
NASAA 2023 
LEARNING SERIES

Making a Strong Case 
for the Arts



• Talk about the arts in ways 
that excite elected 
officials.

• Position the arts as a 
necessity, not just a nicety.

• Develop messages that 
work across the political 
spectrum.

Key Challenges

Photo courtesy of MASSCreative



• Communications firm with messaging expertise

• Advisory group of diverse perspectives

• Literature review and discourse analysis

• Consultations with other sectors

• Extensive message testing and feedback loops

Research Approach
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Core Message



Benefits to Emphasize

Economy Health & 
Well-Being

Community 
Cohesion

Education
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Michael 
Lange

Wyoming

Miah 
Michaelson

Indiana

David 
Schmitz

Iowa

Q & A



www.nasaa-arts.org
• Complete message guide

• Handy one-pagers

• Research

• Free advocacy tools
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