated in 2016 when it published its final
report.

General Project Grants for Community Engagement: Through this program, the New Hampshire State Council on
the Arts awards grants of $750-54,500 to enable nonprofit organizations, Main Street programs, municipalities
and schools to bringthe arts to local communities to enhance citizens' quality of life, attract visitors and help
stimulate local economies. A significant portion of the program supports rural projects.

Site-Specific Examples in New Hampshire Back to Index

New Hampshire Creative Communities Network: This is a statewide consortium of local arts councils, arts
organizations, Main Street programs, chambers of commerce and economicdevelopment agencies. Its mission
isto leverage the arts to strengthen and promote economicand community development across New
Hampshire. Tothat end, ithas a free, on-line Creative Economy Toolkit. Network members meetin person three
times peryearto share resources, discussissues such as cultural tourism and asset mapping, and plan
collaborative, capacity building projects. The consortium began with the support of agrant from the New
Hampshire State Council on the Arts, which continuesto provide administrative support to the effort.

West Claremont Centerfor Musicand the Arts: Since this nonprofit started in 2008, it has been workingto
establish rural Claremont, New Hampshire, "as acenter of diverse cultural activity" and to "encourage pride and
involvementinthe community." The organization presents concerts and kids' performances. Italso offers music-
instruction classes and workshops foradults and students. Its Opus Arts Project fosters anetwork of local arts
professionals by facilitating opportunities forthem to convene, share and learn. In 2014, the group helpedlead
the community's 250th anniversary by building alarge outdoorsculpture, commissioning an orchestral work and
working with local artistsin other ways.

Arts Alive: Thisisanonprofit organization dedicated to enhancing the "quality of life" in the rural Monadnock
region of New Hampshire —known as the state's "Cultural Corner"—by supporting the arts, culture and the
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creative economy. The group, which has received funding from the New Hampshire State Councilonthe Arts,
supports the creative economyinseveral ways. It has a Creative Economy Database listing artists and otherarts
entrepreneurs workinginthe region. Its website features a Creative Businesses Resources page, whichincludes
creative economy data, cultural tourisminformation, atool for researching grant opportunities, and a database
of artistresidencies and performance opportunities. In addition, the organization works with the Monadnock
Travel Council, local chambers of commerce and downtown groups to run the Discover Monadnock program,
which encourages cultural tourisminthe region.

New Hampshire Creative Economy Study 2ack to Index

*

Commission to Study the Economiclmpact of the Arts and Culture in New Hampshire: Final Report (Commission
to Study the Economiclmpact of the Artsand Culture in New Hampshire, 2016)

N ew je rsey Back to Index

New Jersey State Council on the Arts

South Jersey Marketing & Cultural Tourism Initiative: Although New Jerseyisalargely urban state according to
Census Bureau metropolitan classifications, the "South Jersey" region has many rural attributes. With the
exception of the Philadelphia suburbs, the southernregion of the state is comparatively lowerin population
density andincludes pinebarren forestsand salt marshes as well as beaches. The New Jersey State Councilon
the Arts (NJSCA) has adedicated program forassisting the development of the arts in this eight-county region
through a long-standing partnership with the South Jersey Cultural Alliance. Through this initiative, NJSCA helps
supportthe ever-growing cultural industry in South Jersey with an array of servicesincludingtechnical
assistance, professional development, networking opportunities and marketing programs underthe umbrella of
the DiscoverJersey Arts campaign.

Art Matters: Ajointinitiative of the New Jersey State Councilonthe Arts and ArtPride New Jersey, this
interactive website promotes New Jersey by documenting how arts and culture are transforminglocal
communities. Users can explore videos about the economic, educational, civicand health benefits of the arts.
Several videos focus on rural communities in the southern and northwestern part of the state.

Site-Specific Examples in New Jersey Backto Index

Hunterdon County Cultural and Heritage Commission: This local arts agency, which has received grant support
fromthe New Jersey State Council on the Arts, serves arural countyin the western part of the state. It provides
technical assistance to local artists and arts organizations through professional development workshops. It also
supports several cultural tourism activities, including an arts tour and several arts festivals. The commission
works closely with the Hunterdon County economicdevelopment director.

Cape May Creative Placemaking Plan: With the intent of capitalizing on its existing cultural and natural assets,
the beach town of Cape May, New Jersey—a community of about 3,500 year-round residents—launched a
creative placemaking planning process in 2009 in partnership with the Temple University School of
Environmental Design. In 2014, the process resulted in the Cape May Creative Placemaking Plan, which was
adopted by resolution of the City Planning Board into the Cape May City Master Plan.

Glasstown Arts District: This riverfront arts districtis located in Millville, New Jersey, which was namedinthe
1700s forits numerouslog mills, but ultimately became known forarobust glass industry fed by the abundance
of silicasand available inthe area. The arts district—which, along with its local partners, has received financial
supportfromthe New Jersey State Council onthe Arts—serves as a social, economicand cultural hub for the
community's revitalization. The Millville Development Corporation describesitas "the physical and functional
heart of our community." Itishome to Wheaton Arts, a multiuse cultural complex, as well as the Museum of
American Glass, one of the most comprehensive collections of American glassinthe world. The reciprocal
relationship between arts and local businessesin the district—as described in this video—has led to economic
growth via business and job creation. From 2000 through 2016, the community benefited from $30.8 millionin
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private investment, $3.3millionin volunteer hours and $19 million in publicinvestment associated with the arts
district.

Appel Farm Arts & Music Center: Thisis a regional art centerlocated on 115 acres of farm landin Elmer, New
Jersey, acommunity of about 1,400 residentsinrural South Jersey. It has a robust arts education programand
alsofacilitates opportunities forarts appreciation and creative expression. Anin-depth case study of the
organization, which hasreceived support fromthe New JerseyState Council on the Arts, documents how it
contributestothe local economy by generating permanentand temporary jobs (10for every 1,000 residentsin
the county), attracting cultural tourists and cultivating spending at restaurants and otherbusinessesin the
community.

New Jersey Creative Economy Study Back to ndex

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of New Jersey (Americans forthe Arts, 2017)
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New Mexico Arts

New Mexico Fiber Arts Trails: A collaboration between New Mexico Arts and a grass-roots network of fiber
artists, this program promotes the state's diverse cultural traditions and demonstrates the power of creative
entrepreneursto spark rural economicdevelopment. Participating trails attract visitors to communities where
fiberartists live and work, encouraging cultural tourism and art sales.

Arts Trails Grant: This arts based economicdevelopmentinitiative of New Mexico Artsis designed to encourage
cultural tourism and develop the markets of artists and artisans statewide. Grants of up to $20,000 are available
intwo categoriesto help local communities create their own arts trail. Start-up funds support efforts to launch
an arts trail, such as developing program criteria, issuing calls for applications, adjudicating applications and
creatinga trail map. Arts Trails Development funds support business training for artists and promotional events,
among other things. Four communities have developed their own cultural trail through this program: the
Ancient Way Arts Trail, the ArtisticVistas and Treasures, the Southwest New Mexico Clay Trail and the Trails &
Rails Arts Trail.

Economic & Entrepreneurial Development Grant: Through this program, New Mexico Arts awards grants of up
to $15,000 for projects and partnerships supporting creative economicdevelopmentin New Mexico's
communities, all butthree of which are considered by the state to be rural. Such effortsincludearts based
cultural tourism activities as well as business training and market development for artists. The program supports
activities undertaken by arts organizations, tourism groups, community development foundations and individual
artists.

Arts and Cultural Districts: Through this program, New Mexico Arts certifies arts and cultural districts, which can
leverage the designation to spur creative economicdevelopment. Six of the seven certified districts are in rural
communities, including Gallup, Mora and Silver City. New Mexico Arts works with the New Mexico Economic
Development Department's MainStreet Program and other groups to provide technical assistance and other
supportto certified districts. Inspired by the partnership, New Mexico MainStreet organized two Building
Creative Communities conferences, which focused on state and local efforts to "integrate commercial district
revitalization, arts, tourism, and preservation." The Great Blocks on Main Street programis a complementary
initiative of the state designed to sparkintensive design and creative placemaking projectsin key locationsin
cultural districts. The program provides funds and technical assistance to help communities dramatically
upgrade sites that significantly contributeto publicinfrastructureand the creative implementation of urban
design, architecture, landscape architecture and publicart. In 2017, the programreceived a U.S. Department of
Agriculture granttofundin-depth economicdevelopment servicesin the rural communities of Belen, Las Vegas,
Raton and Tucumcari.
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Creative Placemaking Grants: In 2016, New Mexico Arts awarded $2,500 creative placemaking grants to two
rural communities, Dixon and Mountainair. In Dixon, the Embudo Valley Library used the funds to renovate an
alley as a gathering space for patrons of the library, acommunity centerand a general store. The othergrant
helpedthe Manzano Mountain Art Council to install mosaic-covered benches and revitalizeits garden with new
landscaping and arts installationsin orderto "create gathering spaces, engage community members, and enrich
the area's artisticofferings." The grants were an outgrowth of the 2015 Building Creative Communities
conference, organized by New Mexico's Economic Development Department's MainStreet Program.

Artiststo Artist: When ArtIs Your Business: Through thisinitiative, New Mexico Arts is working with local arts
councils to provide business training to rural artists. The first training took place in Gallup, New Mexico, and was
realizedin partnership with gallupARTS, the local arts council, and the Small Business Development Center at the
University of New Mexico, Gallup. The majority of the 31 participating artists were Native American.
Temporary Installations Made for the Environment (TIME): Through this program, New Mexico Arts partners
with local communities to commission up to 10 temporary environmental artworks. These publicart
installations, which are mostly located in rural areas, become cultural tourism destinations and spurlocal
economicgrowth.

Site-Specific Examples in New Mexico Backto Index

Silver City Arts and Cultural District: This New Mexico Arts-certified Arts and Cultural District promotes cultural
entrepreneurship as a tool foreconomicdevelopment. Its signature eventis the Silver City Clay Festival, which
showcasesthe work of local artisans and features workshops, demonstrations, avendors' market, exhibits and
more. The districtalso manages the Southwest New Mexico Clay Arts Trail, which connects cultural tourists with
artists workingin the rural communities of Grant, Catron, Hidalgo and Luna Counties.

Zuni Pueblo, New Mexico: In 2015, the Indigenous Design & Planning Institute of the University of New Mexico
began work to redevelop the main street of rural Zuni Pueblo, where 96% of residents are Native American. The
grant enabled aseries of community planning events and helped local artists, planners and leaders design a
"cultural streetscape that serves as a functional and inviting marketplace." ArtPlace supported the project;learn
morein itsgrant announcement. In 2012, the Zuni became the first tribe in the nation to become a MainStreet
community.

CIRD WorkshopinTaos, New Mexico: The Citizens' Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2010, CIRD held a
workshopinTaos, New Mexico, that focused on strategies for making the downtown more pedestrian friendly.
Artists, gallerists, business owners, elected officials, educators and other residents participated. Landscape
architecture students from the University of New Mexico helped workshop participants resolve design problems
and helpedvisualize ideas.

New Mexico Creative Economy Studies Zack to Index

Building on the Past, Facing the Future: Renewingthe Creative Economy of New Mexico (New Mexico
Department of Cultural Affairs, 2014)

Cultural Entrepreneurship: Atthe Crossroads of People, Place, and Prosperity (Global Center for Cultural
Entrepreneurship, 2010)

N ew Yo rk Back to Index

New York State Council on the Arts

Regional Economic Development Council Initiative: Administered by various New York agencies, including the
New York State Council on the Arts (NYSCA), thisis astatewide, community focused effort to create jobs and
strengthen local economies. In 2017, NYSCA offered two grants through this program. The Arts & Cultural
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Initiatives Funding grant awards up to $5 million to support arts programmingas well as projects that leverage
the arts to foster work-force readiness and development. The Arts & Cultural Facilities Improvement grant—
whichisa partnership between NYSCA and another state agency, Empire State Development—awards up to $20
millionin capital funding to promote cultural tourism, spur business development, and improve the quality,
efficiency and accessibility of arts and cultural organizations.

Site-Specific Examplesin New York Zack to Index

Wallkill River School of Art: Thisisa community arts center and artists' cooperative in Montgomery, New York,
that has received financial supportfromthe New York State Council onthe Arts. In 2011, itbegana marketing
initiativefocused onthe work of the region's many artists and farmers by convening stakeholders at a number
of publicmeetings and design charettes and by undertaking a study of the potential for creative economic
impact. The resulting strategies—such as formalizing relationships between artists and farmers and enhancing
the city-to-farm connection—were subsequently integrated into the county's economicdevelopment plan. A
highlight of the initiative, whichis promoted by vendors at the New York City Union Square Farmers Market, is a
series of pleinairart workshops onlocal farms. Farmers, artists, and local hotels, restaurants and other
businesses have attributed revenue growth to the program, which was supportedin part by a 2011 Our Town
grant from the National Endowmentforthe Arts. In 2014, the Wallkill River School received another Our Town
grant to developits Farm Art Trail, whichis a partnership with the Orange County Planning Commission, Orange
County Arts Council, Orange County Tourism and Cornell Cooperative Extension. The program pairs local artists
withlocal farms across Orange County where they conduct plein air painting workshops and demonstrations. A
geocache map and a mobile app enables visitors and residents to visit participating farms and engage with the
artists workingonthem.

Prattsville Art Centerand Residency: Founded in 2012 in the wake of Hurricane Irene, this organization has
helpedleadthe recovery of Prattsville, New York, a small mountain town that lost 40% of its downtown
buildings to the storm. The organization—which offers classes and presents exhibitions, performances and
festivals—serves asacommunity center with anumber of resources previously unavailable inthe community. It
has a computerlab, arranges community meals and hosts professional social services. It also helps bring visitors
to town through an internationally known artist residency program. The organization received an ArtPlace grant
in2013.

Tioga Arts & Agriculture Trail: Thisis a self-guided tour of art studios, galleries and farmland in rural Tioga
County, whichisthe gatewayto New York's Finger Lakes region. Itisa program of the Tioga Arts Council, which
isa New York State Council onthe Arts grantee, and has become an engine for cultural tourism and related
economicgrowthina rural part of the state. In 2016, the program received an Appalachian Regional
Commission grant.

Wyoming County Rural Arts Initiative: Thisinitiative—which is a partnership of the Wyoming County Planning &
Development Department, the Arts Council for Wyoming County, the Wyoming County Industrial Development
Agency and Wyoming County Chamber & Tourism—is working to strengthen cultural tourismin rural Wyoming
County, New York. Through its Microenterprise Program it offered (from 2015 through 2017) grant fundingto
assistartists and artisans establish and enhance arts based businesses.

Upstate Alliance forthe Creative Economy: Thisis a collaborative, cross-sector group that strengthens support
for creative freelancers, creative organizations and individuals involved in creative work in upstate New York. Its
work focuses onsixindustry clusters: design, media, visual arts and handcrafted products, performing arts,
heritage and preservation, and artisanal food and agriculture. The groupis guided by the findings of anin-depth
economicassessment, Leveraging Regional Assets foraVibrant Future. Recognizingthe importance of the gig
economy as part of the region'seconomicequation, it hasinitiated a Freelancers Union network. The
organization, whichis funded through a mixture of public(state and local) and private funds, also led efforts to
develop aCreative Industries Council forthe region.

CIRD Workshop in Akwesasne, Mohawk Territory, New York: The Citizens' Institute on Rural Design (CIRD) isa
partnership between the National Endowment forthe Arts, the U.S. Department of Agriculture, Project for
PublicSpaces, Inc., and the Orton Family Foundation that helps rural communities leverage design thinking "to
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build upon existing assets and improve the way acommunity looks, its quality of life, and its economicviability."
In 2016, CIRD held a workshop forthe Mohawk Nation to address how the tribe's cultural heritage could inform
design standards for buildings, roadways, signage and landscapes developed on its territory bordering Canada.
Workshop participants also discussed the strategies of creative placemaking. With support from Sen. Chuck
Schumer (D) and Sen. Kirsten Gillibrand (D), the tribe's Akwesasne Tourism Working Group received a $2 million
Administration for Native Americans Grant to promote tourism and spur job growth and economicdevelopment
for local communities.

New York Creative Economy Study 2ackto Index

Arts As an Industry: Their Economiclmpact on New York City and New York State (Alliance forthe Arts, 2006)

North Carolina scue

North Carolina Arts Council

Art Trails: To promote cultural tourism and related economic development, the North Carolina Arts Council
(NCAC) has created three arts and culture trail programs that, together, crisscross all 100 counties of the state.
NCAC publishesaguidebook foreach one. The Blue Ridge MusicTrails program covers 25 counties and more
than 100 musicvenuesinthe rural mountains of North Carolina. It highlights the heritage of old-time and
bluegrass music. The Cherokee Heritage Trails program—which celebrates Cherokee music, dance, craftand
storytelling traditions—covers eight counties and the Qualla Boundary, whichis aterritory of the Eastern Band
of Cherokee Indians. The African American MusicTrails connect tourists with the traditions of jazz, blues, gospel
and funkin eight countiesinthe eastern part of the state. In addition, through its Literary Trails of North
Carolina program, NCAC publishes a three-volume collection of work by North Carolina's writers. Organized
geographically, the books enrich the experience of exploring the state as travelers can read the work of literary
icons—evoking local customs and colloquialisms—as they visit the places the writers lived and wrote about.
NCAC currentlyis developingacrafttrail in the western part of the state.

SmART Initiative: This program supports the efforts of communities to leveragetheirarts and cultural assets to
revitalize neighborhoods by strengthening sense of place, instilling local pride, attracting creative workers and
cultural visitors, and sparking sustainable economicgrowth. The program awards grants of $15,000-$30,000 that
enable communitiesto planandimplement "SmART projects" overthree to five years. The processincludes
working with the local government, economicdevelopment groups, private developers and artists to envision
and realize acommunity development plan. Italsoincludes seeking additional funds from private, federal and
other state sources. SmART projects have been particularly successful in smalltowns and rural counties. In
Wilson, North Carolina, forexample, more than $25 million in private development has beeninvested within a
two-block radius of the Vollis Simpson Whirligig Park and Museum. Kinston, North Carolina, meanwhile, has
raised more than $500,000 from governmentand private sources, and private developers have invested more
than $30 millioninthe downtown corridor. In addition, NCAC worked with the municipality to create the African
American MusicTrails Park and is helpinglocal partnersinstall publicart to encourage more downtown foot
traffic.

Site-Specific Examples in North Carolina Zack to Index

Vollis Simpson Whirligig Park and Museum: This art park and cultural center, located in Wilson, North Carolina,
preservesand promotes Vollis Simpson's "whirligigs," which are large, dynamicsculptures made by an
internationally known folk artist. Itis a public-private partnership thatincludes the City of Wilson, Wilson
Downtown Properties, Wilson Downtown Development Corporation and other groups. Whirligig Park, whichisa
big cultural tourism draw and a local engine of economicdevelopment, has become an exemplar of creative
placemaking. Through a work-force training program, local residents learn how to document, repair and
conserve the art pieces, which were made with recycled materials and have been exposed to the elements for
nearly 30 years. The project has received financial support from the North Carolina Arts Council as well as the
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National Endowmentforthe Arts and the U.S. Department of Agriculture. Learn more aboutitinan
announcementofa2011 Art Place grant that supported the effort.

STARworks Centerfor Creative Enterprise: Thisis a project of Central Park NC, a grantee of the North Carolina
Arts Council thatworks to grow rural economies through the sustainable use of natural and cultural resources.
The STARworks Centeris developing "workforce training around glass, ceramic, and metal arts; internships,
apprenticeships, artists-in-residency and other work space programs; retail opportunities augmented with
marketing events; and a strategy to encourage artists and creative entrepreneurs to relocate to [the rural town
of] Star and join thisemerginglocal economy." Learn more about the effortinthe announcement of a 2014
ArtPlace grantsupportingit.

The GlasStation: Thisisa hand-blown glass art studio associated with East Carolina University's (ECU) School of
Art and Design. Itislocatedina formergas stationin Farmville, North Carolina, asmall town about 15 miles
away fromthe school's main campus. A community group, which wanted to spark arts based economic
development, initiated the project. The studiois notonly an ECU classroom butalso a cultural tourist
destination. It has publicviewing areas and offers workshops to the general public. In addition, ECUis working
with Pitt Community College and Pitt County Schools to make the facility available for otherlearning
opportunities.

Art-Force: This nonprofit connects artists, artisans and designers with entrepreneurs, smallbusinesses,
educational institutions and local agencies to stimulate local economies in distressed communities. In 2012, Art-
Force began work to "create alternative economicdevelopmentdirectionsin three rural North Carolina
manufacturing communities: Greenville, Sanford, and Siler City." It connected artists with three small
manufacturers to conceive new products and designs. InSiler City, it partnered two artists with afloortile
manufacturer. They helped design newproducts forthe company, such as sculptural lighting, tabletops and wall
screens. ArtPlace supported the endeavor; learn more here.

Cultural Planningand Tourism in Mitchell and Yancey Counties: In 2014, the Toe RiverArts Council begana
cultural planning effort focused on the mountains of rural western North Carolina. The project aims to connect
cultural tourists with the region's artists, studios, galleries and other cultural assets. A number of municipal
governmentsinrural Mitchell and Yancey Counties are participatingin the effort, which has received an Our
Town grant from the National Endowmentforthe Arts.

North Carolina Creative Economy Studies Back to Index

*

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of North Carolina (Americans for the Arts, 2017)

The Economic Benefits of the Blue Ridge National Heritage Area (Blue Ridge National Heritage Area, 2014)
Analysis of Traditional MusicVenuesin Western North Carolina (Blue Ridge National Heritage Area, 2012)
Economic Contribution of the Creative Industryin North Carolina (North Carolina Arts Council, 2009)

North Dakota soue

North Dakota Council on the Arts

Trails and Rails: Through its participationinthe National Park Service and Amtrak's Trails & Rails Program,

the North Dakota Council on the Arts (NDCA) cultivates audiences and opportunities for local performing artists
while simultaneously introducing travelers to the state's cultural and geographicdiversity. The national Trails &
Rails Program, which beganin 2002, aimsto connect Amtrak passengersto publiclands and regional heritage
through entertainment and education. The program operates on Amtrak trains around the country but isunique
in North Dakota, where NDCA—which in 2013 received the National Park Service's first-ever National Trails &
Rails Partnership Award—makesitan artist residency. NDCA books storytellers, singers, dancers, musicians, and
otherfolk andtraditional artists for performances on the Empire Buildertrain line. Amtrak and the National Park
Service supportthe NDCA residency by covering the train fare, food and lodging of the performingartists. Asa
result of this state-federal partnership, artists meet new audiences—more than 7,000 people in 2013 alone—
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while passengers, who mostly hailfrom otherstates and countries, enjoyawide variety of North Dakota's
Native American, Norwegian, Irish and othertraditions.

Site-SpecificExamples in North Dakota 2ackto Index

Pekin Days Art Show: Thisisan annual event of the Nelson County Arts Council (NCAC) supported by the North
Dakota Council onthe Arts. The juried art show—which features work by artists from North Dakota as well as
Colorado, Minnesota, Montana, South Dakota, Wyoming and Canada—attracts more than 1,000 visitorstoa
town of fewerthan 100 residents. Its large economicbenefitto the community stems from art sales, booth fees
and revenue generated by serviceindustry businesses.

Minot Area Council of the Arts: This local arts council, which has received grant funding from the North Dakota
Councilonthe Arts, is a force of creative placemaking and related economicdevelopmentin Minot, North
Dakota, a formeroil boomtown. Through its Minot Street Art Movement program, it facilitates access to public
art and encouragesfoottrafficinthe town'sdowntown corridor. Its Artsin the Park program presents music
performances and visual arts twice aweek duringthe summer months. The group alsoinitiated the feasibility
study that supported the Magic City Lofts project, whichis an arts anchor space developed by ArtSpace with the
supportof an ArtPlace grant. The facility—which was the first building builtin downtown Minotin 30 years—
now features 34 units of affordable live/work units forartists and is home to Artspace Suite 1 Gallery, the
Children's MusicAcademy and the Minot Area Arts Council's offices.

Jamestown Arts Park: In 2015, the Jamestown Fine Arts Association, a North Dakota Arts Council grantee, began
the process of creating an outdoor performance space and a publicart plaza in downtown Jamestown, North
Dakota, a rural community of about 15,400 residents. The space is now the community's nexus of arts and
culture, helpingtoincrease foot trafficthroughout the downtown core. In 2017, for example, ithosted atwo-
day arts festival. ArtPlace has supported the project; learn more here.

Dakota Prairie Regional Centerforthe Arts: Since itwas founded in 1991, the Dakota Prairie Regional Centerfor
the Arts (DPRCA) has transformed a block of vacant buildingsin New Rockford, North Dakota, atown of about
1,400 residents, into alocus of cultural and community activity. DPRCA's historic Opera House and Old Church
Theatre facilities include a coffee shop, winebar, gift shop, and bistro. During the summer, DPRCA presents 20
to 30 productions, each of which attracts busloads of patrons. The arts center has received anumber of grants
from the North Dakota Arts Council.

Spirit Lake Sioux Reservation Arts Center: In 2013, the North Dakota Museum of Artand Cankdeska Cikana
Community College developed acommunity arts center on the Spirit Lake Sioux Reservation. The arts center—
featuringagallery, artist workshops and live/work space apartments—is a cultural anchorforthe local
community that helps "alleviate the prevalence of alcohol abuse, crime, and depression and restore community
life through the healing power of dance, musicand visual arts." The Spirit Lake Sioux Reservation has a
population of about 6,200 and an unemployment rate of about 47%. The project received an Our Town grant
fromthe National Endowment forthe Arts.

North Dakota Creative Economy Study Sack to Index

Arts & EconomicProsperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of North Dakota (Americans forthe Arts, 2017)

O h io Back to Index

Ohio Arts Council

Fund Every County Initiative: Through this initiative, the Ohio Arts Council (OAC) aims to directly fund arts
organizationsin all 88 of Ohio's counties, 500f which are rural. It also builds relationships with arts groups so
that they will continue to apply for OACfunding and utilizeits services. Before the program, OAChad never
funded organizations in more than 57 counties within asingle fiscal year. It metits goal of 88 countiesin the
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fiscal year2016-17 grant cycle. A special appropriation allocated by the state general assembly makes the
initiative possible.

Ohio Quilt Barn Trail: Initiated by the Ohio Arts Council (OAC), the Ohio Quilt Barn Trail helped catalyze the barn
quiltmovement spreading through rural America. Startingin 2001, the trail has grown to encompass more than
300 barnsacross 19 rural Ohio counties. Accordingto a study commissioned by OACand conducted by the Ohio
University Voinovich School of Leadership and Public Affairs—QOhio Arts Council Quilt Barn Impact Study:
Understandingthe Value of the Ohio Quilt Barn Trail —quilt barns have economicand social value inthe
Appalachian region. The study finds that the Ohio Trail attracts tourists to and creates commercial and
entrepreneurial opportunitiesinlocal communities.

Site-Specific Examples in Ohio 8ack to Index

Rural Action: Since 1991, this membership based nonprofit has been workingin Appalachian Ohio to promote
social, economicand environmental justice by training, organizing and supporting communities. Through its
Rural Action Entrepreneurial Communities program, the organization helps rural communities develop and
implement strategies enablinglocal businesses to grow and thrive. Throughits Rural Action Social Enterprise
program, it runs two social enterprises, Zero Waste Event Productions and the Chesterhill Produce Auction—
which are "business ventures that generate profit whilealso creating positive environmental and social
impacts"—inorderto fosterlocal economicdevelopment.

Pomerene Center forthe Arts: Thiscommunity arts centerserves Coshocton, Ohio—atown with about 11,000
residents located in the foothills of the Appalachian Mountains—through arts education, exhibitions,
performances, festivals and arts based community development efforts. The organization, which has received
supportfromthe Ohio Arts Council, fosters cultural tourismin the region through its arts programming as well
as its creation and management of the Coshocton County Heritage Quilt Barn Trail, which features painted quilt
squares onthe sides of barns that reflectlocal history and culture. With the support of an Qur Town grant from
the National Endowment forthe Arts, italso redeveloped avacant lotintown as an artPARK.

Riverside Art Center: This community art center was formed to fostereconomicdevelopmentin Wapokaneta, a
town of about 10,000 residentsin rural Ohio. The center opened in 2006 afterthe chamber of commerce,
working with the Wapakoneta Area Specialty Shops and Wapakoneta Downtown Partnership, urged asmall
group of local artists to facilitate arts activities that could help revitalize the community's downtown. With
support from the Ohio Arts Council —described here—they rented an empty building and builtthe centerthatis
thriving today.

Creative Placemaking Ohio: This projectis a statewide collaboration between the Ohio CDC Association and Ohio
Citizensforthe Arts, supported by local partnerships with Appalachian Hills of Ohio Territory (AHOOT) and the
Buckeye Hills Regional Council. It's one of three projects selected nationwide for the Creative Placemaking
Immersion Program, whichis funded by the National Alliance of Community Economic Development
Associations through a National Endowmentforthe Arts grant. One strand of the initiative isfocused on
southeastern Ohio, an area of the state thatis economically, geographically and ecologically considered to be
part of the Appalachian region. AHOOT, which is supported by the Ohio Arts Council, hosted workshopsin
Zanesville, Ohio, thatemphasized community development fundamentals, creative placemaking concepts, local
projecttours, cross-sector stereotype conversations and arts based brainstorming sessions. Zanesville was
selected as a demonstration siteforthe region because creative placemaking concepts have been putinto
practice by local creatives who have rehabilitated vacant houses, industrial space and storefronts to create new
studios, galleries and residential options. Another group of artists is working with a developerand the city to
purchase and restore aseries of historic buildings on Main Street. Many area artists are members of the Artist
Colony of Zanesville, which is dedicated to "community development and economicgrowth" inand around
downtown. Participants hope that building on an authenticsense of place will help to attract and retain
residents and draw jobs, new amenities and otherinvestment to their small town.

Oberlin Cultural Wayfinding: In 2015, City of Oberlin and the Firelands Association forthe Visual Arts—an Ohio
Arts Council grantee—launched a cooperative efforttoimplement a cultural wayfinding system forthe
community. The wayfinding system highlights the many arts and cultural resources in this town of about 8,300
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residents and has become an asset for local cultural tourism. An Our Town creative placemaking grant from the
National Endowmentforthe Arts helped fund the effort.

The Ohio State University's Certification in Creative Placemaking: This certification programis a partnership
between the Ohio State University's City and Regional Planning program and The National Consortium for
Creative Placemaking. The on-line program is taught by creative placemaking experts. Students develop skillsin
community development, economicdevelopment, leadership development, site planning and cultural tourism.

Ohio Creative Economy Study Back to Index

The Economic Impact of Ohio's Creative Industries: 2015 (Center for Regional Development, 2015)

Oklahoma Back to Index

Oklahoma Arts Council

Cultural District Initiative: Through this program, the Oklahoma Arts Council (OAC) helps rural and urban
communitiesidentify and leverage their arts and cultural assets to promote economicdevelopment. Certified
districts can leverage the designationtoincrease cultural tourism and seek funding from othersources. OAC
provides professional consultations, other guidance and grants to communities seeking certification. Up to
$7,500 per year (upto a total of $25,000 overfive years)in grant fundingis available per community. Currently,
two of OAC's certified districts areinarural area. The Muskogee Cultural Districtis home toa number of arts
and cultural venuesincluding the Oklahoma Music Hall of Fame, Three Rivers Museum, Muskogee CivicCenter
and the Roxy Theatre. The Enid Cultural District has successfully leveraged the arts as a significant part of its
downtown economicdevelopment strategy. The community now features arenovated 5,000-seatarenaand
convention center, an active event calendar, publicart, shopping and dining, and working artists.

Rural Action Partnership Program: The Rural Action Partnership Programis alegislatively established initiative of
the Oklahoma Department of Commerce that connects economicdevelopmentresources to Oklahoma's rural
residents. The Oklahoma Arts Council attends the quarterly meetings of the Rural Action Partnership Program as
an active participantinthe effort.

Oklahoma Main Street: The Oklahoma Arts Council (OAC) works strategically with the Oklahoma Main Street
(OMS) program to expand creative business opportunitiesin small towns across the state. OMS, forexample,
servesonthe advisory teamfor OAC's Cultural District Initiative. OAC, meanwhile, is part of OMS's annual
awards selection committee. OMS's work combining historic preservation and downtown revitalization efforts
with economicstimulation goes hand in hand with the goals of OAC's Cultural District Initiative. Several Main
Street communities receive agrantfrom OAC's Cultural District Initiative, and two of OAC's certified cultural
districts are managed by local Main Street programs. In addition, OMS was selected by the National Main Street
Centertohost a placemakingtraining workshop thatincluded OAC's participation.

Site-Specific Examples in Oklahoma &ack to Index

Durant, Oklahoma: In 2016, the City of Durant and a number of local partners—including the Oklahoma
Shakespearean Festival, the Choctaw Nation and the local chamber of commerce —began collaborating to
develop amastercommunity planand design an arts district. The goal isto leverage the arts to revitalize
downtown Durant, a rural community, and communitiesin the Choctaw Nation, which has been afederally
designated Promise Zone since 2014. The effortalsoistryingto fostergreater commercial interconnections
between Durantand the Choctaw Nation Resort. The National Endowment for the Arts supported the project
through an Our Town grant; learn more from itsfundingannouncement.

Creative Communities Project: Thisis a creative leadership capacity-building project of Creative Oklahoma,
whichisa networkforinnovators, entrepreneurs, schools, businesses and communities interested in driving
economicgrowth through creativity. Itaims to help local communities generatefeasible ideas for sustainable
economicand community development. Of the eight townsthat participatedinthe projectin 2016, four—
Guthrie, Locust Grove, Okmulgee and Tahlequah—are smalland/or rural communities. Participating towns
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receive asset-mapping assistance, advice from design-thinking experts, and access to creativity and innovation
practitioners. The projectalso supports events that connect students and educators with innovation trainers,
leaders and mentors from the business community.

Guthrie, Oklahoma: This community of about 10,000 residents on the rural edges of Oklahoma City has
developed areputationasanarts community. Its vibrant cultural activity, according toa 2017 study, isa
significant economicdriver. In 2015, Guthrie's arts and culture sectorgenerated $3.9 million in total economic
activity, including $2.3 millionin event related spending by arts audiences. Italso supported 79FTE jobs,
generated $1.6 millionin household income and delivered $338,000 in local and state tax revenue.

All Fired Up Gallery and Art Center: Located in Guymon, Oklahoma, atown of about 11,000 residents, this art
centeris committed to developing "anew economy and culture based on art which includes the students at
Oklahoma Panhandle State Universityand otherlocal artists." The center has gallery space, workshops and an
artistincubation program.

Oklahoma Creative Economy Stucdy BacktoIndex

Arts and Economic Prosperity 5: The EconomicImpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Oklahoma (Americans forthe Arts, 2017)

Oregon Back to Index

Oregon Arts Commission

Arts Build Communities Grant: Through this program, the Oregon Arts Commission awards grants of $3,000-
$7,000 to encourage involvement of the arts and artists in community development and cultural tourism. The
program prioritizes underserved communitiesin Oregon, includingthose in rural parts of the state.
Amongrecent projects funded by this program are an effortto leverage publicart to improve astreetscape and
reinforce community collaboration; aconvening of Oregon's young slam poets from diverse rural and urban
backgrounds;and a public performance and exhibit designed to facilitate acommunity discussion about
homelessness and housinginsecurity in the Columbia Gorge.

Rural Opportunity Initiative: This program of Business Oregon—the state's economicdevelopment agency,
which contains the Oregon Arts Commission—aims to unify and strengthen business development resources for
the state's rural regions. Through capacity building grants of $5,000-$100,000, it supports activities of
entrepreneurs and small businesses in effort to promote entrepreneurship based economicdevelopment.
Oregon Cultural Trust: A sisteragency of the Oregon Arts Commission, the Oregon Cultural Trust was established
14 years ago by the Oregon legislatureas an ongoing public-private funding partnership forarts and culture
across the state. Its mottois "98,000 Square Miles of YES." In collaboration with Oregon's federally recognized
county and tribal Cultural Coalitions, the trust promotes the arts and makes strategicinvestmentsin artsand
heritage projects statewide. Accordingtoa 2012 study it commissioned, cultural heritage travelersin Oregon
spent nearly 60% more than the national average. Furthermore, cultural heritage activities played a greaterrole
inthe choice of travel destinationsin Oregon than elsewhere in the United States. Thisinformation has
informed tourism development effortsin numerous rural Oregon counties as well as Travel Oregon's Rural
Tourism Studio.

Technical Assistance in Support of Arts & Economic Prosperity Study 5: The Oregon Arts Commission (OAC)
supportedthe researchin Oregon behind the Arts & Economic Prosperity 5 study of Americans for the Arts
(AFTA). Forexample, OAChelped organize 11regionsin the state forthe project. Inaddition, following AFTA's
release of Oregon's creative economy data, OACfacilitated seven convenings of elected, business and
community leaders to help them better understand the findings.

Site-Specific Examples in Oregon Backto Index

Rural Tourism Studio: Thisis Travel Oregon's training program designed to help rural communities develop and
offerhigh-value, authenticexperiences to travelers. The program aims to strengthen Oregon as a premier
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destination while also stimulating local economies, protecting and enhancinglocal resources, and fostering
community pride. One of its training modules isfocused on developing cultural heritage tourism. Communities
that participate inthe program—which send ateam of community leaders, tourism entrepreneurs, hospitality
professionals, outdoor recreation enthusiasts, restaurateurs and other stakeholders to a series of workshops—
are eligible to apply fora $20,000 grant from Travel Oregon to implementatourism project.

Talent Maker City: This nonprofit group works to establish rural Talent, Oregon, "as aregional hub for cultural
and economicinnovation." In particular, itis developing a maker space facility to foster "creative energy" and
creative entrepreneurship in the community. Italso offers STEAMworkshops and programs for people of all
ages.

Talk Play Dream: Hablar Jugar Soiiar: In 2015, the City of Milton-Freewater, Oregon—atown of about 7,000
residents with alarge Latino population—received an Our Town grant from the National Endowmentforthe
Arts fora series of bilingual cultural events designed to enliven the community and connect disparate
populations. The initiative—Talk Play Dream: HablarJugar Sofiar—engaged residents in cultural asset mapping,
workshops, performances, festivals and othercreative events.

Newberg Cultural District: In 2013, the City of Newberg, Oregon, partnered with the Chehalem Park and
Recreation District, Newberg Public Library and Chehalem Cultural Center—which is an Oregon Arts Commission
grantee—to create this local cultural district to encourage cultural tourism and creative economicdevelopment
ina city of about 22,000 residents. The anchorinstitution of the districtis the Chehalem Cultural Center, which
offersanarray of arts classes, hosts arts exhibitions and presents theatre performances. Its facilitiesincludea
ceramics studioand a recording studio. An Qur Town grant from the National Endowment forthe Arts
supported the development of the community's cultural district master plan.

The Confluence Project: This nonprofit group facilitates creative placemaking and cultural tourism throughits
mission to connect "people to place through artand education." In collaboration with regional Native American
tribes, local communities and the artist Maya Lin, it isinstalling six publicart works at locations along 438 miles
of the ColumbiaRiverin effortto celebrate spaces of cultural and ecological significance. These art
installations—and associated education and community-engagement programs—areintended to share stories
of theriverandthe livesithasfed and shaped overthe centuries. The National Endowment of the Arts
supportedthe projectthrougha2012 OurTown grant; learn more fromits fundingannouncement.

Advance Astoria: The City of Astoria, Oregon, arural town of about 9,800 residents, began afive-year economic
developmentinitiative in 2017. Advance Astoriaisa comprehensive planthatincludes amongits strategies an
emphasis on creative placemaking and aspecificaction item to strengthen the community's arts and cultural
assets by addressing their marketing, space and networking needs. The plan's developmentincluded an
assessmentof "targetindustries" ripe for development, such as artisanal foods, cottage industries and crafts.
The city is promotingitself as a destination for cultural tourism and locally sourced shopping. Cultural
organizations are aligning themselves with the effort. Forinstance, the new tagline forthe Astoria Visual Arts
guildis, "Placingarts and culture at the center of a changingrural economy."

Grants Pass, Oregon: The City of Grants Pass, locatedinrural southern Oregon, has a robust creative economic
developmentinitiative. Its promotional campaignidentifies local artisans and restaurants and businesses that
locally source their products. It supports two outdoor crafts and farmers markets. Through its MakerSpaces
projectit manages collaborative work spaces—including commercial kitchens—equipped with tools for creative
entrepreneurs, while its Tool Library lets residents borrow equipment and offers workshops on how to use it.
Finally, the city is partnering with Rogue Community College, which has received funding from the Oregon Arts
Commission, to develop the Rogue Innovation Hub. This will be aregional creative maker space and creative
entrepreneurship hublocated in the downtown corridor.

Oregon Creative Economy Studies Backto Index

Arts and Economic Prosperity 5: The EconomicImpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Oregon (Americans forthe Arts, 2017)

Heritage Attracts Travelers Who Spend Money in Oregon Communities (Oregon Heritage Commission, 2012)
Creative Vitalityin Oregon (Oregon Arts Commission, 2010)
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Pennsylvania s

Pennsylvania Council on the Arts

Pennsylvania Partnersinthe Arts (PPA): This decentralized grant programis a partnership between the
Pennsylvania Councilon the Arts (PCA) and 13 local arts organizations through which PCAis able to award funds
to arts organizations servingall 67 countiesin Pennsylvania. The programis designedto supportawide variety
of community arts development activities, especially in rural and low-income communities that may have been
historically underserved by state arts funding. The structure of the program empowers local decision makingin
accordance with community needs and priorities—PPA partner entities can access formulafunds thatthey
regrant to cultural and civicgroups to pursue locally relevant projects. This program also invests in the capacity
of partnerorganizations as hubs forcommunity arts development. Examples of partners with arural service
emphasisinclude:

0 ThePennsylvaniaRural Arts Alliance isadesignated PPA partner serving southwestern Pennsylvania. In
additiontoadministering PCA funds, itrunsaspecial grant program that uses the arts and culture to
address community healthissues, which pose a significant challenge for many rural communities.

0 TheElk County Council onthe Arts (ECCOTA) isthe designated PPA partnerfora rural regionin
northwestern Pennsylvania. In addition to managing PPA grants, ECCOTA works with the Pennsylvania
Wilds Artisan Development Work Group to develop and promote the Wilds Cooperative of Pennsylvania
(WCP). This program, sanctioned by the Pennsylvania Department of Community and Economic
Development, features a culture and recreation trail spanning 13 counties and works to develop tourism
that increasesthe exposure of artisansin the rural Pennsylvania Wilds region. Since March 2014 ECCOTA
has served as the administrative support for WCP, running communications, member billingand
customer supportformore than 80 artisans and 50 trail sites. The aim of WCP is to benefitlocal
economies by helping creative makers and businesses to network, learn from each otherand bringto
market products that reflectthe region's natural beauty, bounty and rural traditions. The organization
supports participating artists, organizations and communities through networking, marketing support
and branding guidelines. WCP also promotes the Pennsylvania Wilds brand through its Signage Grant
Program, which awards up to $500 to help businesses and nonprofit groups attract customers.

Site-Specific Examples in Pennsylvania 8ackto lndex

Artist Relocation Program, Qil City, Pennsylvania: The municipal government of Qil City, Pennsylvania—a
community of about 11,000 residents—is encouraging working artists to relocate to the community. To that
end, the municipality, which has received past grant funding fromthe Pennsylvania Councilon the Arts, is
marketing the town and its resources. The town boasts a wealth of affordable studio space and housing as well
as its proximity to the arts resources of Cleveland, Ohio, Buffalo, New York, and Erie and Pittsburgh,
Pennsylvania. Inaddition, itis offering financial incentives to relocating artists. Residential incentivesinclude
100% financing on the purchase of residential live-work space, grants to cover down payments and closing costs,
and zoningrulesthatenable artists to establish aretail art galleryin theirhome. Commercialincentivesinclude
a $250 grant and low-interest $5,000 loan for facade improvements, grants for any exteriorimprovements,
grants for muralsin the downtown business district, and loans and tax abatement for property rehabilitation.
Bridgingthe Gap: PublicArt Project: With the goal of leveraging creative placemaking to foster community and
economicvibrancy, the Westmoreland Museum of American Art and the City of Greensburg, Pennsylvania,
collaborated on a publicart projectthat revitalized a bridge connecting the museum to the downtown business
corridor. The goal of the project was to create an "inviting gateway" drawing museum visitors to the business
districtand drawingresidents of Greenburg, acity of about 15,000 people, tothe museum. The projectreceived
financial supportfromaNational Endowmentforthe Arts Our Town grant as well as from The Heinz
Endowments, Westmoreland County Tourism Grant Program, Rivers of Steel National Heritage Areaand several
local foundations.
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PublicArtPlanfor Conneaut Lake:In 2014, Conneaut Lake, Pennsylvania—a community of fewer than 1,000
residents—received an Our Town grant from the National Endowmentforthe Artsto develop a publicart trail
and install publicartworkinthe town's commercial corridor. A number of stakeholders, including artists,
storytellers, ethnographers and local residents, contributed to the process of developing the underlying public
art plan with the goals of community revitalization and economicgrowth.

ArtFest: Thisisan annual "art party" organized by Downtown Bloomsburg, Inc., agroup that promotesthe
economicvitality, architectural heritage and cultural vibrancy of the commercial district of Bloomsburg,
Pennsylvania, arural town with about 14,500 residents. The festival features live musicand showcases regional
artists, who can marketand sell theirwork directly to the publicfrom a series of outdoor booths. ArtFest has
received financial support fromthe Pennsylvania Council on the Arts.

Art Blast: Thisis an annual arts and crafts festival that takes place in Greensboro, Pennsylvania, arural
community of less than 300 residents. The festival, which is an opportunity forlocal arts-entrepreneurs to sell
theirwares, is organized by the Nathanael Greene Community Development Corporation. It has received
supportfromthe Pennsylvania Council onthe Arts, Greene County Tourism Promotion Agency and Community
Foundation of Greene County.

RhOde ISIand Back to Index

Rhode Island State Council on the Arts

AssetsforArtists: With financial support from the U.S Department of Agriculture and the New England
Foundation forthe Arts, the Rhode Island State Council on the Arts has been able to offer Assets for Artists—a
program of the Massachusetts Museum of Contemporary Art (MASS MoCA)—to artists hailing from Rhode
Island's rural communities. The program helps develop participating artists' financial and business acumen
through workshops and personal trainings. Training topics include money management, business planning, legal
issues and arts marketing. The program also encourages artists to develop their financial assets by offering
matching grants of $1,000 ($2,000 for artists meeting low-income eligibility criteria).

Artists Open Studios Tour: Through this program the Rhode Island State Council on the Arts helps local artists
gain publicexposure, develop theiraudience and sell theirwork. It awards grants of $750 to artists facilitating
tours of artists'studios, which foster cultural vibrancy and, as a result, are an effective strategy for creative
placemaking and economicdevelopment. Grant funds may cover expenses related to promoting and managing
an openstudios event.

Statewide Sales Tax Exemption on Sales of Artwork: In 2013, the Rhode Island legislature and governor enacted
a salestaxexemption forartwork sold anywherein the state, effectively expanding statewide the cultural
district certification program of the Rhode Island State Council onthe Arts. The goal of the tax exemptionisto
increase cultural tourism and creative economicdevelopment throughout the state, includingits rural
communities.

Rhode Island Creative Economy Study Back to Index

EconomicDevelopmentandthe Artsin Rhode Island (Rhode Island State Council onthe Arts, 2013)

South Carolina swowe

South Carolina Arts Commission

The Art of Community: Rural SC: Through this pilot program, the South Carolina Arts Commission (SCAC)is
advancingrural development through the arts, culture and creative placemaking. With financial support from
the U.S. Department of Agriculture's Rural Development Agency, the program facilitates community-led
planningand projectsinsixrural, underserved counties designated as a Promise Zone by the U.S. Department of
Housing and Urban Development. The teams undertaking the projects each consist of seven local residents with
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deep knowledge of theircommunity's assets and challenges as well as the skills, vision and capacity to address
them. Each teamis led by an SCACliaison, known as a "maven," who recruits the other participating
stakeholders. SCACis providing a broad support network through an advisory committee consisting of 23
national and state leaders, including experts from organizations such as ArtPlace America, Art of the Rural, Rural
LISC, The National Consortium for Creative Placemaking, South Arts and the Gullah Geechee Cultural Heritage
Corridor Commission. The initiative has produced several videos highlighting its impact, which can be accessed
here, here and here. In October 2017, itreceived a Power of Rural award the South Carolina Office of Rural
Health at the 21st annual Rural Health Conference.

ArtsGrow SC: Through this program, the South Carolina Arts Commission (SCAC) and CommunityWorks—alocal
community development group that strengthens the financialinfrastructure of underserved areas—are offering
a savingsincentive program, grants, loans and personalized financial consultations. SCACand CommunityWorks
are establishing savings accounts for participating artistsin rural Spartanburg County—home to one of the
state's seven certified cultural districts—and matching their deposits at a rate of three to one. To be eligible for
an "individualdevelopmentaccount," artists must attend two professional development workshops, committo
an annual savings targetand file related quarterly progress reports. The program's goal is to help artists leverage
theirsavings sothey can start or expand an arts related business, purchase equipmentorotherwiseinvestin
theircreative career. Artists who receiveanindividual development account qualify to receive one-on-one
coaching from SCACstaff and may apply for an SCAC quarterly grant to coverthe costs of businesstraining.
Artists also may apply to CommunityWorks forabusiness loan of up to $15,000. SCAC began this effortto
support cultural entrepreneurship after recognizing the scarcity of investment capital availablein South Carolina
for motivated artists and creative ventures.

Artists' Ventures Initiative: Thisinitiativeis dedicated to improving conditions for South Carolina artists by
helpingthem develop the knowledge and skills to build satisfying, sustainable careers. Throughit, the South
Carolina Arts Commission (SCAC) has partnered with Artists U—aPhiladelphia based professional development
program run by and for artists—to offer Entrepreneurial Training for Artists. SCAC also offers Artists' Ventures
Initiative Grants to "encourage and enable the creation of new artist-driven, arts based business ventures that
will provide careersatisfaction and sustainability for S.C. artists." Up to $3,500 is available for one-time projects,
and $5,000 for ongoing business ventures. Grantees become part of SCAC's "virtual business incubator," which
connectsthem several times ayearwith the initiative's advisory committee foradvice and support. Grantees
also have ongoing, as-needed access to the advisory committee. SCAC's Artists' Ventures Initiative was launched
withinitial funding from Leveraging Investments in Creativity (LINC).

Cultural Districts Program: Through this program, the South Carolina Arts Commission (SCAC) officially
recognizeslocal cultural districts through a certification process. Certified districts are to leverage their
designationtoincrease cultural tourism and otherwise encourage creative economicdevelopment. SCAC
requires each one toreportannually about tourism, employment, arts entrepreneurship, sales tax revenue and
other metrics of the creative economy. Several of the certified districts are in arural community, includingthe
Lancaster Cultural District, the Beaufort Cultural District and the Bluffton Cultural District.

Site-Specific Examples in South Carolina Zack to Index

Colleton Museum & Farmers Market and Commercial Kitchen: The Colleton Museum & Farmers Market—which
islocated in downtown Walterboro, atown of about 5,500 residents in South Carolina's Lowcountry—preserves
and promotes the historical, natural, artistic, cultural and agricultural heritage of rural Colleton County. The
institution's facility is multipurpose, featuring museum galleries as well as space fora farmers' market, the
Colleton Commercial Kitchen and aretail outlet selling artisanal food and locally sourced books, art and heritage
crafts. With nearly 20,000 visitors each year, the organization has become aregional hub of social, creative and
economicopportunities. In particular, the commerecial kitchen, which openedin 2015, supportsfood based
entrepreneurship such as farm-to-table business ventures, restaurant start-ups and artisanal bakeries. Since it
opened, the kitchen has helped create 50jobs. Walterboro—viathe Colleton Museum & Farmers Market—is
one of six rural communities participatingin the South Carolina Arts Commission's The Art of Community: Rural
SC, which, with financial support fromthe U.S. Department of Agriculture's Rural Development Agency, is
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facilitating community-led creative placemaking projects. The institution also has participated as alocal partner
inthe U.S. Environmental Protection Agency's Local Foods, Local Places initiative, through which it explored
strategiestoleverage its farmers marketand commercial kitchen to help revitalize downtown Walterboro as a
local food and arts destination.

Catawba Cultural Center: The mission of the Catawba Cultural Center—located in the small city of Rock Hill,
South Carolina—"is to preserve, protect, promote and maintain the rich cultural heritage of the Catawba Indian
Nationthrough effortsin archives, archeology, tribal historic preservation, native crafts, cultural education, and
tourism development." In addition to maintaining exhibition space, the cultural center hosts festivals associated
with the Catawba Nation and has a retail store selling the work of native artisans. In 2015, the Catawba Indian
Nation received an Our Town grant from the National Endowmentforthe Arts for a project designed to foster
the artisticand entrepreneurial capacity of tribal artists.

Pendleton Town Square: The Town of Pendleton, South Carolina, worked with acommunity theatre and five
otherlocal organizations to renovate the town square of this rural community with a population of about 3,000
residents. The effort was based onideas community members expressed duringa 2011 workshop of The
Citizens' Institute on Rural Design (CIRD)—which is a partnership between the National Endowment for the Arts,
U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the Orton Family Foundation that helps rural
communities leverage design thinking "to build upon existing assets and improve the way a community looks, its
quality of life, and its economicviability." The project, whichin 2012 received an Our Town grant fromthe NEA,
aimedtoincrease the vibrancy of Pendleton's downtown corridorand associated cultural tourism and economic
development.

ArtFields: Thisisanannual art competition and festival in Lake City, acommunity of fewerthan 7,000 residents
in rural South Carolina. The competition, which awards $120,000 in prizes, is open only to artists from 12
southern states: Alabama, Arkansas, Florida, Georgia, Kentucky, Louisiana, Mississippi, North Carolina, South
Carolina, Tennessee, Virginiaand West Virginia. Artists accepted into the competition show theirwork during
the nine-day festival in nontraditional exhibition spaces, such as a barbershop, in orderto create "unforgettable
experiences" forfestivalattendees. Winners are selected by popular choice and a juried panel. Since the event
beganin 2013, it has become a major cultural tourism draw and an engine for creative economicdevelopment.

South Carolina Creative Economy Study ackto Index

South Carolina's Creative Cluster: A Catalyst for Economic Development (South Carolina Arts Commission, 2011)

SO Uth Da kOta Back to Index

South Dakota Arts Council

A Rural Tourism Focus: Inorder to leverage the intersections between the arts and tourism—and to take
advantage of a hotel/motel bed tax that funds the arts—the South Dakota Arts Council (SDAC) is located within
the South Dakota Department of Tourism, which actively promotes arts and culture offerings and opportunities
inthe state as part of its marketing strategy. In addition, SDAChas geared its individualand organizational grant
programs and Touring Arts program to reach small communities throughout this predominately rural state.
Likewise, SDACsupports rural nonprofit arts organizations through its partnership with ArtsLab, a capacity
building and board development program of Arts Midwest based on peerlearning and technical assistance.
Regional Arts Meetings: In 2017 the South Dakota Arts Council and Arts South Dakota convened nine regional
forumsto discuss arts based community development and identify ways that the state could assist communities
with local priorities, including creative economic development. Eight of these meetingstook place inarural
community. Amongthe topics meeting participants addressed were arts districts, cultural tourism, market
development, professional development, work-force development, creative economy data, branding small
towns, and affordable housing and health care.
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Site-SpecificExamples in South Dakota Backto ndex

Rolling Rez Arts: Thisisa mobile artist studio, classroom, bank and marketplace that travels across the Pine
Ridge Indian Reservation in South Dakota—which is more than three times the size of Rhode Island—in support
of Native American artists. The bus brings a host of creative-careerresourcesto arts entrepreneurs who
otherwise might not have access tothem, such as business workshops, digital equipment, design and film-
editing software, and asafe. Through "buying days," the program connects artists and their work to markets
that would otherwise be inaccessible to them because of geographical distance, lack of transportation and other
reasons. The program is supported by First Peoples Fund, The Bush Foundation, ArtPlace Americaand the
National Endowmentforthe Arts, among othergroups.

OglalaLakota Arts and Business Incubator: The Pine Ridge Indian Reservation, which is afederallydesignated
Promise Zone, isdeveloping the Oglala Lakota Arts and Business Incubatorin orderto create jobs for
entrepreneurialartists and artisans and opportunities for creative small businesses. The incubator will host five
Native American enterprises and two anchor businesses. It also will offer business training to artistsand
artisans, includingthose who don't have space inthe facility. The project received financial supportin 2015 from
the Economic Development Administration of the U.S. Department of Commerce and, in 2017, fromthe
National Endowment for the Arts.

Dakota Rising: Thisis an initiative of Dakota Resources, an organization based in Renner, South Dakota, that
supports "entrepreneurand business development, rural housing development, community and leadership
development and financial development." Dakota Rising fosters entrepreneurship in South Dakotathrougha
free two-year programthat providestools, resources and connections to help participants achievetheir goals
and, ultimately, contribute to rural economicand community development. Numerous graduates of the
program have specializedin creative businesses such as design, artisan foods, handcrafts, custom textiles and
publishing.

The Matthews Opera House: The Matthews Opera House—a grantee of the South Dakota Arts Council—has
become a nexus of cultural activity and related economic developmentin rural Spearfish, South Dakota, whichis
a town of about 10,500 residents. In 2016, The Matthews received a Community Innovation grant from the Bush
Foundationforits ArtCentral project, whichis "acommunity collaboration to centralize the arts as an integrated
assetforinclusivity, economicdevelopment, and sustained outreach in the Spearfish area." The projectis
uniting artists, arts advocates and other community stakeholdersin atwo-year effort "to create a new model for
arts planning and outreach, focusing on the themes of belonging, inclusion, equity, rural connectedness,
cultivating creativity, imagining space, and the arts as a community development catalyst."

The Heritage Centerat Red Cloud Indian School: This cultural centerand art gallery in Pine Ridge, South Dakota,
sharesthe "heritage of North America's Native community and the skill and creativity that remain mainstays of
the local Lakota and other Native American cultures." The center, whichis aSouth Dakota Arts Council grantee,
considersitselftobe "an economicengine onthe Pine Ridge Reservation," which has a history of severe
unemployment (up to an 80% unemploymentrate). In particular, the center's gift shop and on-line store enables
local artists to become arts entrepreneurs. ArtPlace awarded agrant to the Heritage Centerin 2013; learn more
here.

Freeman Arts Earth Center: In 2014, the City of Freeman, South Dakota—atown of about 1,300 residents—
received an Our Town grant from the National Endowmentforthe Arts to supporta planning processforthe
development of the Freeman Arts Earth Center. The municipal governmentand its project partners—including
the University of Arkansas Community Design Center, Center for Architectural and Rural Sustainability, and
Partners with Freeman Academy—envision the cultural centeras a"model forrural communities seeking
innovative approaches to restoring economicand cultural vitality." When completed, the 16,000 square-foot
structure will be a cultural tourism draw with a theatre, recital hall, and arts and agriculture based
programming.

South Dakota Sculpture Trail: Thisis a self-directed driving tour of South Dakota that positionsitselfasa"free
publicart museum that stretches across the entire state with hundreds of world class sculpturesto enjoy." Itisa
mechanism of cultural tourism and related economicdevelopment. A number of rural communities benefit from
it. The South Dakota Arts Council supports most of the nonprofits affiliated with the program.
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South Dakota Creative Economy Stucy 8ackto Index

Establishinga Creative Economy: Art as an EconomicEngine in Native Communities (First Peoples Fund,
Artspace, Colorado State University, LINC, Northwest Area Foundation, 2013)

Tennessee swux

Tennessee Arts Commission

Creative Placemaking Grants: Through this program, the Tennessee Arts Commission awards grants of $5,000-
$8,000 to projectsthat leverage arts or cultural assets for economicand community development. (Applications
for projectsinvolving two or more communities may request up to $10,000.) Grants support projectsthat
leverage the arts to revitalize neighborhoods; that develop an arts or cultural businessincubator or
apprenticeship program; that encourage integration of the arts into state parks, farmers markets or other
natural or recreational assets; orthat transform a community liability into acommunity asset. According to the
program's guidelines, every year atleast two awards will be made to eligible rural applicants.

Arts Build Communities: This program awards grants of $500-52,500 to governmentagencies aswell astosmall,
emergingand/orvolunteer-driven organizations that fund efforts to leverage the arts to "enhance a
community'sidentity and/oreconomicdevelopment" orto "offertraining that helps experienced oremerging
artists/artsadministrators develop entrepreneurial skills orinnovative strategies for building sustainability,"
among other things. The Tennessee Arts Commission facilitates the program through 13 local and regional
partners, 11 of which serve some rural counties and about half of which primarily serve rural areas. Of the 167
grants the program awarded infiscal year 2017, 39% of them funded community and/oreconomicdevelopment
and 15% supported arts entrepreneurship training.

Targeted Arts Development Initiative: This program awards grants of up to $5,000 in effortto help stakeholders
inunderserved counties build capacity, leverage the arts to overcome community challenges, strengthen
existing assets or otherwise benefit citizens. Italsoisa mechanismthatenables the Tennessee Arts Commission
(TAC) to help these communities access its other grant programs and services. According to TAC staff, the
program has beenkeyto investingfundsin every county of the state forthe last fouryears. The program isonly
opento applicants from counties TAC designates, which TAC does biannually relativeto a review of the impact
of its grant portfolio.

Rural Arts Project Support: This program awards grants that supportarts projectsin rural counties. Non-arts
organizations may receive $500-57,000. Arts organizations may receive $500-$9,000, and those servinga
statewide audience may seek up to $10,000.

Governor's Rural Task Force: Governor Bill Haslam (R) created the Rural Task Force to harnesslocal, state and
federal resources and partnerships to strengthen the infrastructure and assets of rural communities, including
those related to education, health, entrepreneurship, the work force and the economy. The Tennessee Arts
Commission (TAC) contributed to the effort by helpingto develop the group's placemaking recommendations
foritsfinal report. One recommendation is for the development of a program—which would be managed by the
Tennessee Department of Tourist Development with assistance from TACand other state agencies—that helps
rural communities identify, expand and market theircultural and recreational assets in effort to foster
sustainable economicdevelopment.

Interagency Consulting: The Tennessee Arts Commission is meeting with the Assistant Commissioner of Rural
Development of the Tennessee Department of Economicand Community Developmentto discuss informally
how to betterleverage state resourcesin rural and distressed communities. The discussions have touched on
therole of the arts infosteringrural creative economicdevelopment.

Site-SpecificExamples in Tennessee BacktoIndex

CenterforRural Strategies: This nonprofit group, based both in Whitesburg, Kentucky, and Knoxville, Tennessee,
works to improve the economicand social conditions of rural communities "through the creative and innovative
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use of mediaand communications." Its activities include "building coalitions, developing partnerships, leading
publicinformation campaigns, and advancing strategies that strengthen connections between rural and urban
places." It publishes The Daily Yonder, adigital news platform that often highlights examples of rural creative
economicdevelopment projects. It also manages the National Rural Assembly, a coalition of more than 400
organizations andindividuals from 47 states working to support opportunities and improve policies for rural
communitiesin America. The coalition hasaRural Arts & Culture Working Group that has, through convenings
and on-line interactions, addressed creative economic development among other topics pertinent to rural
communities.

National Storytelling Festival: This festival, now inits 46th year, is a program of the International Storytelling
Center, whichisa grantee of the Tennessee Arts Commission. Itis held on the first Friday of every Octoberina
number of circus tentsin downtown Jonesborough, Tennessee, atown of about 6,000 residents. Itisa major
cultural tourism attraction forthe community.

Delta Creative Placemaking Initiative: Thisis a pilot project of the Delta Regional Authority (DRA) designed to
helplocal communities and theireconomicdevelopment groups to connect more deeply with the artsand
culture sector of the MississippiRiver Deltaand AlabamaBlack Beltregionsin orderto generate creative
economicdevelopment. Through the effort, DRA isawarding grants to help small communities integrate arts
and culture activities into theireconomicand community development strategies. Participating communities
also are undertaking efforts to promote theirarts and culture assets to encourage cultural tourism. In October
2017, the initiativeawarded grants to two rural Tennessee communities. Brownsville received $15,000 to
highlightits most populartourism attraction—averylarge artinstallation called "The Mindfield"—through the
design of wayfinding signage created by local artists and welding students. Martin received $22,000 to work
with artists to design an "outdoorclassroom" and install asoundscape recreational areaand complementary
playground, amongotherthings, to help attract visitors to town.

Tennessee Creative Economy Study 8acktoIndex

Arts and Economic Prosperity 5: The Economiclmpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesinthe State of Tennessee (Americans for the Arts, 2017)

Texas s one

Texas Commission on the Arts

Cultural Districts: Through this program, the Texas Commission on the Arts (TCA) certifies local cultural districts,
which, inturn, leverage the designation to encourage cultural tourism, creative placemakingand related
economicdevelopment. TCA further supports certified cultural districts through its Cultural District Project
Grants program. It awards grants of $3,000-$250,000 to fund projects that improve cultural districts and/or
increase theirimpact. Projects may focus onsignage, promotional activities, infrastructure improvements,
administrative support and arts programming. Five of TCA's certified districts are in a rural county, including the
Rockport Cultural Arts Districtand Winnsboro Cultural District. The Alpine Cultural District, also rural, features a
number of cultural tourism events, including the Clayworks Ceramics Show, the Viva Big Bend Music Festival, the
Big Bend Ranch Rodeo and Artwalk. In addition, itis home to the Texas Cowboy Poetry Gathering, whichisa
two-day event celebrating the oral tradition of the working cowboy featuring poetry, stories and musicand
attracting an audience of 2,000.

Rural Gathering: In December 2016, The Texas Commission on the Arts (TCA) gathered representatives from 19
rural communities to discuss challenges, resources and opportunities forthose in counties with populations of
fewerthan 50,000. The meeting was held atthe Round Top Festival Institute and funded by the National
Endowmentforthe Arts. Speakersincluded arepresentativefrom U.S. Department of Agricultural Rural
Developmentandthe Texas Cultural Trust. A primary outcome of the gathering was the development of the
Texas Rural Arts Facebook Group. (See page 2 of TCA's December 2016 newsletter for more information.)
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Rural Initiatives: Through this program, the Texas Commission on the Arts (TCA) helps rural communities lacking
arts organizations and assets to apply for its Arts Respond Project Grant program by designating government
agenciesand nonprofitsas Rural Arts Providers and thereby recognizing them as eligible grantapplicants. Non-
arts entities that may earn the status of Rural Arts Providerinclude chambers of commerce, Main Street
programs, libraries, schools, parks and recreation departments, and other departments of municipal, county,
state or federal government.

Rural Performance Tour: Twice each fiscal year, the Texas Commission on the Arts (TCA) identifies rural counties
that have received little orno TCAfundingin the past several years forinclusioninits springand summer Rural
Performance Tour program. Through the program, TCA provides presentersinthe (up to 24) designated
countieswith afree performance by amemberof TCA's Texas Touring Roster. Participating roster artists each
tour through six counties and receive an all-inclusive fee of $3,000 from TCA. TCA helps the artists connect with
potential venues in the communities they visit. The goal of the program is not only to bringarts eventsto
communities with few cultural resources but also to encourage these communities to seek future supportfrom
TCA.

Site-Specific Examples in Texas BacktoIndex

Marfa Drive-In: Ballroom Marfa, a contemporary arts space located ina formerdance hall, is developing this
outdoorarts venue designed to be a cultural tourism destination in Marfa, a town of fewerthan 2,000 peoplein
the high desert of West Texas. While the town has a small population, it long has beenaninternational
destination for artists, arts patrons and other arts stakeholders who come to see the Minimalistart collection at
the Chinati Foundation. Ballroom Marfa, a Texas Commission onthe Arts grantee, worked with the municipal
government of Presidio County to develop the project. The National Endowment for the Arts, which supported it
through an Our Town grant, has a detailed description of the project.

Lost Pines Art Center: The Bastrop Fine Arts Guild, which has received past grant support from the Texas
Commissiononthe Arts, builtthis artcenterina 100-year-old cotton seed millin efforttorevitalize "a dead
zone" between the downtown of Bastrop, Texas, and its new convention center." The art center—which
features gallery, classroom and studio space as well as a sculpture garden—is now a cultural anchorin Bastrop, a
community of about 7,000 residents. Its programmingincludes art classes, an arts league and a store where
memberartists can sell theirwork. ArtPlace helped support the effortand produced a summary of it.

CIRD Workshop in Mart, Texas: The Citizens'Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2011, CIRD held a
workshop in Mart, Texas, which is a town of about 2,400 residents, to discuss the intersections

between community arts, community development and planning. Specifically, itaddressed the future of the
town's central business district relative to streetscape design, historicbuilding preservation and tourism. It also
focused onthe creative revitalization of vacantlots and an abandoned high school football field.

Texas Creative Economy Studies Backto Index
Y State of the Arts Report 2017 (Texas Cultural Trust, 2017)

The Art of Ensuring a Bright Future for Texas: State of the Arts Report (Texas Cultural Trust, 2015)

Utah Division of Arts & Museums

Utah Arts and Culture Business Alliance: Created by state |egislation enacted in 2015, thisisan advisory
committee to the Utah Division of Arts & Museums tasked with advocating for "economicdevelopment where
businessintersects withthe arts." The bill also created the Arts and Culture Business Alliance Accountto fund
the committee's work, which has so farincluded awarding $75,000 in grants. (The legislature has not
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replenished the accountsince 2015, so the alliance is nolongerawarding grants.) The Division of Arts &
Museums has consulted with the alliance and the Governor's Office of Economic Development about cultural
tourism. The conversation led to the Division working with the Economic Development Corporation of Utah to
collectdataabout Utah's cultural industry in effort to attract businessesto the state.

Interagency Collaboration: The Utah Division of Arts & Museums is working with other state agencies to create
an initiative supporting arts based developmentin small, rural communities. It anticipates launching the effortin
July 2018. The effortisan outgrowth of Governor Gary Herbert's (R) Success Plus initiative, whichis focused on
job growth and economicdevelopmentinrural communities.

Creative Communities Initiative: Through this program, the Utah Division of Arts & Museums awards grants to
support "innovative connections between culture, art, community building, civicengagement, community
planningand use of publicspace for enhancement of economicopportunities and quality of life." The grants are
designed to catalyze "innovative community partnerships and civicdialogue on creative economic
development." The programalso trains projectleaders how to facilitate civicdialogue and leverage community
support, so that aftertheir project's completion they can continue to supporttheir communitiesin other
capacities. Though the programis currently on hiatus because of lack of state funding, the Division of Arts &
Museums is creating an associated community vitality index.

Governor's Office of Economic Development: The Governor's Office of Economic Development administers
several rural development programs that integrate the arts and culture. For example, performing arts and
entertainment businesses are eligible for Rural Fast Track employment grants. This program awards $1,000-
$1,500 per each new FTE job created (the exact award amount depends on the job's wage) and up to $50,000
for a qualifying business development project. The Rural Enterprise Zone/Non-Profit (ENZP) Program,
meanwhile, encourages nonprofit organizations to implement projects thatyield positive community and
economicimpactsinrural Enterprise Zone Areas. Participating nonprofits benefit by being allowed to provide a
state tax creditto donors supporting the EZNP-associated project. Up to $75,000 in tax creditsis available each
yearfor all projects associated with the program; nomore than $37,500 in credits may be allocated to any one
project. Eligible organizationsinclude arts and cultural entities such as museums and theatres. Eligible projects
include acommunity event or project that fosters community and economicdevelopment and/orthe
construction, renovation oracquisition of property to be used for cultural programming, tourism, or community
and economicdevelopment.

Site-Specific Examples in Utah Back to Index

National Association of Counties' Creative Counties Placemaking Challenge: In 2017, a team of creative
entrepreneurs fromrural Iron County, Utah, was selected as one of seven participantsinthe National
Association of Counties' Creative Counties Placemaking Challenge. Through the program, the Iron County team
will receivetechnical assistance and othersupport overtwo yearsin support of its local creative placemaking
project, which aimstorevive Cedar City's historicdowntown district by establishing a cultural corridor between
it and the Beverley Taylor Sorenson Centerfor the Arts at Southern Utah University, which has received funding
fromthe Utah Division of Arts & Museums. The project will promote neighborhood engagement and business
development withinthe corridor. Italso will foster partnerships with rural community organizations to leverage
the arts to address countywide socioeconomicissues, such as intergenerational poverty, affordable housing,
work-force skilldevelopment and digital literacy. In March 2018, the Iron County team will join the othersix
teamsin Polk County, lowa, to participate inatrainingand peer-exchange workshop. There they will receive
"intensive, hands-on training designed to boost their potential to integrate arts and culture into solutions to
local economicdevelopmentand quality of place challenges." They also will develop action plans to guide their
efforts. Following the convening, all seven teams will continue to receive individual assistance to support
implementation of theiruniquecreative placemaking strategies.

Rural and Proud Initiative: In 2016, Epicenter—a nonprofit that works to fosterlocal artists, entrepreneursand
businesses—began an arts based community revitalization effortin Green River, Utah, a town of fewerthan
1,000 residents. Epicenteris working with the municipality, alocal community center, alocal business group,
U.S. Department of Agriculture Rural Development Utah and other groups. Aspects of the development effort
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include cultural assetand publicart planning. The National Endowment forthe Arts supported the effort
through an Our Town grant; learn more from its fundingannouncement. Also, in 2017, NEA Arts Magazine
featured anin-depth description of the history of the initiative and the layers of state and federal investmentin
it.

Traditional Arts of Bears Ears: Five Native American tribes are working with Utah Diné Bikéyah—a nonprofit
group that helpsindigenous communities protect their culturally significant ancestral land—to leverage the arts,
culture and community resources to fostera sustainable future for rural San Juan County, Utah. The project
encouragesavision of economicgrowth not dependent on resource extraction but based on local culture and
talent. ArtPlace has supported the project through agrant; learn more fromits fundingannouncement.

Vermont eouwe

VermontArts Council

Vermont Creative Network: Thisis a program of the Vermont Arts Council (VAC) that aims to cultivate the state's
creative sectorand, as a result, toimprove quality of life, boost local economies and strengthen the fiber of
communities. The network, which VAClaunched in 2015 in celebration of its 50th anniversary, is a broad
coalition of organizations, businesses and individuals committed to embedding creativity into Vermont's DNA.
Throughit, VACfostersanumber of opportunities for participants, such as mentorships, peer-to-peerlearning,
cross-sector engagement, communication and planning services, and other things that advance orleverage
creative activities. Inspiration forthe program came from the Vermont Farm to Plate Network as well as
effective community development practices such as collectiveimpact, results based accountability and
appreciative inquiry.

Animating Infrastructure Grant: This publicart program awards grants of $1,000-$15,000 to collaborations
between artists and communities working to integrate artwork into existing or new infrastructure. (The program
broadly defines "infrastructure" as anything that serves acommunity, such as buildings, parks, trails, bike paths,
bridges, small-scale renewable energy installations, etc.) Grants cover artist fees and the costs of artwork
fabrication andinstallation. Eligible projects are to enliven publicspaces and community spiritand may be
carried out by municipal governments, nonprofit organizations, schools, libraries, downtown associations,
chambers of commerce and other groups. By supporting the work of Vermonters animating their built, natural
and social environments, the Vermont Arts Council aims to cultivate unique and inspiring creative placemaking
effortsaswell asto documentthe lastingimpact of publicart.

The Danville Transportation Project: This program—a 15-year (1999-2014) partnership betweenthe Vermont
Arts Council, Vermont Agency of Transportation and Town of Danville —leveraged the expertise of engineers,
artistsand community members toredevelop asection of U.S. Highway Route 2 that runs through the center of
Danville, Vermont, atown of about 2,100 residents. Its design mandate was to strengthen the community's
sense of place and to celebrate its natural, builtand cultural assets.

Site-Specific Examples in Vermont 8ackto Index

Rockingham Arts & Museum Project: The Rockingham Arts and Museum Project (RAMP) launched in 1995 with
the goal of leveragingthe arts torevitalize the former mill town of Bellows Falls, Vermont, a rural community
with about 3,000 residents. Overthe years, RAMP—whichis a grantee of the Vermont Arts Council — has
developed a strategy for community revitalization involving publicart initiatives, brick-and-mortar projects, and
partnerships between artists and regional economicdevelopers. In addition to presenting arts programmingand
maintaining agallery space, the organization has collaborated with anumber of otherarts and social-service
groups, businesses, and municipal leaders to the community's benefit. Forexample, it worked with Housing
Vermontand The Rockingham Area Land Trust on a $1.2 million project to restore a historicbuildingin the
downtown corridorthat now features affordable artist housing and studios as well as six commercial storefronts
and a gallery space.
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Artists, Artisans, and Entrepreneurs: Creative Economy of the East Central Vermont Region: Thisis acreative
economy strategic plan forthe Two Rivers-Ottauquechee Regional Commission and the East Central Vermont
EconomicDevelopment District, which representanumber of rural communities. The 2016 plan has seven goals
with action strategies.

Next Stage Arts Project: This theatre organizationisananchor cultural institutionin Putney, Vermont, and,
through its programmingand community connections, has contributed to the rural town's economic
revitalization. In 2014, it received an ArtPlace grant that underwrote the renovation of its facility, which was
damaged by Hurricane Irene and subsequent fires.

Master Cultural Plan forBurlington's South End: In 2014, the Burlington City Arts Foundation—aVermont Arts
Council grantee—and the City of Burlington Planning and Zoning Department began an artist-led process to
develop amastercultural plan forthe South End of Burlington, Vermont, the largest (albeit still small) city in
rural Vermont. As part of the planning project, artists facilitated community workshops to organize publicart
installations reflective of the history and culture of the neighborhood. The National Endowment forthe Arts
supported the effort with an Our Town grant.

Vermont Creative Economy Studies BacktoIndex

Artists, Artisans, and Entrepreneurs: Creative Economy of the East Central Vermont Region (Two Rivers-
Ottauquechee Regional Commission and the East Central Vermont Economic Development District, 2016)
The Economic Footprintof the Artsin Vermont: An Update (CenterforPolicy Analysis, University of
Massachusetts Dartmouth, 2014)

Virginia sowe

Virginia Commission for the Arts

Creative Communities Partnership Grants: Through this program, the Virginia Commission for the Arts matches
up to $4,500 in tax monies given by town, city, and county governments to local arts organizations. Roughly half
of the Creative Communities Partnership awardsin 2017 wentto rural communities.

Site-Specific Examples in Virginia ackto ndex

Round the Mountain: Southwest Virginia's Artisan Network: This nonprofit group in rural Abingdon, Virginia, has
itsoriginsinthe Virginia Works Initiative of former Governor Mark Warner (D), which supported efforts to
develop southwestern Virginia as a cultural tourism destination. The organization's missionis to "promote
sustainable economicdevelopment of the region's communities by assisting local artisans with marketing,
educational, and entrepreneurial opportunities." It supports local artists and artisans by offering arts
entrepreneurship workshops, one-on-one coaching and networking opportunities like group discussions. It also
has an education campaign that communicates the value of artists, artisans and other cultural producersto
community and business leaders around the region. Additionally, the organization coordinated the development
of 15 artisantrails. In 2012, the group, whichis a VirginiaCommission forthe Arts grantee, received an
Appalachian Regional Commission grant fora project to fosterthe inclusion of cultural and natural assetsinthe
region's downtown revitalization plans and to help local artisans with marketing, educational and
entrepreneurial opportunities.

Artisans Center of Virginia: Thisis the official state-designated nonprofit organization dedicated to supporting
Virginia's artisanindustry. The organization—whichis based in Greenville, Virginia, atown of fewerthan 1,000
residents located inthe Shenandoah Valley—"develops and implements systems and strategies toimprove
economicoutcomes for Virginiaartisans and theircommunities while assisting themin promoting theirlocal
artisan culture." Its effortsinclude developing collaborative relationships that supportartisan-entrepreneurs,
increasing their business acumen and strengthening cultural tourisminfrastructures. The organization maintains
a network of 18 artisan trails. Itisa grantee of the Virginia Commission forthe Arts.
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Crooked Road Heritage MusicTrail: This cultural trail celebrates traditional gospel, bluegrass and mountain
music. Connecting venues in Appalachian Virginia such as the Blue Ridge Music Center, the Birthplace of Country
Music Alliance and the Carter Family Fold, the trail is a cultural tourism attraction and a source of economic
developmentin rural communities. The project has received financial supportfrom the Virginia Commission for
the Arts.

CIRD Workshopin Pembroke, Virginia: The Citizens' Institute on Rural Design (CIRD) is a partnership between the
National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2008, CIRD held a
workshopin Pembroke, Virginia, arural town of about 1,200 residents, to address how to connectindividuals
and businesses tothe Appalachian Trail in orderleverage cultural and heritage tourism opportunities.

Bristol Rhythm & Roots Reunion: Thisisan annual musicfestival held in Bristol, Virginia, atown along the rural
Virginia-Tennessee border. The weekend-long event, which has received support from the Virginia Commission
for the Arts, features about 130 bands on 20 stages throughout town. Attendance is generally around 45,000. A
2015 economicimpactanalysis of the festivalfound thatit creates 178 FTE jobs, which yield atotal income of
$5.19 million. The total (direct, indirectand induced) business tax revenue is $1.45 million.

Barter Theatre: This venue—which earned the "State Theatre of Virginia" designationin 1946—islocatedin
Abingdoninrural southwest Virginia. It openedin 1933 and claims to be the nation'slongest-running
professionaltheatre. An economicimpact study of it found thatin 2012 it had "total spending effect" (including
indirectand induced spending) of $34 million and thatit generated a total of $3.08 million in business taxes, 485
jobsand $11.01 millioninworkerincome. The theatre, a Virginia Commission for the Arts grantee, launched a
projectin 2014 to help nine other rural communities leverage their historictheatre as "catalysts for
reinvigorating theirdowntowns." ArtPlace supported and produced a summary of the effort.

Cape Charles Arts Plan:In 2012, Arts Enter Cape Charles—which hasreceived supportfromthe Virginia
Commission forthe Arts—began developing an arts plan to transform a rural community of about 1,000
residentsintoan arts and culture destination. The effortincluded community meetings and survey and design
charettesfocused onidentifying publicspaces that could be activated with cultural activities and by developing
an arts walk, signage and arts programming. It received an Our Town grant from the National Endowment for
the Arts.

Virginia Creative Economy Studies 8acktoIndex
* The Economic Impact of Heritage Tourismin Virginia (Preservation Virginia, 2017)

Virginia's Creative Economy (Virginia Tech, 2009)

Washington ecue

ArtsWA

Certified Creative Districts: Legislatively established in 2017, this program permits both local governments and
federally recognized Native American tribes to apply for ArtsWA certification of their cultural district(s). ArtsWA
staff provide technical assistance —including training, networking and grant resources—priorto and after the
completion of the certification process. Forexample, ArtsWA designed a Community Readiness Toolkit based on
economicand community development best practices to help communities applying for certification. Affordable
housingisan ArtsWA priority for certified districts, especially those inrural areas. While the program's
authorizinglegislation does notassignitarural or urbanfocus, ArtsWA anticipates that most of its resources for
the program will gotto smaller, rural communities.

Creative Economy Local Partnerships: More than 10 years ago, ArtsWA helped the Western States Arts
Federation develop the Creative Vitality Index (CVI), atool—now called the Creative Vitality Suite—fortracking
the impact of the creative economy at the city, county, state and national levels. In 2013, ArtsWA supported
eight CVI pilot projects by awarding technical assistance grants to participating communities and facilitating
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related consultations with a state economist to help them leverage datatoinform local creative economy
initiatives. One pilottook place inthe rural San JuanIslands, where the San Juan County Arts Council partnered
withthe San JuanIslands Visitors Bureau and the San Juan County Economic Development Council to benchmark
and strengthen the creative economy.

Site-Specific Examples in Washington Backto Index

Mighty Tieton: Thisis an "artisan business incubator" based in Tieton, Washington, arural town of about 1,200
residents. Itaims "to establish successful, distinctive businesses by connecting creative entrepreneurs with local
resources" inorderto generate jobs, improvethe local economy and revitalize the community. The incubator
provides space as well as production, marketing, storage and fulfillment services toits resident artisans. So far,
abouta dozen artisan businesses have developed through the incubator.

Tieton MosaicProject: This community and economicdevelopment project combines creative placemaking with
artisantrainingin Tieton, Washington, a rural community of about 1,200 residents. It supports the creation and
installation of mosaicinstallations in publicspaces to create a visual identity forthe community based on "the
bold typographicfruit crate label designs" associated with the region's agricultural past. It also supports mosaic
apprenticeships forlocal residents, who, once trained, produce the mosaics and install them on buildings and in
civicspaces. The apprenticeships help enable participating artists and artisans launch sustainable businesses and
become arts entrepreneurs. The Tieton MosaicProjectis a partnership of the nonprofit Tieton Arts &
Humanities, the City of Tieton and other community stakeholders. It has received support from ArtsWA, the
National Endowment forthe Arts and private foundations.

Rural Communities Design Initiative: Thisis a collaborative effort between the School of Design + Construction at
Washington State University—which has received funding from ArtsWA—and rural community partners
throughoutthe Pacific Northwest that "aims to enhance the social, cultural, economic, and natural capital of
unique rural places through designinterventions in the physical environment." Its projects foster rural economic
development by transformingthe built environment through "design interventions" —such as "community
visioning, participatory design and capacity-building." Each projectis based on the concept of a Rural
Community Studio through which students and professors work with community members in participatory
design processtodevelop plans forsparking and sustaining economicvitality.

Art Confab: This an annual two-day event "focused on financial sustainability, networking, and inspiration for
artists and communitiesin Central Washington." It takes place in Ellensburg, a rural community of about 20,000
residents. The convening, according to ArtsWA staff, has helped local artists develop entrepreneurial skills.
CIRD Workshop in Chimacum, Washington: The Citizens' Institute on Rural Design (CIRD) is a partnership
betweenthe National Endowment forthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces,
Inc., and the Orton Family Foundation that helps rural communities leverage design thinking "to build upon
existing assets and improvethe way acommunity looks, its quality of life, and its economicviability." In 2017,
CIRD held a workshop in Chimacum, Washington, an agrarian town of about 1,600 residents, to address
improving walkability and livability, securing affordable housing and celebrating the town's cultural vitality.
Uniontown, Washington:In 2012, the Uniontown Community Development Association began an effortto
enhance the Dahmen Barn, which openedin rural Uniontown, Washington, in 2006 as a community arts space
featuring studio, classroom and performance spaces and a cooperative retail shop. The projectincluded the
creation of an outdooramphitheater, anareafor publicartand additional classroom and studio spaces. An Our
Town grant from the National Endowment forthe Arts and an ArtPlace grant helped supportthe endeavor,
whichaimedin part to improve the connection between the arts centerand the local business district.

Washington Creative Economy Study 8ackto Index

Snapshot of the Arts in Washington State (Creative Vitality Suite, 2014)
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West Vi rgi n ia Back to Index

West VirginiaCommission on the Arts

Certified Arts Community: Through this program, the West Virginia Commission on the Arts (WVCA) certifies
cultural districts, which, inturn, can leverage the designation tofoster cultural tourism, creative placemaking
and related economicdevelopment. In adjudicating applications forthe program from municipalities and
counties, WVCA prioritizes those from communities committed to a development strategy thatintegrates the
arts, heritage and business.

Community Connections: Thistwo-year grant program helps communities develop a cultural plan, which
according to the West VirginiaCommission on the Arts, "assesses community resources, develops dialogue, and
identifies the most efficient ways to use existing resources while developing new resources to provide arich
cultural environmentinthe community." Nonprofit organizations and local or county government agencies are
eligible to apply. First-yearapplicants may receive up to $5,000 to coordinate a cultural planning process that
includesthe input of artists, arts organizations, local government agencies, businesses, chambers of commerce,
tourism professionals, educators and other stakeholders. Second-year applicants may receive up to $5,000 to
implementtheircultural plan.

Site-Specific Examples in West VirginiaBacktolndex

Tamarack Foundation: This foundation, which has received support from the West Virginia Commission on the
Arts, supports creative entrepreneurs by helping them access new markets and grow their business. Through a
number of programs, it provides business training, financial assistance and connections "between creatives,
consumers, government, the nonprofit sectorand West Virginiacommunities." Its Rural to Urban Markets
program helps arts entrepreneurs expand an established business. Over three years, they receive technical
training, one-on-one peeradvice and financial support. The West Virginia Craft Week is an annual statewide
celebration of artand craft. Participating artists and artisans host open studios, create pop-up shops, organize
exhibitions and coordinate "artist trails." The West Virginia Creative Network is an on-line platform designed to
help artists connect with one anotherand to identify career opportunities. The Reduced Rate Service Provider
Network connects member artists and artisans with consultants and companies who provide expertise and
services ata reduced rate. The foundation also facilitates the creation of arts and craft trails throughout the
state, which locate studios and shops as cultural tourism destinations. Finally, itis developing a Creative
Business Incubator, which will be "a space to drive and sustain growth for burgeoning creative businesses."
Create Your State Tour: Thisis a multimedia educational presentation and workshop thatinspires and empowers
creative community revitalization and development. Designed and facilitated by cultural entrepreneurs working
in West Virginia, itfocuses on strategicplanning forcommunity leaders, entrepreneurs, artists and stakeholders.
Participants have access to an on-line toolkit, videos, webinars and more. They also receive one-on-one
guidance from the Create Your State team. The program is funded by The Claude Worthington Benedum
Foundation and so far has supported 15 communitiesin the state.

Huntington, West Virginia: In 2014, the Coalfield Development Corporation received an ArtPlace grant to
repurpose aformer factoryin rural Huntington, West Virginia, "as a creative hub for community gathering and
engagement, on-the-job trainingin craft work utilizing reclaimed materials, and live-work space for artists,
artisans, and creative small businessincubation."

ArtSpring: This organization grew from an arts festival first organized in 2011 by gallery owners, artistsand
musiciansworkingin rural Tucker County, West Virginia. Subsequently, the annual ArtSpring High Mountain Arts
Festival has grown to become a cultural tourism draw. The event now includes street musicians, square dancing,
nature-photography walks, theatre performances, gallery exhibitions, open studio tours, plein air painting, arts
and craft demonstrations, asilentauction, afarmers marketand more. The organization supportingitalso has
grown to offeryear-round programming, such as a regular gallery walk, that contributes to the region's
revitalization through the arts. ArtSpringalsois working with the Woodlands Development Group—a certified
Community Housing Development Organization based in Elkins, West Virginia—on arural creative placemaking
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projectin Thomas, West Virginia, acommunity of about 600 residents. The project—which is part of the Rural
Placemaking Program, an endeavor of the buildingcommunityWORKSHOP and Housing Assistance Council that
has received financial support fromthe National Endowmentforthe Arts—is developing publicartand
wayfindinginstallations "that reflect the artisticassets of the region and highlight the quickly developing cultural
identity of Thomas." It will create an on-line map of arts attractionsin the area and a new information kiosk for
arts related tourism. (To learn more about the project, see pp. 24-26 of thisissue of Rural Voices fromthe
Housing Assistance Council.)

West Virginia Creative Economy Study 8ackto Index

West Virginia Creative Entrepreneur Study 2016 (Tamarack Foundation forthe Arts, 2016)

Wisconsin s

Wisconsin Arts Board

Phantom Art Galleries: This program, which the Wisconsin Arts Board ran as a pilotin 2011 and 2012,
encouraged partnerships between artists, arts professionals, arts organizations and community development
groups to collaborate on downtown development efforts. It provided funding and technical assistance that
enabled participating communities to revitalize vacant storefronts as temporary art galleries. This had the effect
of promotinglocal artists whilealso making commercial real estate more attractive to potential businesses. Two
of the communities that benefited from the program, Chilton and Marshfield, are rural.

Woodland Indian Arts Initiative: Through this program, which beganin 2001, the Wisconsin Arts Board awards
grants of $1,500-$4,000 to tribal governments and organizations that directly serve Native Americansin
Wisconsin. The program supports a number of activities that can contribute to cultural tourism and related
economicgrowth. These includetechnical assistance and professional development; festivals, markets and
exhibitions; documentation of cultural activities; and knowledge and arts administration.

Site-Specific Examples in Wisconsin ZacktoIndex

Wormfarm Institute: The mission of this nonprofit based in rural Wisconsinis to connect farming, ecology and
the arts "to rekindle the cultural and enhance the economic possibilities of our region while celebratingits
unique natural and human history." The organization, which has received funding from the Wisconsin Arts
Board, realizesits mission through several programs. Fermentation Festis an annual celebration of "food,
farmingand fermentation," featuring "'live culture'in all its forms from the practical to the metaphorical —
yogurtto dance, poetry to sauerkraut." It attracts farmers, chefs, artists, poets and performers for 10 days of
tastings, demonstrations, cooking classes, art events, performances, food carts and more. One component of
the festival isthe Farm/Art DTour, which is self-guided tour through more than 50 miles of rural Sauk County
that highlights the fecundity of the region'sfarmland and creativity. Interspersed on farms along the route are
large-scale temporary artinstallations, roadside poetry, interpretive signage and "Pasture Performances."
ArtPlace has helped support the project and produced asummary of it. Roadside Culture Stands, which aims to
integrate culture and agriculture, supports mobile farm stands that display and sell local produce and the work
of local artists. Through a competitive process, the stands are designed and built by artists. The stands are
erectedinbothrural and urban communities, including those located in food deserts with little access to fresh
and healthfood. Finally, Test Plotsis aseries of unique exhibits, lectures and field trips that spark community
dialogue, learningand engagement. Each one features the work of local artists and leaders "representing the
healthy rural/urban flow thatis vital to any thriving region."

Waunakee Creative Economy Initiative: The city of Waunakee, Wisconsin—arural town of about 13,600
residents—has been conducting a creative economy initiative since 2011, when it appointed a task force of local
cultural stakeholders focused on enhancing the community's "profile as a creative, innovative place to live,
work, and thrive." Working toward its goal of drafting a five-year strategic plan for developing Waunakee's
creative economy, the task force met with community leaders, analyzed cultural assets and engaged residents
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through publicevents, among otherthings. In 2017, the municipal government established a new task force—
consisting of artists, arts leaders and representatives from the municipality, the school districtand the
Wisconsin Economic Development Corporation—to implement aspects of the city's creative economy plan,
includingthe creation of "anew entity to encourage and implement creative economy projects, businesses, and
services across Waunakee." A student consulting group from the Bolz Centerfor Arts Administration at
University of Wisconsin-Madison will support the task force by conducting research and case studies, facilitating
community conversations and helping to design the forthcoming creative economy entity.

A Visual Arts Tour of Wisconsin's East Coast: This four-day itineraryis a product of Travel Wisconsin, aprogram
of the Wisconsin Department of Tourism. The itinerary focuses on museums and othervisual arts institutions,
some of which are inrural areas.

Wisconsin Rapids, Wisconsin: In 2014, the Incourage Community Foundation began a project to restore the
formerheadquarters of the local newspaper of Wisconsin Rapids, asmall city in a rural part of the state. The
building renovation—which created spaces for artists, local food processors and other creative entrepreneurs—
was designed so as to create a "community accelerator" supporting creativity, economic growth, environmental
sustainability and community cohesion. ArtPlace supported the project; learn more fromits description of it.
Rural Arts Road Trip: Every October, a group of artists, artisans and art galleries collaborateto organize and host
aweekend-long arts and culture excursion through rural Calumet County, Wisconsin. The cultural tourism effort
isan economicboonto the participating entrepreneurs as well as to the restaurants, hotels and otherlocal
businesses that benefit from the annual influx of visitors.

Wisconsin Creative Economy Studies Back to Index

Arts and Economic Prosperity 5: The EconomicImpact of Nonprofit Arts & Cultural Organizations & Their
Audiencesin the State of Wisconsin (Americans forthe Arts, 2017)
The Arts and Creative Economy: 21st Century Growth for Wisconsin (Arts Wisconsin)

Wyo m ing Back to Index

Wyoming Arts Council

Wyoming Independent MusicInitiative: The Wyoming Arts Council (WAC)launched this programin 2016 to
supportlocal musicians and to leverage the state's independent musicscenes as drivers of community
developmentand social cohesion. One component of the programis IMTour, whichisan on-line tool WAC
developed with the Western States Arts Federation to help independent musicians book gigs with nonprofit
presenting organizationsinthe western United States. Musicians that become an IMTour Roster Artist can
create a profile and share samples of theirwork on the website. They also can create a searchable electronic
press kit. IMTour offers subsidies to presenters booking a roster artist. It has more than $250,000 from state,
publicand private sources to thisend. Anotheraspectisthe Laramie Music Business Incubator, which, in 2017,
facilitated anumber of professional development opportunities for participating bands, such as counseling from
the Wyoming Technology Business Center and performance showcases with musicindustry professionals.
Currently, WACis developing new partnerships for the incubator.

Rural Arts Access Grant: This project grant awards up to $750 to arts organizations workingin geographically
isolated and rural areas. (The local population may not exceed 3,000 residents.)

Community Support Grant: This program awards project and general operating support grants to organizations
that serve their community through the arts. One of the program's categories offers awards of up to $1,000 to
efforts enabling "outreach to rural communities."

Site-Specific Examples in Wyoming Backto Index

Sheridan, Wyoming: Sheridanis atown of about 20,000 residentsin rural northern Wyomingthathas been
supportinglocal creative economicdevelopment foratleast 10 years. In 2008, the City of Sheridan, Northern
Wyoming Community College District, Sheridan County Chamber of Commerce and Forward Sheridan
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commissioned a cultural sectorinventory. The resulting report, Arts and Culture: Economiclnventory,
Assessment, Strategy and Work Plan for Sheridan, Wyoming, offers aset of detailed recommendations that
define and prioritize creative economic development goals, quantify funding requirements and identify potential
fundingsources. In 2014, the chambers of commerce of Sheridan County and neighboringJohnson County
formed a Creative Economies Council with representatives from Sheridan College, Sheridan Artists' Guild and
other members of the creative arts community. In 2015 the Sheridan Economicand Educational Development
Authority received a grant from the Wyoming Business Councilto undertake the work that the Creative
Economies Council and the 2008 report prioritized. Amongthe projects selected was a cooperative endeavor to
aid the Sagebrush Community Art Centerand the Cowboy Carousel Centerin providing technical supportto
regional artistsinselling theirartwork and participatingin the creative economy. The Wyoming Arts Council has
funded anumber of the partners who have contributed to this effort, including the Sheridan Artists' Guild, the
Northern Wyoming Community College Districtand the town of Sheridan. Since this effort, Sheridan's arts and
culture organizations have becomea prominent part of the community's asset portfolio, taking center stage in
local tourism and economicdevelopment marketing. Forexample, the WYO Performing Arts and Education
Centerhas become a cultural anchor after its massive development project, which was funded in part by the
state government. The centeris now associated with the theaterand dance programs of Sheridan College.
Places of Possibility: Public Art & Placemaking Toolkit for Rural Communities: Jackson Hole Public Art—whichis a
grantee of the Wyoming Arts Council that supports art projects that "inspire lasting cultural, educational and
economicbenefits"—produced thisin-depth but clear guide forleveraging publicart as a tool of rural creative
placemaking. The guide addresses case-making, funding, project planning and implementation, promotion and
more. Publicart, according to this technical assistance resource, can celebrate cultural heritageand create
memorable experiences, makingita powerful tool of cultural tourism. Italso stimulates local economies as it
generates pedestrian activity in downtown corridors and inspires redevelopment of abandoned orunderused
buildings and spaces.

Downtown Vitalization through Digital Media Arts: Wyoming Community Media (WCM) is undertaking a creative
economy projectthatleverages the "emerging digital media based community" of Cheyenne, Wyoming.
Through the initiative, WCMis working with anumber of partners—including Laramie County Community
College, the City of Cheyenne, the Cheyenne Convention and Visitors' Bureau, the Wyoming Film Office, and
Wyoming Lifestyle Magazine TV—to attract webmasters, photographers, filmmakers, animators and other
digital artists to Cheyenne to help revitalize its downtown business district. WCM plans to create additional
partnerships with local cultural organizations to produce promotional videos aiming to increase cultural tourism.
In addition, WCMiis collaborating with Laramie County Community College on developing adigital media
filmmaking curriculum. Finally, WCMis facilitating monthly a Downtown Brown Bag Lunch series forlocal
business owners and organizations "to position themselves as potential purveyors of goods and services oras
locationsto the film and digital mediaindustry or for artists wanting to learn about entrepreneurship and the
business of art." While the projectis focused on Cheyenne—which, with a population of about 64,000, is
Wyoming's largest city—its results will benefit the many rural communities that surround the community. WCM,
Laramie County Community College and the city of Cheyenne haveall received funding from the Wyoming Arts
Council.

CIRD Workshop in Wheatland, Wyoming: The Citizens' Institute on Rural Design (CIRD) is a partnership between
the National Endowmentforthe Arts, the U.S. Department of Agriculture, Project for PublicSpaces, Inc., and the
Orton Family Foundation that helps rural communities leverage design thinking "to build upon existing assets
and improve the way a community looks, its quality of life, and its economicviability." In 2009, CIRD held a
workshop in Wheatland, Wyoming, atown of about 4,000 residents, to address revitalizing the local economy
through cultural heritage tourism and a Main Street program.
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https://library.wyo.gov/downloads/services/planning/docs/Economic%20Inventory,%20Assessment,%20Strategy%20and%20Work%20Plan%20for%20Sheridan,%20Wyoming.pdf
https://library.wyo.gov/downloads/services/planning/docs/Economic%20Inventory,%20Assessment,%20Strategy%20and%20Work%20Plan%20for%20Sheridan,%20Wyoming.pdf
https://www.sheridanwyomingchamber.org/2014/08/19/creative-economy-council/
http://www.sheridanwyomingchamber.org/wp-content/uploads/SEEDA%20-%20Creative%20Eoncomy%20RFP%20extended%2003.15.16.pdf
http://www.sheridanwyoming.com/category/things-to-do/art-entertainment/
http://www.sheridanwyoming.com/category/things-to-do/art-entertainment/
http://www.sheridan.edu/about/facilities/sheridan/wyo-performing-arts-and-education-center/
http://www.sheridan.edu/about/facilities/sheridan/wyo-performing-arts-and-education-center/
http://thesheridanpress.com/60578/wyo-project-receives-funding/
http://2vu7r51wf6it1bb04v1tratk.wpengine.netdna-cdn.com/wp-content/uploads/2012/12/Places-of-possiblity-public-art-toolkit.pdf
https://wyocomedia.wordpress.com/projects/creative-economy/
https://www.rural-design.org/workshop/wheatland-wyoming
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